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Showing  Children  Care 


X’isitinn  muses  li;i<l  noted  a  stead\ 
inereasi*  in  Uaid  eontmit  levels  ol  ail- 
inji  eliildren  li\inu  in  olden  homes  in 
Aurora.  Illinois.  Vet,  even  when  a  Ki- 
nionth-old  died  ol  lead  poisoniny, 
loeal,  state,  and  federal  luailth  authori¬ 
ties  were  slow  in  reaietiim. 

riu'  .Xnrora  heaeon-New  s  went  alten 
the  stor\ .  The  most  likeK  sonre-es  w<‘re 
lonnd  to  he  old,  peelinii  i)aint  and  laek 
ol  jiood  h\ aiiem*  hahits. 

More  than  ISOO  eohnnn  inehes  ol 
new  s  c-op\ ,  photos  and  editorials,  eon- 
ermtrated  in  a  lO-week  iM'iiod,  aroused 
pnhlic'  aueneies  and  hronuht  in  niairK 
in  pnhlie  elonations. 

The  ri'snltiipi  proiiram  ol  testing  and 
lu  ^fiene  training  paid  oil.  Xow,  visit- 
in>i  muses  report  onK  rare  instanees 
ol  lead  traees  in  hlood  tests,  and  ,ili\’e 
prom])t  attention  when  the\  oeenr. 

It  is  the  Innetion  ol  a  vitjorons  ntwvs- 
paiHM,  sneh  as  I  he  Heaeon-Xews,  to 
rt'inind  its  eonnnnnitN  to  c  are  ahont  all 
its  ehildrcMi. 


Spilman  Gibbs 
takes  over 
when  tbe  computer 
takes  a  break. 

When  you  have  a  computer-operated  letterflex  operation 
such  as  The  Gloucester  County  Times  in  Woodbury,  New  Jersey, 
it  could  mean  real  trouble  if  your  computer  goes  on  the  blink. 
Meeting  your  deadlines  depends  on  the  speed  of  your  photo  process, 
and  that  means  you’d  better  have  a  Spilman  Gibbs 
on  hand  for  extra  reliability. 

Spilman  is  a  40-year  veteran  of  the  photo-engraving  trade. 

He  installed  our  new  photo  process.  And  he  supervises  the  operation. 
In  addition,  with  his  old  world  craftsmanship,  he’s  our  ace  in  the  hole 
for  meeting  press  deadlines  when  the  technology  sputters. 

Spilman  simply  uses  a  pinch  of  this,  a  dash  of  that, 
and  a  ton  of  expertise  in  darkroom  techniques 
to  develop  exactly  the  right  formula  for  clean,  sharp  plates. 

And  does  it  in  time  for  on-time  deliveries. 

Sharp  reproduction  and  an  easy-to-read  format  are  essential 
when  a  small  daily  like  The  Times  competes  against  big-city  newspapers. 
Now  with  the  computer  and  Spilman’s  knowledge  to  back  it  up, 
we  have  what  it  takes  to  be  a  winner. 

Modern  technology  is  a  major  part  of  every  Harte-Hanks  paper, 
but  we  still  put  our  money  on  talented  people  such  as  Spilman  Gibbs 
to  help  us  create  a  better  product.  And  our  product  is  the  news, 
tailored  to  the  specific  informational  needs  of  the  areas  we  serve. 


HartE'HanI<s  NEwspAptRS,  Inc.  NAiioNwidE 
P.O.  Box  269,  San  AntonIo,  Texas  78291 


CATCH-lines 

By  Lenora  Williamson 


THE  WORD  GAME — William  and  Mary  Morris,  who  write 
the  syndicated  “Words,  Wit  and  Wisdom”  and  edit  the 
Harper  Dictionary  of  Contemporary  Usage  coming  out  this 
Fall,  have  sent  along  a  note  that  they  enjoy  Catch-lines 
and  comment  about  use  of  an  item  on  a  .Vcjc  York  Timea 
interview  with  Professor  Jacques  Barzun  in  defense  of  the 
English  language  (June  28). 

The  Times  also  recently  ran  an  Israel  Shenker  story 
about  William  and  Mary  with  quotes  from  their  question¬ 
naire  sent  to  prominent  writers  and  critics.  On  one  ques¬ 
tion,  “Do  panelists  observe  the  distinction  between  “ad¬ 
mittance  to  the  theater”  and  “admission  of  quilt?”, 
editor/professor  Vermont  Royster  replied,  “No — and  1 
know  no  one  who  does.”  And  for  that  suffix  -ee  widely  used 
these  days  (Catch-lines,  July  5),  the  dictionary  edi¬ 
tors  asked  experts  “W'hat  about  standee  and  escapee?” 
Writer  Isaac  .4simov  answered:  “.As  a  writee,  why  not?” 

The  Morrises  contend  the  days  when  one  person  can 
dictate  what  is  right  or  wrong  usage  are  past,  while  vete¬ 
ran  critic  Lionel  Trilling  snaps,  “1  find  righteous  denunci¬ 
ations  of  the  present  state  of  the  language  no  less  dismay¬ 
ing  than  the  present  state  of  the  language.” 

*  ♦  * 

“THE  TIGHTWAD  VACATION”  and/or  how  to  spend  a  $200 
income  tax  refund.  Larry  Stone,  Des  Moines  Register  out¬ 
door  writer,  got  the  news  from  his  boss:  “Perk  up,  your 
benevolent  employer  is  about  to  send  you  on  a  vacation.” 
Said  he,  “.All  those  millions— well  dozens — of  fans  out 
there  will  want  to  know  how  to  take  a  vacation  on  their 
$200  rebate  from  uncle.  You  wouldn’t  want  to  have  an 
advantage,  would  you?  So  live  it  up — .And  remember,  spare 
no  expense — er,  effort — to  make  this  a  tightwad  vacation.  I 
know  you  can  do  it — who  else  would  write  a  request  for  a 
raise  on  the  back  of  an  old  news  release?” 

However,  came  the  final  instructions:  “If  you  spend  a 
cent  over  $200,  we’ll  take  it  out  of  your  paycheck — with 
compound  interest.” 

Where  did  Larry  and  his  wife  Margaret  spend  the  $200? 
To  he  continue(i — as  soon  as  we  get  the  series  of  columns. 
Editorially  speaking,  that  was  a  very  good  assignment 
idea. 

*  *  * 

A  PERFECTLY  CLEAR  CRITIC— When  Louisville  Times 
managing  editor  Michael  J.  Davies  wrote  a  piece  about 
reader  response  to  recent  changes  in  the  newspaper,  he 
started  off  quoting  one  reader  who  called  the  newsroom, 
demanding  to  know  “the  name  of  the  person  responsible” 
for  the  changes.  Said  the  caller:  “I  want  to  come  down 
there  and  punch  him  in  the  mouth.” 

*  *  * 

AROUND  THE  CLICHE  CIRCUIT— H.  L.  Stevenson  writes 
in  UPI  Reporter  that  the  subject  of  cliches  came  up  during 
a  news  and  telegraph  editors  seminar  at  the  .American 
Press  Institute  in  Reston.  “How,”  someone  asked  re  a  de¬ 
scription  applied  to  the  sale  of  F16s  to  N.ATO  allies,  “can 
you  say  it  is  the  ‘arms  deal  of  the  century’  when  this  is  only 
1975?”  Someone  else  (no  names  are  allowed  in  reporting 
.API  deliberations  of  attendees),  handed  Stevenson  a  list  of 
“les  terribles”  compiled  from  news  service  copy.  Such  as: 
“Dayan,  the  one-eyed,  one-time  war  hero”,  “Castro — the 
bearded  prime  minister”,  “Solzhenitsyn — the  bearded  au¬ 
thor”,  “Walter  Ulbricht — the  spade-bearded  East  German 
leader”,  and  “mysterious  billionaire”  applied  generally  to 
Howard  Hughes. 

*  ♦  ♦ 

PAY  ATTENTION  TO  WHAT  I  SAY,  not  what  1  do.  The 
Detroit  News  reported  that  Recorder’s  Court  Judge  James 
Del  Rio  was  asked  for  comment  on  a  News  page  one  story 
detailing  a  long  list  of  complaints  against  his  courtroom 
behavior. 

“I  don’t  read  newspapers,”  snapped  the  angry  judge. 
Then  he  stomped  off,  but  not  before  taking  a  copy  of  the 
newspaper  along. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


JULY 

13-16— International  Newspaper  Advertising  Executives  Summer  Meet¬ 
ing,  Brown  Palace,  Denver,  Colo. 

13-18 — ANPA/INPA/ASNE  Newspaper  Research  Workshop,  Sheraton  Inn, 
Reston,  Va. 

17-19 — Alabama  Press  Assn.  Summer  Convention,  Point  Aquarius,  Al¬ 
pine,  Ala. 

20- 23 — SNPA  Foundation  Seminar,  Agri-Business,  Louisiana  State  Uni¬ 

versity. 

21- 24 — International  Newspaper  Promotion  Assn.  Promotion  Seminar, 

O'Hare  Airport,  Chicago,  III. 

24-26 — International  Newspaper  Promotion  Assn.  Promotion  Seminar  for 
Weekly  and  Small  Daily  Newspapers.  O'Hare  Airport.  Chicago,  III. 
24-26 — Mississippi  Press  Assn.  Annual  Convention,  Broadwater  Beach 
Hotel,  Biloxi,  Miss. 

24-26 — North  Carolina  Press  Assn.  Annual  Convention,  Pinehurst  Hotel, 
Pinehurst,  N.C. 

28- August  1 — Electronic  Editing  for  the  Newsroom,  ANPA  Research  Insti¬ 

tute  Training  Seminar,  Easton,  Pa. 

29- August  1 — Newspaper  Advertising  Cooperative  Network  Seminar, 

Pfister  Hotel  and  Tower,  Milwaukee.  Wise. 


AUGUST 

4-8 — Photo  Communications  75,  Color  Workshop  in  Photojournalism  for 
college  credit,  Rochester  Institute  of  Technology,  Rochester,  N  Y. 

10-12 — SNPA  Eastern  Division  Production  Conference,  Hyatt  Regency, 
Atlanta,  Ga. 

10- 13 — SNPA  Foundation  Workshop:  The  City  Editor's  Job,  Georgia  State 

U.,  Atlanta,  Ga. 

11- 15— ANPA  Research  Institute  Training  Seminar,  Direct  Plate  Quality 

Control,  Easton,  Pa. 

13- 16 — Canadian  Community  Newspapers  Assn.  Convention, 

Bessborough  Hotel,  Saskatoon,  Sask. 

14- 16 — West  Virginia  Press  Assn.  Annual  Meeting,  Lakeview  Country 

Club,  Morgantown,  W.  Va. 

16- 19 — Assn,  for  Education  in  Journalism  Annual  Convention,  Carleton 

University,  Ottawa,  Ontario. 

17- 20 — New  England  Association  of  Circulation  Executives.  Wentworth 

by  the  Sea,  Portsmouth,  N.H. 

25-29 — ANPA  Research  Institute  Training  Seminar,  Management  Orienta¬ 
tion  to  New  Technology,  Easton,  Pa. 

27-29 — International  Circulation  Managers  Association,  Legal  Sym¬ 
posium,  Marriott  Hotel,  O'Hare  Airport,  Chicago. 


SEPTEMBER 

6- 9 — N  Y.  State  Publishers  Assn.  Annual  Convention,  Buck  Hill  Inn,  Buck 

Hill  Falls.  Pa. 

7- 10 — SNPA  Foundation  Seminar,  Living  with  Less  Energy,  Georgia  Insti¬ 

tute  of  Technology,  Atlanta,  Ga. 

7-10 — ANPA  Foundation  for  Newspaper  Journalists:  Making  Statistics 
Come  Alive  for  Readers.  Ohio  State  U.,  Columbus,  Ohio. 

11-13 — Mid-America  Newspaper  Conference  Board  of  Directors  Meeting, 
Rock  Lake  Lodge,  Table  Rock  Lake,  Mo. 

11- 13 — PNPA  Classified  Clinic,  Meadowlands  Hilton  Inn,  Washington,  Pa. 

12- 14 — Pacific  Newspaper  Mechanical  Conference,  Senator  Hotel,  Sac¬ 

ramento,  Calif. 

13 -  National  Federation  of  Press  Women  Regional  Meeting  for  Ohio, 
Kentucky,  and  Indiana,  Ramada  Inn,  Frontier  Town  near  Cincinnati, 
Ohio. 

13-14 — Ohio  Newspaper  Classified  Clinic,  Pick-Ft.  Hayes  Hotel,  Colum¬ 
bus,  Ohio. 

16 -  Canadian  Press  Fall  Meeting  of  the  Board,  Vancouver,  B.C. 

17- 18 — Canadian  Daily  Newspaper  Publishers  Assn.  Board  Meetings, 

Vancouver,  B.C. 

18- 20 — Interstate  Advertising  Managers  Assn.,  Host  Inn,  Harrisburg,  Pa. 

19- 21 — Illinois  Newspaper  Production  Conference,  LeClaire  Hotel, 

Moline.  III. 

19-21 — Maryland-Delaware-D.C.  Summer  Conference,  Sheraton- 
Fontainebleau,  Ocean  City,  Md. 

19-21 — N.Y.  Press  Assn.  Fall  Convention  in  conjunction  with  the  New 
England  Press  Assn.,  Sheraton  Goat  Island  Inn,  Goat  Island.  N.Y. 
21-23 — Central  States  Circulation  Managers  Assn.,  Marriott  Hotel,  Lin¬ 
colnshire,  III. 
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The  French  Market,  long  a  focal  point  within  the  French  Quarter,  now  has  a  new  OLDEN  look. 


Thf  French  Market’s  three  familiar-to-millions 
buildinKs,  dating  from  181.T  1822  and  IQ.U  re¬ 
spectively.  have  recently  been  restored. 

The  long  vanished  Red  Stores  building,  origi¬ 
nally  built  in  the  18.^0’s  has  been  reconstructed 
and  a  new  two-story  structure,  architecturally 
compatible,  has  been  erected. 

Fountains,  flagstone  promenades  and  malls, 
cast-iron  period  lamps  and  grill  work,  benches, 
trees  and  flowering  plants  have  enhanced  the  five- 
building  complex  for  your  next  (or  first)  visit  here. 

Fraditionally,  'Fhe  French  Market  has  offered 
something  for  ever\’one  and  that  has  changed  only 
in  the  respect  that  if  now  offers  far  more. 

There's  now  space  for  M)  firms  to  serve  you.  A 
number  of  firms  are  already  floing  busine.ss  in 
their  new  locations  and  many  more  will  be  occu¬ 
pants  by  Fall. 

('afe  Du  Monde  still  serves  coffee  and  beignets 
(French  doughnuts)  as  does  the  new  Cafe  Maison. 


Moran’s  Riverside  Restaurant  will  delight  gour¬ 
mets  via  indoor  or  outdoor  dining  with  a  pano¬ 
ramic  view  of  the  Mississippi  Riv'er. 

Trumpet  king  A1  Hirt’s  new  place.  Cafe  St. 
Cecile,  affords  indoor  or  patio  partaking  of  fancy 
des.serts.  liqueurs  and  unusual  snacks. 

Shops  will  offer  Creole  candies,  pralines,  ice 
cream,  authentic  Italian  pasta,  fine  wines  and 
cheeses,  old  fashioned  photo  portraits,  imports 
from  the  Orient,  quality  souvenirs  and  fine  gifts, 
unusual  and  antique  toys,  handcrafted  flowers 
and  candles  in  spectacular  array  and  much,  much 
more. 

\'ou’ll  find  your  visit  to  The  French  Market  re¬ 
warding  anytime  just  as  surely  as  you’ll  find  that 
your  adv’erti.sing  in  New  Orleans’  traditional 
newspapers.  The  Times- Picayune  and  States- 
Item,  can  be  profitable  anytime.  Schedule  in  them 
via  Newhou.se  Newspapers  and  profit  from  the 
exceptional  reader  response  that  has  made  New 
Orleans  a  truly  great  newspaper  market. 
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Strikes 

In  the  post-World  War  II  era  of  1946,  this  country  was  beset  by 
lenprthy  and  costly  labor  strikes  in  almost  every  industry.  Many 
labor  unions  were  so  demanding:  that  the  American  people  came  to 
the  conclusion  the  strikes  were  against  them — they  were  the  one’s 
that  suffered — with  the  result  that  Congress  reacted  to  demands 
for  amending  the  Wagner  Act  and  passed  the  Taft-Hartley  Labor 
Act  in  1947.  The  legislation  was  passed  over  President  Truman’s 
veto. 

It  seems  to  us  the  American  people  are  facing  similar  cir¬ 
cumstances  in  this  post-Vietnam  era,  only  this  time  the  strike 
actions  mainly  are  on  the  part  of  groups  of  public  employes  and 
civil  servants. 

New  York  City  residents  already  have  been  treated  to  “job  ac¬ 
tions”  by  members  of  the  sanitation  workers’  union  who  refused  to 
work  because  of  layoffs  threatened  by  the  fiscally-besieged  city. 
Garbage  piled  high  for  four  days  and  became  a  health  hazard.  The 
president  of  the  union  said  it  was  not  a  strike  and  there  wasn’t 
anything  he  could  do  about  it,  but  we  noticed  the  men  went  back  to 
work  at  his  bidding.  Similar  walkouts,  slow-downs,  job  actions  have 
been  threatened  by  organized  policemen,  firemen  and  municipal 
employes  who  dispute  the  city  administration’s  right  to  determine 
the  size  of  the  work  force.  Leaders  of  these  unions  brazenly  issue 
ultimatums  to  elected  officials. 

Now  the  entire  nation  is  being  threatened  by  two  unions — 
National  .Association  of  Letter  Carriers  and  the  American  Postal 
Workers  Union — who  say  they  are  going  to  strike  on  July  21  if  their 
demands  for  wage  increases  and  a  guarantee  of  all  jobs  (which 
means  no  layoffs  for  any  reason)  are  not  met.  Again,  there  are 
ultimatums  against  the  government  which  means  against  the 
•American  people. 

The  postal  workers  and  New  York  City  employes  are  under  state 
and  federal  restraints  against  strikes  which  they  defy.  They  thumb 
their  noses  at  government  officials  and  the  American  people. 

We  feel  that  if  the  postal  service  is  shut  down  by  a  massive 
walkout  of  several  hundred  thousand  workers  there  will  be  a  re¬ 
newed  demand  for  further  restrictive  amendments  to  the  labor 
laws.  The  unions  will  have  brought  it  upon  themselves  unless  wiser 
heads  in  the  labor  movement  can  bring  about  some  sanity  before 
there  is  chaos. 

Bicentennial 

Our  bicentennial  celebrations  so  far  have  had  to  do  mainly  with 
observances  of  military  actions  that  were  responsible  for  bringing 
about  the  Declaration  of  Independence  and  the  revolution.  Under¬ 
standably,  these  observances  have  involved  mock  battles,  mus¬ 
ketry  and  patriotic  parades  to  mark  important  historic  events. 

But  our  War  of  Independence — which  the  bicentennial  is  all 
about — was  fought  for  a  set  of  ideals  having  to  do  with  freedom, 
equality  and  justice  which  were  responsible  for  making  this  great 
nation  what  it  is. 

Now  that  we  have  started  our  celebration  with  appropriate  fan¬ 
fare,  salutes  and  drum  rolls,  it  is  time  to  concentrate  the  obser¬ 
vance  of  our  nation’s  birth  on  appreciation  of  the  democratic  con¬ 
cepts  we  have  stood  for,  fought  for,  and  protected  for  200  years. 

In  observing  events  let  us  not  overlook  the  ideals  that  brought 
them  about. 
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CAM’S  SOS 

Your  industry’s  Classified  Depart¬ 
ments  need  help! 

Things  have  happened  that  in  the 
long-run  may  effect  the  iuture  of  the 
press  in  these  United  States.  It  isn’t 
dealing  with  the  editorial  freedoms,  and 
perhaps  went  unnoticed  with  little  or 
no  fuss  being  made  by  our  editors.  My 
concerns  deal  with  the  more  mundane 
part  of  our  industry,  generating  income. 
The  past  few  years  have  seen  more  and 
more  regulations  being  passed  down  from 
Washington,  ail  aimed  at  protecting 
someone’s  civil  rights.  We  have  controls 
in  the  wording  of  Real  Estate,  Automo¬ 
tive  and  Help  Wanted  ads;  and  while  we, 
as  a  reporting  industry,  devoted  much 
space  to  the  moral  rights  and  wrongs,  it 
was  generally  accepted  that  the  Ad  De¬ 
partments  would  persevere  and  continue 
to  generate  the  dollars  needed  to  keep 
the  presses  running. 

As  a  Classified  Manager,  I  quickly 
agree  that  many  of  my  peers  and  I  did 
little  to  fight  the  constant  infringement 
of  government  on  our  area  of  the  in¬ 
dustry.  Oh,  we  hollered,  warned,  and  in 
some  casses  even  appeared  at  court 
hearings  trying  to  ward  off  what  we 
viewed  a  threat  to  our  ability  to  function. 
But  then,  we  went  back  to  work  learning 
how  to  live  with  the  many  controls,  how 
to  develop  dollars  within  the  new  guide¬ 
lines. 

Now,  we  face  what  many  of  us  feel  is 
a  threat  not  only  to  the  cash  registers  but 
to  the  very  life  of  some  papers  and 
eventually  our  readers’  right  to  work  as 
well. 

Specifically,  the  Federal  Government 
has  commissioned  a  study  of  newspaper 
help  wanted  ads.  They  claim  to  measure 
the  value  and  usefulness  of  the  Classi¬ 
fied  Section  to  the  prospective  employer 
and  the  prospective  employee.  Their  con¬ 
clusion  basically  was  that  the  United 
States  Employment  Service  could  do  a 
better  job. 

Many  people,  more  eloquent  than  I, 
have  challenged  the  basis  of  the  govern¬ 
ment’s  survey  and  these  findings.  They 
have  been  instrumental  in  winning  a  new 
study  with  sensible  guidelines. 

Well,  so  much  for  that.  Now  we  can 
all  go  back  to  work.  Let  someone  else 
worry  about  the  little  ads  in  the  back  of 
the  papers. 

Well,  it’s  not  enough!  We  need  to 
light  a  fire  and  get  strong  editorial 
investigative  teams  involved.  We  need  to 
research  the  doings  of  our  United  States 
Employment  Service,  the  Olympus  Re¬ 
port,  and  the  idea  that  the  government 
can  better  serve  the  worker  and  employer 
in  their  search  to  find  each  other.  In 
Pennsylvania,  for  a  twenty  day  period, 
the  Employment  Service  reports  the 
following  results  after  a  multi-media 
campaign  to  job  seeker  and  employer: 

Calls  from  employers 

152  Less  than  8  a  day  statewide. 

Job  Orders 

126  Less  than  7  a  day  statewide. 

Job  Openings 

161  Less  than  9  a  day  statewide. 
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The  funding  involved  for  this  proj¬ 
ect  for  tlie  first  year  in  the  Common¬ 
wealth  of  Pennsylvania  was  $113,000. 
These  monies  spent  as  follows:  $45,000 
in  paid  TV;  $24,000  in  paid  radio;  and 
$17,000  in  paid  newspaper  and  maga¬ 
zine  plus  $116,137  for  seven  positions 
devoted  to  public  relations  for  this  pro¬ 
gram  and,  heaven  knows,  how  many 
dollars  to  staff  the  employment  offices 
themselves. 

It  doesn’t  seem  important  that  for 
many  years  help  wanted  columns  have 
worked.  What  does  seem  to  be  impor¬ 
tant  is  that  the  Federal  Employment 
System  be  made  to  work,  regardless  of 
cost!  It  may  not  be  too  long  until  an 
Employment  Czar  somewhere  in  Wash¬ 
ington  will  say  who  can  apply  for  what 
job  openings  where  and  when.  The 
government  might  then  find  better  ways 
of  making  a  newspapers’  ability  to  gener¬ 
ate  income  more  difficult. 

When  all  is  done,  newspapers  in  the 
United  States  will  be  financed  by  govern¬ 
ment  dollars  (it  happens  in  some  coun¬ 
tries)  if  they  meet  the  necessary  guide¬ 
lines.  What  will  happen  to  the  freedom 
of  the  press  at  that  time? 

As  a  Classified  Manager,  I  ardently 
hope  our  editors  and  their  staffs  continue 
to  guard  our  press  freedoms  with  vigor. 
I  only  ask  that  they  widen  their  views 
to  what  may  be  a  real  threat  and  look 
into  the  many  controls  being  heaped  on 
the  revenue  areas  of  our  industry. 

Competition  is  the  backbone  of  our 
way  of  life  but  I  don’t  feel  it  should 
include  government  as  an  active  com¬ 
petitor. 

H.  Robert  Schadewald 
(Schadewald  is  classified  ad  manager 
for  the  Philadelphia  Bulletin.) 


STANDARD  BILLING 

It  seems  that  our  industry  is  getting 
spaced  out  over  the  wide  variation  in 
column  widths  and  agencies  are  tearing 
out  their  newspaper  roots.  The  problem 
as  we  see  it  here  in  the  boondocks  isn’t 
the  placement  of  the  ads  on  pasteup,  it 
is  in  the  billing  procedure. 

Rather  than  bring  all  newspapers  into 
conformance  on  one  or  a  few  standard 
formats,  why  not  settle  on  a  standard 
column  width  for  billing  purposes,  say 
the  narrowest  column  width  in  common 
use?  Advertising  rates  would  be  based 
on  this  column  width. 

When  we  received  the  slick,  regard¬ 
less  of  the  actual  size,  we  fit  it  into  our 
pasteup  any  way  we  want  to.  If  the 
publisher  doesn’t  want  to  “float”  the  ad, 
he  can  enlarge  it  to  suit  himself.  We 
would  be  paid  for  it  on  the  basis  of  our 
rate  times  the  number  of  column-inches 
specified  according  to  the  standard  in¬ 
dustrywide  formula. 

Robert  L.  Caswell 
(Caswell  is  publisher  of  the  Red  Oak 
(Iowa)  Express.) 


Short  Takes 


It’s  been  a  frustrating  career  for 
Jimmy  Darren.  He  never  quite  lived  up 
to  his  promise,  although  he  manages  to 
make  a  good  living  sining  in  clubs. — 
Springfield  (Mo.)  News  and  Leader. 


Upset  about  a  recently  opened  adult 
bookstore  and  peep  show,  the  women 
had  asked  the  Police  Department  if 
they  could  get  a  fist-hand  preview  of 
what  they  were  fighting.  They  got  it. — 
Lancaster  (Pa.)  Intelligencer  Journal. 
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Mr.  Richard  Long 
Manager 

The  New  York  Times  News  Service 

Times  Square 

New  York,  N.Y.  10036 

Dear  Dick: 

The  results  here  in  Manhattan  of  your  conversion  to 
six-level  are  extremely  beneficial,  and  I  simply  want 
to  go  on  record  with  my  thanks. 

We  received  our  Extel  reperforator  about  10  A.M.  Thursday 
and  within  an  hour  it  was  spewing  out  tape.  The  result 
is  that  we  are  already  noticeably  cleaner  in  the  news¬ 
paper  with  your  copy  than  when  we  were  converting  the 
five-level  and  the  handling  is  considerably  easier. 

I  am  sure  that  with  the  increased  ease  of  handling - we 

no  longer  have  to  give  your  copy  heavy  editing  unless 
we  want  to  combine  it  with  another  story---we  will  use 
a  great  deal  more  New  York  Times  copy. 

Again,  we  are  extremely  pleased  with  the  results.  I  am 
sure  all  your  money,  time  and  effort  have  made  you  wonder 
at  points  whether  the  result  would  be  worth  them.  Let 
me  assure  you  that  it  is. 


Cordi ally. 
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Topeka  hires  Susan  Ford 

Her  first  photo  assignment:  An  auction 


By  Lenora  Williamson 

Susan  Ford,  the  President’s  daughter 
who  arrived  in  Topeka,  Kansas,  Mon¬ 
day  to  join  the  working  press  as  a 
summer  intern  in  the  photo  depart¬ 
ment  of  the  Stauffer  newspapers,  made 
pape  one  of  Wednesday  morninp’s 
Daily  Capital  with  her  coverage  of  a 
tax  sale  at  the  Shawnee  County  court 
house. 

Her  salary  is  the  regular  intern  pay¬ 
ment  of  $115  a  week. 

Susan’s  first  dav  as  a  newspaper 
photo  intern  started  off  with  a  Tuesday 
morning  “indoctrination”  and  then  she 
accompanied  staff  photographer  Jeff 
Jacobsen  on  “a  couple  of  routine  as¬ 
signments.” 

T^ater  in  the  day  she  went  with 
Jacobsen  to  the  tax  sale  of  70  parcels 
of  property  sold  for  non-payment  of 
taxes. 

The  scene  was  an  auction  bidding  in 
the  hallway  of  the  court  house,  and 
Rich  Clarkson,  director  of  photography 
for  the  Capital-Journal  papers,  explain¬ 
ed  that  Jacobsen  “stayed  in  the  back¬ 
ground”  and  Susan  covered  the  sale. 

The  Capital  used  a  4-column  picture 
she  shot  over  the  shoulder  of  the  auc¬ 
tioneer  looking  into  the  faces  of  the 
crowd  and  an  inset  of  the  auctioneer.  It 
made  an  interesting  picture  used  with 
the  auction  story,  Clarkson  commented. 

Wednesday  morning,  (July  9),  Susan 
was  out  working  on  a  feature  story 
about  a  marriage  counselor  and  how  his 
work  affects  his  own  marriage.  She’s 
read  the  first  manuscript  of  the  story 
and  Clarkson  expects  several  pictures 
will  be  used  on  a  feature  page  with  the 

stoi'y- 

Susan  herself  has  been  “great”, 
Clarkson  said.  “She’s  plunged  right  in, 
nothing  is  too  much.  She  was  ready 
to  go  right  off  with  Jeff  to  a  car  ac¬ 
cident. 

“The  problem  is  in  the  periphery,” 
he  added,  meaning  all  the  press  flurry. 

Clarkson,  newly-elected  president  of 
the  National  Press  Photographers  As¬ 
sociation,  laughingly  admitted  the 
phone  calls  have  been  hectic,  ranging 
from  townspeople  wanting  to  invite  his 
new  intern  to  dinner  to  request  for 
interview’s. 

Friday  at  the  end  of  Susan’s  first 
week  on  the  job,  the  Capital-Journal 
scheduled  an  informal  press  conference, 
thinking  this  might  serve  to  satisfy 
some  of  the  media  curiosity,  “It  won’t, 
but  it  might  come  close,”  Clarkson 
chuckled. 

Actually,  he  added,  the  White  House 
has  been  helpful  in  taking  “some  of  the 
pressure.”  Clarkson  said  the  difficult 
ones  are  referred  to  Mrs.  Ford’s  press 
secretary,  Sheila  Weidenfeld,  and  her 
assistant  Patricia  Matson. 


Susan  is  living  at  the  Ramada  Inn 
motel  complex  across  from  the  news¬ 
paper  plant  in  one  of  the  wings  where 
she  has  a  small  apartment.  She  will 
w’ork  as  an  intern  until  mid-August. 

The  Secret  Service  has  a  desk  in  the 
newsroom. 

So  far,  Susan  has  shown  up  for  w’ork 
w’earing  pants  suits.  She  arrived  in 
Topeka  carrying  a  duffel  bag,  a  camera 
bag  and  a  tennis  racquet. 

Clarkson  drove  to  the  Topeka  air¬ 
port  to  greet  his  new  intern  and  rode 
back  w’ith  her  in  one  of  the  cars  rented 
by  the  Secret  Service. 

Commenting  on  the  phone  calls  pour¬ 
ing  into  his  office  since  Monday,  Clark¬ 
son  said  some  were  critical,  contending 
that  Susan  was  costing  someone  a  job. 

That’s  not  what  happened,  Clarkson 
said.  The  sequence  of  events  began  the 
week  before  he  w’ent  to  Jackson  Hole, 
Wyoming,  for  the  NPPA  convention 
June  23.  A  staff  photographer  Bill 
Ballenberg  resigned  to  go  to  the  Wibn- 
inqton  News-Journal,  and  they  decided 
to  fill-in  for  the  present  with  another 
summer  intern. 

Last  winter,  Clarkson  said  the  news¬ 
papers  had  received  “a  whole  series” 
of  intern  applications  and  in  checking 
before  he  went  to  Jackson  Hole,  found 
that  all  their  other  “finalists”  among 
the  applicants  had  jobs.  The  other  paid 
intern  on  the  photo  staff  this  summer 
is  Christopher  Johns  from  the  Univer¬ 
sity  of  Minnesota. 

Next,  when  Clarkson  got  to  the  con¬ 
vention,  Time  magazine  picture  editor 
John  Durniak,  w’ho  was  moderator  of 
the  education  seminars,  told  him  that 
Dave  Kennedy,  the  official  White  House 
press  photographer,  was  calling.  Ken¬ 
nedy’s  message  was,  “I’ve  got  a  sum¬ 
mer  intern  for  you.” 

The  two  paid  interns  work  with  the 
eight  regular  staff  photographers  (in¬ 
cluding  Clarkson)  for  the  morning 
Daily  Capital,  the  evening  State  Jour¬ 
nal,  and  the  Sunday  Capital-Journal 
published  by  Stauffer  Publications,  Inc. 
In  addition,  Clarkson  said  the  son  of  a 
friend  is  working  in  the  department 
for  learning  experience  during  the 
summer. 

Actually,  Susan  Ford  landed  in  a 
choice  intern  spot.  The  newspapers’ 
use  of  pictures  and  Clarkson’s  long¬ 
standing  reputation  as  a  teacher  of 
young  news  photographers  always  has 
made  for  stiff  competition  for  available 
jobs  in  his  department. 

After  her  graduation  recently  from 
Holton  Arms  School,  Susan  went  to 
Yosemite  National  Park  for  a  course 
conducted  by  the  distinguished  photog¬ 
rapher,  Ansel  Adams.  She  has  been 
coached  at  the  White  House  by  Ken- 
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nerly  and  for  a  photo  course  in  high 
school  completed  an  essay  on  her 
father. 

The  new  president  of  NPPA,  with 
his  customary  incisive  summary  of  the 
situation,  replied  when  asked  if  he  had 
any  time  off  in  the  week  after  the  con¬ 
vention  sessions  and  all  the  national 
press  attention  resulting  from  Susan’s 
appointment  replied,  “No  chance.  And 
there’s  a  lot  of  things  to  do  for  NPPA.” 

• 

Barger  to  retire 
from  N.Y.  News 

Floyd  Barger  is  retiring  on  August 
1  as  editor  and  senior  vicepresident  of 
the  New  York  Daily  Nev’s,  announced 
W.  H.  (Tex)  James,  president  and  pub¬ 
lisher  of  the  News. 

Barger  has  been  with  the  News  for 
33  years,  covering  local,  Albany,  Wash¬ 
ington  and  overseas  assignments  and 
serving  as  night  managing  editor,  man¬ 
aging  editor,  associate  editor,  executive 
editor  and  editor. 

He  had  been  a  director  of  the  Tribune 
Co.,  which  owns  the  News,  Chicago 
Tribune,  newspapers  in  Florida  and 
California  and  radio  and  tv  stations. 

Barger  is  said  to  have  been  an  ex¬ 
ponent  of  an  “upbeat”  editorial  policy, 
believing  that  a  newspaper’s  lasting 
impression  comes  from  being  for  some¬ 
thing  rather  than  against.  He  is  also 
credited  with  fighting  for  freedom  of 
the  press  and  the  public’s  right  to 
know,  believing  that  the  Founding 
Fathers  were  wise  in  putting  the  free- 
press  guarantees  in  very  broad  terms 
in  the  First  Amendment. 

• 

Montreal  Star  Guild 
accepts  18.5%  boost 

A  15-month  contract  which  calls  for 
an  18.5%  increase  for  that  period  w’as 
accepted  by  the  editorial,  advertising 
and  maintenance  employes  of  the  Mon¬ 
treal  (Canada)  Star. 

Publication  had  been  prevented  for 
the  last  3()  days  by  a  strike  of  the  450 
employes  that  are  members  of  the  Mon¬ 
treal  Newspaper  Guild.  The  Guild  mem¬ 
bers  .struck  May  30  and  were  asking 
for  a  20%  wage  increase  over  a  one 
year  period.  Other  benefits  that  were 
sought  during  the  negotiations:  pension 
plans,  work  hours  and  vacations  will  be 
discussed  in  meetings  to  start  in  about 
three  weeks.  The  paper  plans  to  re¬ 
sume  publication  this  week. 

The  new  contract  calls  for  a  re¬ 
porter  with  five  years’  experience  to 
receive  $330  a  week  in  December  from 
the  present  $280.  An  initial  wage 
boost,  retroactive  to  March  15  of  14% 
takes  place  immediately  with  an  addi¬ 
tional  4.5%  increase  effective  Dec.  1. 
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Nessen,  press  rift  due 
to  reporters’  criticism 


By  I.  William  Hill 

Some  months  apo,  President  Ford 
called  his  press  secretary,  Ron  Nessen, 
into  the  Oval  Office  and  cautioned  him 
not  to  be  thin-skinned  about  criticism. 

Nevertheless,  at  a  press  briefing  on 
June  6,  Nessen  exploded.  In  the  days 
that  followed,  some  members  of  the 
White  House  Press  Corps  called  Nes¬ 
sen  a  liar,  accused  him  of  covering  up 
news,  and  told  him  he  lacked  credibil¬ 
ity.  Then,  on  June  26,  Nessen  blew  up 
again. 

This  time,  he  accused  reporters  of 
“blind  and  irrational  mistrust”,  of 
“cynical  thinking  habits”,  and  “mind¬ 
less  suspicion”. 

Nessen  said  further:  “If  these  brief¬ 
ings  are  going  to  serve  the  public  and, 
in  fact,  if  we  are  going  to  continue  to 
have  briefings  in  their  present  form,  I 
think  the  atmosphere  has  got  to 
change.”  That  only  led,  of  course,  to 
reporters  demanding  to  know  if  he  w’as 
threatening  to  abolish  the  briefings. 

By  nightfall  that  day.  newsmen  were 
lining  up  pro  and  con  Ron  Nessen.  In 
the  National  Press  Club  lounge,  one 
correspondent  was  saying  Nessen  was 
turning  into  another  Ron  Ziegler, 
while  another  was  blasting  away  at 
members  of  the  White  House  press 
corps  who,  after  a  “diet  of  Watergate 
blood,  see  themselves  as  king-break¬ 
ers”.  People  riding  home  from  work  in 
their  cars  listened  to  radio  analyst 
Joseph  F.  McCaffrey  charging  that  cer¬ 
tain  White  House  correspondents  had 
begun  to  feel  “they  are  the  anointed 
even  more  than  the  12  Apostles.” 

Next  day  Nessen  wouldn’t  retract 
what  he  had  said,  but  he  did  try  to 
soften  the  sting.  “It  was  not  a  criticism 
of  everybody,”  he  said.  “I  wish  I  had 
been  clear  in  stating  that  my  intention 
was  to  improve  the  briefing  and  get 
more  news  out.” 

To  this  end,  over  the  last  weekend  in 
June,  Nessen  assembled  the  officials  of 
the  press  office  at  Camp  David  and 
came  back  with  the  following  new  pro¬ 
gram  to  try  and  change  the  atmos¬ 
phere  : 

The  daily  briefing  will  be  scheduled 
firmly  at  11:30  a.m.  each  day.  (Here¬ 
tofore,  the  time  has  varied  from  day  to 
day.) 

At  10  a.m.,  the  announcements  the 
President  wishes  to  make  will  be  posted 
on  the  bulletin  board  in  the  White 
House  Press  room,  in  addition  to  a  de¬ 
tailed  rundown  of  the  President’s  ap¬ 
pointments  that  day.  (The  press  corps 
had  been  complaining  that  there  have 
been  two  appointment  lists — a  brief  one 
for  the  press  and  a  detailed  one  for  the 
White  House  staff.  Nessen  said  that, 
although  the  new  posting  will  be  an  ex¬ 
panded  appointment  list,  there  will  still 
be  private  visitors  who  do  not  appear 
on  the  list.) 

At  3:30  p.m.,  a  new  listing  of  an¬ 


nouncements  will  be  posted  in  the  press¬ 
room. 

At  the  end  of  the  day,  a  news  sum¬ 
mary  will  be  posted  that  will  include 
all  the  announcements  of  the  day. 

On  the  night  of  June  30,  Nessen  ap¬ 
peared  on  the  WETA-tv  public  broad¬ 
casting  program  “Washington  Straight 
Talk,”  a  project  of  the  National  Pub¬ 
lic  Affairs  Center  for  Television 
(NPACT).  He  was  questioned  regard¬ 
ing  his  conflict  with  the  press. 

“My  criticisms  actually  applied  to 
very  few  reporters,”  Nessen  said, 
“Some  who  are  finding  it  difficult  to 
come  off  the  high  of  Watergate  and  get 
back  to  such  today  issues  as  energy  and 
inflation.” 

{Continued  on  page  36) 

Paul  Eberhart  gets 
UPI  m.e.  post 

Appointment  of  Paul  G.  Eberhart  as 
managing  editor  of  United  Press  Inter¬ 
national  was  announced  July  10  by 
H.  L.  Stevenson,  editor-in-chief. 

Eberhart,  39,  will  be  responsible  for 
dav-to-day  direction  of  UPI’s  world¬ 
wide  news  report.  The  appointment  is 
effective  immediately.  He  has  served  as 
associate  editor  of  the  service  for  the 
past  three  years,  and  succeeds  H.  Jef¬ 
ferson  Grigsby,  who  resigned  for  per¬ 
sonal  reasons. 

Eberhart  joined  UPI  in  1961  in  Pitts¬ 
burgh  as  a  newsman.  He  served  as  a  re¬ 
gional  executive  in  Ohio  and  as  an  edi¬ 
tor  on  the  national  Teletvpesetter  desk 
in  Pittsburgh  before  moving  to  New 
York  in  1966  where  he  was  appointed 
news  editor  responsible  for  the  TTS 
service  to  small  and  medium  sized  daily 
newspapers. 

He  was  named  assistant  managing 
editor  in  1969  and  associate  editor  in 
1972  with  the  primary  responsibility  of 
directing  the  editorial  implementation 
of  UPI’s  automated  Information  Stor¬ 
age  and  Retrieval  System  known  as 
IS&R. 

Stevenson  said  the  responsibility  for 
UPI’s  enterprise  and  newsfeature  pro¬ 
duction  also  will  be  assigned  to  Eber¬ 
hart,  in  addition  to  the  daily  spot  new’s 
report. 

Eberhart’s  administrative  responsi¬ 
bilities,  including  election  coverage 
planning,  budget  and  personnel  admin¬ 
istration,  will  be  reassigned  in  the  near 
future,  Stevenson  said.  Eberhart  is 
UPI’s  representative  on  the  News 
Election  Service  board  of  managers, 
responsible  for  the  collection  and  tabu¬ 
lation  of  votes  in  nationwide  elections. 

He  was  born  in  Washington,  D.C. 
and  attended  the  University  of  Pitts¬ 
burgh.  He  is  married  and  the  father 
of  three  daughters. 


Lancaster  group 
faces  challenge 
before  FCC 

A  women’s  group  in  Lancaster,  Pa. 
— Feminists  for  Media  Rights — filed  a 
petition  against  the  renewal  applica¬ 
tion  of  the  Steinman  family’s  WGAL- 
TV  Lancaster  last  week.  Its  major 
charge  involves  concentration  of  media 
control,  in  addition  to  charges  of  fail¬ 
ure  to  serve  the  needs  of  women 
in  programming  and  discrimination 
against  women  in  employment  prac¬ 
tices. 

The  group  said  the  Steinman  family’s 
control  over  the  channel’s  of  public  ex¬ 
pression  “is  so  extreme  that  renewal  of 
the  license  of  WGAL-TV  .  .  .  w'ould  not 
serve  the  public  interest.” 

The  Steinmans  not  only  own  a  tele¬ 
vision  station  (the  only  VHF  in  the 
city),  but  AM  and  FM  outlets,  the 
Lancaster  Journal  (morning  paper), 
the  New  Era  (evening)  and  the  Lan¬ 
caster  Sunday  Neivs,  and  a  60  percent 
interest  in  the  city’s  only  cable  tele¬ 
vision  system. 

Lancaster  is  served  by  four  UHF’s 
and  three  other  radio  stations.  But  the 
feminists’  petition  states  that,  under 
various  indices,  the  Steinman  interests 
control  between  79  percent  and  95  per¬ 
cent  of  the  local  advertising  revenues — 
89  percent  under  the  Justice  Depart¬ 
ment’s  method  of  calculating  advertis¬ 
ing  revenue  control. 

The  women’s  group  says  that  degree 
of  concentration  is  “a  per  se  violation 
of  the  public  interest,  convenience  and 
necessity.”  They  say  the  degree  of  con¬ 
centration  warrants  consideration  in  a 
hearing  through  the  FCC  under  its  new 
multiple-ownership  rule  concerning 
newspaper-broadcast  crossownership, 
which  says  it  will  consider  at  renewal 
time,  only  those  complaints  about 
ownership  that  raise  Sherman  Anti¬ 
trust  Act  violations. 

The  feminists  said  a  Sherman  Act 
showing  can  be  made,  contending  the 
Steinman  family  has  engaged  in  anti¬ 
competitive  activities  in  allegedly  fail¬ 
ing  to  publish  in  the  daily  newspapers 
the  program  listings  of  the  four  area 
UHF  television  stations,  in  “consist¬ 
ently”  portraying  WGAL-TV  as  “the 
Lancaster  television  station”  in  the  Sun¬ 
day  newspaper,  and,  in  1968,  in  com¬ 
pleting  a  merger  that  “eliminated  the 
only  competing  cable  franchise  in  the 
city”  leaving  the  family  in  control  of 
the  remaining  franchise. 

The  women’s  group  also  alleges  a 
violation  of  the  Clayton  Antitrust. 

It  says  the  Steinman’s  previous  ac¬ 
quisitions  of  media  interests  in  Lan¬ 
caster,  the  merger  of  their  cable  system 
with  the  only  other  local  franchise,  and 
the  continued  renewal  “of  these  concen¬ 
trated  interests  constitute  situations 
where,”  in  the  words  of  the  Clayton 


{Continued  on  page  15) 
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Washington  Star  ‘rift’  story 
draws  Noyes  letter-to-editor 


By  I.  William  Hill 

Somebody  once  said  “A  man  doesn’t 
know  what  he  knows  until  he  knows 
what  he  doesn’t  know.” 

And  one  thing  readers  of  the  Wash¬ 
ington  Star  don’t  know  is  what  ex¬ 
actly  is  going  on  at  the  Washington 
Star. 

On  June  28,  on  the  front  page,  the 
Star  published  a  story,  appearing  si¬ 
multaneously  in  the  New  York  Times 
and  supplied  to  the  Star  by  the  Times’ 
news  service,  that  bore  this  headline: 
“Corporate  Rift  Is  Reported  in  Owner¬ 
ship  of  Star  Co.” 

A  loan  sought 

The  rift,  assertedly  disclosed  by  in¬ 
terviews  in  Washington,  has  to  do  with 
a  loan  being  sought  by  new  publisher 
Joe  L.  Allbritton  to  help  save  the  fi¬ 
nancially  troubled  newspaper.  The  story 
said  that  the  newspaper’s  parent  com¬ 
pany,  Washington  Star  Communica¬ 
tions,  Inc.  (profitable  in  its  tv  and  ra¬ 
dio  stations)  has  refused  to  guarantee 
a  $5  million  loan  Allbritton  has  tried  to 
arrange. 

The  Times  story  went  on  to  state 
that  directors  of  Washington  Star 
Communications  (owners  of  the  Star 
for  more  than  a  century)  earlier  had 
promised  they  -would  guarantee  money 
borrowed  by  Allbritton  up  to  $18  mil¬ 
lion  and  developed  the  conclusion  that 
the  directors  wanted  to  close  the 
money-losing  newspaper,  leaving  the 
old  owning  families  in  control  of  very 
profitable  broadcasting  companies. 

James  G.  Bellows,  Star  editor  since 
just  after  the  first  of  the  year,  said  it 
was  his  decision  to  publish  the  Times 
story,  with  confirmation,  because  of  the 
Times’  reputation,  its  Washington  cir¬ 
culation,  and  its  interest  to  Star  read- 

Marker  resigns 
cites  lack 
of  challenge 

Robert  S.  Marker,  who  resigned  as 
chairman  of  McCann-Erickson  last  win¬ 
ter  to  become  the  president  of  the  Dal¬ 
las  Times-Herald,  announced  his  resig¬ 
nation  from  the  Texas  paper  this  week. 

He  is  leaving  the  Times-Herald,  he 
said  in  a  telephone  interview,  because 
his  job  there  “has  not  been  the  great 
and  exciting  challenge  I  thought  news¬ 
paper  work  would  be.” 

He  also  said  the  management  of  the 
Times-Miri’or-owned  paper  has  been  un¬ 
willing  to  finance  his  programs. 

According  to  Tom  Johnson,  Times- 
Herald  publisher,  “The  position  of 


ers.  He  said  he  had  not  cleared  it  with 
the  newspaper's  owners. 

On  June  29,  the  day  after  it  had  pub¬ 
lished  the  Times  story,  the  Star  headed 
its  “Letters  to  the  Editor”  column  with 
a  letter  from  Newbold  Noyes,  the 
Star’s  editor  before  Bellows  and  a  mem¬ 
ber  of  one  of  the  families  that  has 
owned  the  Star  since  1967.  The  letter 
denied  the  Times  story.  Noyes,  who  is 
now  a  vicepresident,  director  and  con¬ 
sultant,  termed  it  “grossly  false  and 
unfair”. 

Noyes  letter 

The  Noyes  letter  continued: 

“The  effort  of  all  members  of  the 
boards,  old  and  new,  is  and  always  has 
been  to  save  the  paper.  It  was  in  such 
a  spirit,  when  it  became  clear  that  this 
effort  was  beyond  the  financial  capacity 
of  the  original  owning  families  alone, 
that  Joe  Albritton  was  brought  into  the 
picture.  Since  his  arrival  on  the  scene, 
the  rejuvenation  and  strengthening  of 
the  newspaper  has  proceeded,  with 
strong  prospects  of  eventual  success. 
The  families  associated  with  the  news¬ 
paper  for  over  100  years  are  betting 
what  for  them  is  a  great  deal  of  money 
that,  under  Mr.  Allbritton’s  direction, 
the  Star  will  survive  and  prosper.  .  .  . 

“There  are,  of  course,  differences  of 
opinion  as  to  how  this  best  can  be  ac¬ 
complished,  and  how  much  stockholders 
with  varying  resources  can  afford  to 
bet  on  the  outcome.  But  it  would  be  a 
sad  misreading  of  the  situation  to  sup¬ 
pose  that  I  and  my  associates  on  the 
boards  would  contemplate  with  equa¬ 
nimity  the  death  of  an  institution  to 
which  we,  like  previous  generations  of 
these  families,  have  devoted  our  lives.” 

{Continued  on  page  36) 


president  has  not  been  filled  and  there 
are  no  plans  to  in  the  immediate  fu¬ 
ture.”  J.  F.  Chambers,  Jr.  is  board 
chairman. 

Marker  left  McCann-Erickson,  the 
third-largest  advertising  agency  in  the 
world,  January  1  to  head  the  Times- 
Herald’s  marketing  operation.  His  plans 
at  the  time  were  to  improve  the  pa¬ 
per’s  circulation  and  advertising;  its 
daily  circulation,  as  of  November,  1974, 
lagged  23,000  behind  the  Dallas  Morn¬ 
ing  News  and  its  1973  ad  linage  trailed 
by  3  million.  (E&P,  Nov.  30,  1974) 

He  joined  McCann-Erickson  as  vice- 
president  and  account  supervisor  for 
Buick  in  1963,  and  eventually  worked 
his  way  up  to  the  chairmanship. 

Marker’s  plans  for  the  future  are  un¬ 
certain,  he  said  this  week.  “I’m  talking 
to  a  few  people,”  he  explained,  in  both 
Dallas  and  New  York. 

He  will  continue  to  serve  the  Times- 
Herald  as  consultant. 


THE  APPOINTMENT  OF  JAMES  M.  MC¬ 
ALLISTER,  59,  as  president  of  PARADE  Publi¬ 
cations,  Inc.,  a  subsidiary  of  Booth  Newspa¬ 
pers,  Inc.,  was  announced  by  James  E.  Sauter, 
president  and  chief  executive  of  Booth.  Mc¬ 
Allister  was  named  executive  vicepresident  of 
PARADE  in  October  of  1974.  Daniel  D.  Kinley 
announced  his  resignation  as  PARADE  presi¬ 
dent  in  January.  McAllister  joined  PARADE 
as  a  salesman  in  the  Chicago  office  in  1948. 
He  was  named  Chicago  manager  in  1959  and 
Midwest  manager  in  1962;  in  1972,  transfer¬ 
ring  to  New  York  as  advertising  director.  A 
graduate  of  Western  Reserve  University  in 
Cleveland,  Ohio,  McAllister  did  graduate 
work  at  Northwestern  University  in  Evanston, 
III. 

• 

Fla.  paper  pleas 
‘not  guilty’  to 
grand  jury  charges 

The  Fort  Myers  (Fla.)  News-Press 
entered  innocent  pleas  to  both  counts 
of  a  grand  jury  indictment  accusing  the 
newspaper  with  tampering  with  physi¬ 
cal  evidence.  (E&P,  June  14,  pg.  15.) 

The  pleas  were  entered  at  an  ar¬ 
raignment  in  Lee  County  Circuit  Court 
June  16  by  attorney  Dan  Paul,  of  Mi¬ 
ami,  representing  the  News-Press. 

In  a  statement  about  the  indictment, 
News-Press  Publisher  Chet  Perry  said: 
“I  am  confident  the  News-Press  has 
acted  within  the  law  and  with  complete 
propriety. 

“The  News-Press  has  cooperated  in 
every  way  possible  with  law  enforce¬ 
ment  officers  in  this  case,  including  act¬ 
ing  as  an  intermediary  for  a  return  of 
a  suspect  to  the  state. 

“We  regret  that  local  officials  have 
not  been  able  to  conclude  the  investiga¬ 
tion  of  the  O’Neill  case.  It  is  a  shame 
so  much  time  and  taxpayers’  money  has 
been  wasted  investigating  the  News- 
Press  instead  of  the  homicide. 

“To  attempt  to  intimidate  the  news¬ 
paper  this  way  is  in  gross  violation  of 
the  public’s  right  to  know,  and  the 
News-Press’  rights  under  the  first 
amendment  to  the  Constitution. 

“We  will  not  be  intimidated  and  we 
will  fight  the  indictment.” 

A  trial  has  been  set  for  October  28. 
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Circulators  survey  cites 


district  manager 

By  Darrell  Leo 

Although  newspaper  circulation  dis¬ 
trict  managers  may  find  their  jobs 
satisfying,  a  majority  of  them  may  also 
feel  that  there  is  a  need  for  better  com¬ 
munications,  more  advancement  oppor¬ 
tunities,  better  training  and  collection 
systems. 

That’s  what  the  preliminary  report 
on  a  survey  of  more  than  1,800  news¬ 
paper  district  managers  in  the  U.S. 
and  Canada  indicated.  The  report  was 
release<l  at  the  ICMA  76th  annual  sales 


gripes 


disliked. 

A  total  of  56  percent  felt  they  could 
lie  more  successful  if  the  company  took 
over  the  collection  problem,  and  65  per¬ 
cent  disagreed  with  the  time  honored 
excuse  that  advance  payment  to  the 
office  creates  more  time-consuming 
problems  than  they  solve. 

In  terms  of  getting  carriers  to  col¬ 
lect  satisfactorily  some  56  percent  listed 
it  as  a  problem.  Also  mentioned  as 
least  liked  about  the  job  of  district 


had  a  better  training  program,  I  could 
handle  my  problems  better,”  some  35 
percent  of  the  district  managers  agreed 
with  the  statement. 

A  final  version  of  the  study  including 
breakdowns  by  broad  geographic  re¬ 
gions,  length  of  employment  of  the  dis¬ 
trict  manager,  district  location  (inner 
city  versus  suburban  areas),  publica¬ 
tion  circulation  size  and  method  of 
operation  will  be  released  in  book  form 
sometime  after  fall  1975.  Both  Belden 
and  MOR  are  being  retained  to  prepare 
interpretations  of  the  study. 

Meml)ers  of  the  committee  directing 
this  research  included  Ronald  Ander¬ 
son,  Gannett  Newspapers;  Anthony 
Ctanzaro,  New  York  Neivs;  Eugene 
Cuske,  Milwaukee  Journal;  Virgil  Fas- 
sio,  Chicago  Tribune;  Joseph  Forsee, 


conference  in  Philadelphia  by  Ferguson 
Rood,  director  of  research-marketing 
for  the  Atlanta  (Ga.)  Journal  and  Con- 
stitution  who  also  served  as  director  of 
the  project. 

Funded  by  ICM.A,  the  Newspai)er 
Personnel  Relations  Association  and 
the  International  Newspaper  Promo¬ 
tion  .Association  for  more  than  $20,000, 
the  study  was  partially  conducted  by 
Bolden  .Associates  of  Dallas,  Texas,  and 
Market  Opinion  Research,  Detroit.  The 
two  re.search  firms  conducted  focus 
group  inter\’iews  with  district  manag¬ 
ers  in  their  cities  on  a  volunteer  basis. 

According  to  Rood,  a  total  of  2,628 
tpiestionnaires  were  mailed  to  partici¬ 
pating  newspapers.  .A  total  of  1,831 
or  70  percent  responded  —  a  higher 
than  average  rate  for  a  mail  survey. 
The  study  included  some  260  news¬ 
papers  from  252  cities  representing  a 
satisfactory  sample  of  different  cir¬ 
culation  sizes,  geographic  regions  and 
publication  times. 

Among  the  findings,  the  survey 
found  that  a  large  majority  of  district 
managers  were  basically  happy  with 
their  work.  Rood  said,  “There  was  con¬ 
siderable  agreement  in  their  responses 
to  statements  about  the  measure  of 
autonomy  they  have,  an  element  of 
their  job  they  enjoy.”  The  idea  of  run¬ 
ning  their  own  business  appealed  to  84 
percent  who  likened  their  jobs  to  that 
concept.  An  additional  85  percent 
agreed  with  the  statement,  “I  like  the 
independence  of  having  time  during  the 
day  to  do  as  I  please.” 

Working  with  youngsters  and  inde¬ 
pendence  as  their  own  l>oss,  also  ranked 
high  with  di.strict  managers.  So  much 
so  that  83  i)ercent  said  they  would  not 
prefer  a  job  with  regular  hours. 

In  terms  of  self-image,  district  man¬ 
agers  mentioned  sales  in  answer  to 
(piestions  concerned  what  type  of  per- 
.son  is  best  suited  for  their  job. 

However,  while  district  managers 
may  be  pleased  with  their  job  they  ex- 
pres.se<l  disapproval  of  many  problems 
unique  to  them.  “The  problem  of  col¬ 
lecting  from  sub.scribers  arises  in  a 
number  of  questions  asked  of  the  dis¬ 
trict  manager,”  Rood  said.  .And  al¬ 
though  69  percent  had  once  been  news¬ 
paper  carriers  themselves,  a  total  of 
58  percent  also  said  collections  was  one 
aspect  of  carrier  work  that  was  most 


manager  were  hours,  managerial  prob¬ 
lems  and  problems  of  carrier  recruit¬ 
ment. 

Others  mentioned  the  pressure  of 
showing  a  good  circulation  gain  (75%), 
carrier  solicitation  (68%L  obtaining 
suitable  carriers  (67%)  and  late  deliv¬ 
ery  of  bundles  (58%). 

When  asked  to  suggest  changes  they 
would  make  if  they  were  circulation 
manager,  20  percent  —  more  than  any 
other  category  —  mentioned  they  would 
improve  cooperation  and  communica¬ 
tions  within  the  department.  They  also 
mentioned  Iretter  salaries,  help  with 
collecting  or  better  collection  methods 
as  additional  things  they  would  try  to 
develop. 

A  total  of  57  percent  also  agreed 
with  the  statement  that  circulation 
management  “doesn’t  understand  that 
conditions  have  changed  since  they 
were  district  managers.” 

While  these  district  managers  may 
feel  strongly  about  needed  improve¬ 
ments,  two-thirds  indicated  they  were 
fairly  pleased  with  their  superiors. 

Two  other  areas  also  weighed  heavily 
in  the  preliminary  report:  advance 
ment  opportunities  and  training. 

District  managers  as  a  group  think 
that  although  their  jobs  have  helped 
to  improve  their  lives  (86%  thought 
so),  a  total  of  35  percent  also  said  they 
would  like  a  higher  position  in  circula¬ 
tion.  Surprisingly,  21  percent  .said  they 
would  like  to  be  ad  salesmen,  while  17 
percent  said  they  would  like  to  be  news 
reporters.  This  was  coupled  with  the 
fact  that  63  perepnt  agreed  that  their 
jobs  compared  favorably  with  other 
newspaper  jobs. 

Even  more  surprising,  some  59  per¬ 
cent  did  not  think  advancement  oppor¬ 
tunities  were  good  in  their  department 
with  30  percent  of  the  total  saying 
that  they  “felt  strongly”  about  it. 

Concerning  training,  70  percent  re¬ 
ported  that  their  newspapers  did  in¬ 
deed  offer  such  programs  and  53  per¬ 
cent  said  their  programs  included  on 
the  job  training  with  an  experienced 
district  manager. 

However,  they  rated  such  training 
programs  as  fair  to  poor,  according  to 
47  percent  of  the  district  managers. 
Only  seven  percent  rated  their  train¬ 
ing  program  as  excellent. 

To  the  statement  “If  our  company 

EDITO 


St.  Louis  Post-Dispatch;  Howard  Hay, 
Chicago  Tribune;  Bill  Jardine,  Min¬ 
neapolis  Star-Tribu7ic ;  C.  K.  Jefferson, 
Carrier  Leadership  Workshop;  James 
Leonard,  Detroit  Neu's;  William  Mer¬ 
ritt,  Washington  Star-News;  Gerald 
Nason,  Des  Moines  Register  ond  Trib¬ 
une;  Donald  Nizen,  New  York  Times; 
William  Stoody,  Kitchener-W  atcrloo 
Record  in  Ontario;  Norman  Tischer, 
Muncie  Newspapers;  Kenneth  Todd, 
Indianapolis  New'spapers;  Harold 
Schwartz,  Milwaukee  Journal  Co., 
chairman,  and  Rood. 

• 

St.  Pete  dailies  are 
now  100%  cold  type 

The  St.  Petersburg  Times  and  Eve¬ 
ning  Independent  l)ecame  100%  photo- 
composed  and  offset  printed  with  con¬ 
version  of  classified  advertising  to  cold 
type  June  6.  according  to  operations 
manager  Norman  P.  Dusseault. 

Photo-composing  classified  is  cul¬ 
mination  of  a  project  which  began  22 
years  ago  when  the  St.  Petersburg 
Times  became  the  first  daily  newspaper 
to  .set  ads  through  photo  composition. 

The  process  involved  building  a  new 
printing  plant  three  and  a  half  miles 
from  the  downtown  news-business-pro- 
duction  building. 

Floridian  Magazine,  the  Times  Sun¬ 
day  supplement,  was  the  first  product 
the  company  printed  offset,  using  its 
then  new  Suburban  offset  press  in  July 
1967.  The  first  Metro  offset  newspaper 
press  was  installed  in  the  new  plant 
in  1969. 

Ultimately,  the  changeover  cost  in 
excess  of  $20  million,  including  35  off¬ 
set  press  units  and  photo  composition 
devices,  according  to  Times  Publishing 
Co.  business  manager  Clifton  D.  Camp 
Jr. 

Conversion  included  the  company’s 
))ioneering  in  development  and  field 
testing  computer  terminals  used  in 
photo  composition  of  advertising  and 
news  copy. 

The  Times  began  the  changeover  to 
offset  in  June  1973. 

Conversion  to  offset  was  completed  in 
June  1974,  when  the  company’s  stereo¬ 
plating  department  was  closed,  along 
with  letterpresses. 
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Part  I 

Solutions  to  some 
problems  seen  at 
ANPAJRI  exhibit 

By  Earl  W.  Wilketi 


posed  in  less  than  two  minutes  by 
means  of  a  reading  laser  which  reads 
the  paste-up  and  automatically  signals 
the  writing  laser  to  reproduce  the  read 
image. 

After  exposure  the  plate  is  trans¬ 
ported  automatically  to  the  processing 
section  where  it  is  automatically  devel¬ 
oped,  gummed,  dried  and  stacked  ready 
to  be  bent  for  the  press. 

The  Torrance  (Calif.)  Daily  Breeze 
is  scheduled  to  test  the  laser  plate 
making  unit  within  the  next  several 
months. 

Laser  Graphic  Systems  of  Sudbury, 
Mass.,  which  has  two  letterpress  laser 
plate  making  systems  in  daily  opera¬ 
tion  at  the  Elmira  (N.Y.)  Star  Gazette 
and  the  Fresno  (Calif.)  Bee,  will  have 
a  third  system  on/stream  next  month 
at  the  Sail  Bernardino  fCalif.)  Sim- 
Telegram. 

In  addition  to  the  letterpress  system 
on  display  at  the  .Astrohall,  the  com¬ 
pany  demonstrated  a  laser  plate  imag¬ 
ing  technique  taking  alphanumerics  di¬ 
rectly  from  a  computer  and  merging 
with  graphics  from  a  Laser-Graph 
scanner/digitizer  to  produce  a  plate. 

LGS  also  demonstrated  a  Scan- 
Scriber  unit  that  exposed  offset  plates. 
The  processed  plates,  according  to 
LGS,  have  been  run  successfully  on  a 
dally  newspaper  production  press. 

The  answer  to  particular  press  prob¬ 
lems,  plate  cost  problems,  ink  cost 
problems  and  perhaps  newsprint  waste 
problems  was  heard  loud  and  long  from 
those  press  manufacturers  who  have 
perfected  DiLitho  systems.  Two  major 
press  manufacturers,  Goss  and  Wood- 
Hoe,  who  presently  do  not  hav'e  a  Di¬ 
Litho  system  are  expected  to  announce 
shortly  that  such  systems  are  available. 


In  the  scientific  community  there  is 
a  parable  which  states  that  for  every 
problem  there  is  an  answer.  The  an¬ 
swer  is  not  always  evident  to  those 
working  to  solve  the  problem  but  sci¬ 
entists  are  aware  that  potential  solu¬ 
tions  exist. 

Newspaper  executives  discussed  at 
the  .\NPA/RI  Production  Management 
Conference  in  Houston  a  number  of 
problems  that  also  have  answers;  how¬ 
ever,  the  solutions  to  some  problems 
were  to  be  seen  on  the  exhibit  floor  at 
the  Astrohall. 

Perhaps  the  most  topical  solution 
was  that  presented  by  the  Combined 
Services  Company  of  Minneapolis, 
Minn.  Their  Proflex  system  for  photo¬ 
graphic  modifications  may  be  the  an¬ 
swer  for  newspapers  and  advertising 
agencies  that  handle  a  variety  of  6,  7, 
8  and  9  column  formats  of  national, 
regional  and  local  advertisements. 

The  Proflex  system  modifies  existing 
line  and  half-tone  film  negatives  or 
positives  without  distortion.  Line 
screens  of  65,  85,  and  100  can  be 
handled  with  the  two  system  products 
that  employ  mechanical  scanning 
techniques. 

The  basic  unit  will  accommodate  en¬ 
largements  of  one  dimension  up  to  200 
percent;  reductions  of  one  dimension 
down  to  50  percent;  produce  italic  from 
0  degree  to  36  degrees  and  produce 
backslant  from  0  degree  to  36  degrees. 
The  basic  unit  is  priced  at  $13,500. 

Create  special  effects 

The  more  sophisticated  unit  performs 
the  following  in  addition  to  what  the 
basic  unit  does:  curved  lines,  arches, 
ruled  forms,  circles,  outline  shadows, 
step  and  repeat,  angular  step  and  re¬ 
peat  up  to  36  degrees,  mega-flex  and 
with  imagination  permits  the  individual 
to  create  special  effects. 

There  are  no  optics  involved  and  the 
unit  works  only  from  a  negative  or 
positive  going  to  a  negative  or  print. 
The  price  of  the  sophisticated  unit  is 
$17,750.  Proflex  handles  sizes  up  to 
18  X  24  inches  and  permits  usage  with 
supplies  of  any  projection  speed 
material. 

For  those  newspapers,  regardless  of 
circulation  size,  that  need  to  affix  labels 
on/line  at  high  speeds,  the  Sta-IIi/ 
Avery  mail  labeling  system  will  resolve 
that  predicament. 

The  Sta-Hi  division  of  Sun  Chemical 
has  produced  in  a  joint  effort  with  the 
Avery  Labeling  company  a  sub-system 


for  on/line  labeling  of  pre-printed, 
pressure-sensitive,  five  line  labels.  The 
sub-system  includes  all  electronics  for 
the  technique,  enhancement  equipment 
for  the  stacker  and  the  portable  hopper 
which  houses  the  pre-printed  labels. 
The  speed  of  application  of  the  label 
directly  to  the  newspaper  is  at  better 
than  60  thousand  labels  per  hour. 

The  electronics  includes  a  method 
for  noting  misses  should  this  happen 
and  the  system  design  permits  easy 
maintenance.  The  unit  is  priced  at 
$35,300  with  a  number  of  units  now  in 
use  by  daily  newspapers. 

Plain  paper  copier 

If  any  newspaper  wants  to  incor¬ 
porate  internal  copying  needs  with 
those  of  supplying  proofs  for  adver¬ 
tisers,  then  the  Canon  NP-.\2  unit  may 
be  the  answer.  This  unit  was  displayed 
at  Houston  and  permits  reproduction 
copies  (dry)  on  A-2  size  plain  paper 
which  is  the  same  size  as  a  full  broad¬ 
sheet  newspaper  page. 

The  unit  can  copy  at  the  sheet-mode 
and  book-mode  function.  Button  control 
permits  shifting  from  one  mode  to  the 
other  with  ten  copies  per  minute  pos¬ 
sible  in  the  A-2  (newspaper  page  size) 
mode  and  twenty  copies  per  minute  in 
the  A-3  (book  size)  mode.  The  liquid- 
dry  system  reproduces  delicate  lines, 
solid  blacks,  half-tones,  colored  orig¬ 
inals,  and  blue-prints. 

Executives  who  are  planning  or 
thinking  about  new  plate  production 
systems  for  either  offset  or  letterpress 
printing  methods  un-doubtedly  took  a 
look  at  the  laser  plate  making  systems 
on  view  in  the  exhibit  hall. 

Western  Litho  Plate  and  Supply 
Company  of  St.  Louis,  Mo.  and 
EOCOM  corporation  of  Irvine,  Calif, 
have  joined  forces  to  produce  a  fully 
automated  offset  plate  exposure  system 
using  a  laser  read/write  technology. 

Named  the  Litholaser,  the  system 
uses  the  EOCOM  Laserite  100  laser 
unit  and  permits  the  newspaper  to  load 
up  to  150  specially  developed  high¬ 
speed  offset  plates  in  an  automatic 
plate-feeding  mechanism.  The  full  page 
paste-up  is  placed  in  a  copy  drawer  on 
a  pin  register  system,  the  number  of 
plates  per  paste-up  is  selected  via  the 
panel  control  unit  and  when  the  paste¬ 
up  drawer  is  closed  the  cycle  begins. 

Exposure  under  2  minutes 

The  plates  go  automatically  to  the 
exposing  section  where  they  are  ex¬ 


Number  of  systems 

To  date  the  count  stands  as  over 
twenty  Dahlgren  DiLitho  systems  op¬ 
erating  or  sold;  Harris  DiLitho  (Web 
Press  Division)  with  six  systems  op¬ 
erating  or  sold;  and  Inland  Newspaper 
Machinery  Corporation  with  one  Di¬ 
Litho  system  sold. 

The  Dahlgren  Company  of  Dallas, 
Texas  had  the  only  operating  system 
at  the  exhibit  hall;  however,  the  In¬ 
land  company  did  have  a  demonstra¬ 
tion  unit  that  indicated  how  their  unit 
will  function. 

All  of  the  DiLitho  suppliers  were 
proclaiming  the  virtues  of  using  letter- 
press  inks  with  their  dampening  sys¬ 
tems.  Coupled  with  the  letterpress  ink 
advocacy,  was  the  touting  of  DiLitho 
cost  justification  via  the  use  of  in¬ 
expensive  offset  plates  and  greater  con¬ 
trol  over  newsprint  waste  provided 
pressroom  staff  members  adhered  to 
accepted  control  measures  as  outlined 
by  the  press  suppliers. 

Prior  to  the  purchase  of  the  Photon 
Company  by  the  Dymo  organization 
there  was  considerable  speculation  by 
industry  technologists  as  to  the  possi¬ 
ble  showing  of  the  Laser  typesetter, 
developed  by  Photon,  at  the  Houston 
conference. 

{Continued  on  page  22) 
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More  print  exposure 
in  Houston  than  tv 


Moves  by  newspapers  and  their  re¬ 
search  into  the  area  of  readers  and 
away  from  the  traditional  household 
measurement,  make  the  count  of  their 
audience  more  comparable  with  that 
for  the  television  audience. 

This  inverse  concept  is  important,  ac¬ 
cording  to  research  manager  August 
Galiano  of  the  Houston  (Tex.)  Chron¬ 
icle,  because  of  the  major  push  tv  is 
attempting  to  make  into  the  news¬ 
paper’s  “traditional  stronghold,”  the 
local,  retail  marketplace,  Galiano  said. 
He  added  that  retailers  are  less  dazzled 
by  the  glamor  of  tv  than  some  buyers, 
and  they  are  more  prone  to  want  to 
see  some  factual  comparisons. 

Galiano  explained:  Broadcast  cover¬ 
age  figures  are  almost  always  based  on 
multiple  spots.  The  total  adult  audience 
is  an  accumulation  of  the  audience  for 
these  spots. 

Newspapers  can  do  the  same  thing. 
And,  with  audience  measurements  can 
make  a  direct  comparison. 

.An  ad  that  runs  for  3  days  in  a  news¬ 
paper  with  300,000  circulation  would 
“cume”  a  gross  circulation  of  900,000 — 
an  interesting  figure  because  it  is  simi¬ 
lar  to  the  kind  of  Iwxcar  audience 
figures  that  tv  has  been  using  for  years. 
But,  not  quite  the  same. 

First,  there  is  more  than  one  reader 
for  each  copy  of  the  newspaper.  Yet, 
every  reader  doesn’t  read  every  page. 
How  many  adult  readers  per  copy?  A 
recent  continuing  market  study  survey 
shows  over  2.  How  many  read  the  aver¬ 
age  newspaper  page?  Enough  that  the 
proven  exposure  is  about  82%  for  the 
average  page.  In  other  words,  8  of  10 
newspaper  readers  are  “tuned  in”  to 
the  average  page  in  the  paper. 

Those  figures  come  from  audit  and 
surveys  done  for  the  Newspaper  Ad¬ 
vertising  Bureau  which  measured  na¬ 
tional  newspaper  reading  habits.  Prov¬ 
en  page  exposure  is  based  on  actual 
readership  of  one  or  more  items  on  the 
average  with  advertising,  hence  the 
proven  opportunity  for  the  reader  to 
see  an  ad  on  that  page. 

Using  actual  figures  for  the  Chronicle 
and  a  Houston  local  tv  channel  station, 
Galiano  puts  these  facts  together  to 
see  what  they  do  to  the  Chronicle’s 
audience: 

One  400  line  ad,  with  286,026  ADI 
circulation  reaches  a  total  of  572,051 
adults  when  multiplied  by  two  adult 
readers  per  copy  and  produces  a  total 
of  469,082  adult  exposures  to  the  page 
that  carries  our  ad.  The  page  on  which 
our  ad  appears  gets  read  by  82%  of 
the  adults  and  82%  of  572,052  is  a  total 
of  469,082  proven  exposures.  Over  three 
insertions,  this  ad  will  produce  3  times 
469,082  or  1.4  million  exposures. 

The  rationale  behind  this  1.4  million 
figure  is  in  the  “opportunity  for  ex¬ 
posure”  concept: 


The  newspaper  sells  space  and  a 
guaranteed  circulation.  But  it  cannot 
guarantee  readership  of  a  particular 
ad.  The  content  of  the  ad  determines 
whether  or  not  it  will  be  read  and  re¬ 
membered.  And  tbe  same  is  true  of  a 
television  commercial. 

Supposedly  intrusive,  the  evidence 
continues  to  mount  that  viewers  turn 
off  television  commercials  two  ways: 
physically  by  leaving  the  room  and 
mentally  by  tuning  out  the  tv  set,  even 
though  remaining  in  the  room.  This 
conclusion  is  reasonable  in  the  light  of 
our  own  personal  viewing  experience. 
We  all  have  had  the  personal  experi¬ 
ence  of  leaving  the  room  before  or  dur- 
a  commercial  .  .  .  and  we  all  have  had 
the  personal  experience  of  mentally 
“turning  off”  the  set. 

The  local  TV  time  salesman  does  not 
show  an  advertiser  how  many  viewers 
watched  a  particular  commercial.  He 
shows  an  average  of  the  viewers  for 
the  two  shows  on  each  side  of  the  com¬ 
mercial  spot  he’s  trying  to  sell.  In  other 
words,  he  is  showing  the  “opportunity 
for  exposure”  to  the  commercial.  Not 
actual  viewers. 

In  the  past,  those  in  favor  of  a  TV 
buy  would  use  newspaper  readership 
figures  to  “prove”  that  the  saturation 
reach  of  newspapers  was  not  converted 
to  exposures. 

If  we  want  to  compare  newspapers 
and  TV  on  that  basis,  we  simply  need 
to  show  the  “readership”  for  the  aver¬ 
age  television  commercial.  Not  the  av¬ 
erage  audience  for  the  two  entertain¬ 
ment  programs  on  either  side  of  the 
commercial,  but  the  actual  recall  of  the 
commercial  by  the  viewer  minutes  after 
the  spot  was  broadcast. 

Several  years  ago,  a  research  study 
by  the  N.A.B.  involving  5,275  telephone 
interviews  conducted  in  three  different 
cities  revealed  that  only  18%  of  the 
respondents  who  were  watching  tele¬ 
vision  could  recall  the  commercial  5 
minutes  or  less  after  it  was  broadcast. 

A  new  study  revealed  this  figure  has 
dropped  to  12%,  understandable  in  the 
light  of  the  commercial  clutter  on  TV 
these  days. 

Yet  this  really  is  not  the  way  to 
compare  the  two  media  because  of  the 
newspaper  ad  or  TV  commercial  is  a 
function  not  only  of  exposure,  but  also 
of  tbe  item  advertised  and  tbe  skill 
with  which  it  is  presented. 

Let’s  get  back  to  the  measure  of  the 
medium:  the  opportunity  for  exposure. 

The  fact  is,  in  Houston  for  the  same 
dollar  a  newspaper  ad  will  get  more 
opportunities  for  exposure  than  a  tele¬ 
vision  spot. 

Here  are  the  figures  that  show  a 
newspaper  and  a  television  buy  for  a 
local  retailer.  The  media  budget  for 
lx)th  is  the  same.  The  newspaper  buy 
delivers  73%  more  opportunities  for 


exposure  than  the  television  buy  .  .  . 
for  the  same  money:  813,000  adult  ex¬ 
posures  for  $1,800  on  the  TV  station. 
While  the  newspaper  offered  1,407,000 
adult  exposures  for  $1,800.  This  ex¬ 
ample  is  based  on  actual  figures  using 
current  rate  cards  and  most  recent 
ABC  circulation  for  the  Houston 
Chronicle  and  latest  ARB  audience  fig¬ 
ures  for  the  top  Houston  TV  station  in 
the  time  period  used. 

• 

$1000  scholarships 
awarded  to  carriers 

Cleveland  Press  Scholarships,  valued 
at  $1000  each,  were  awarded  to  four 
Press  carriers  recently  at  a  luncheon 
held  at  the  Sheraton  Cleveland  Hotel. 
The  scholarships  were  awarded  on  the 
basis  of  performance  on  a  Press  home 
delivery  route,  scholastic  achievement 
and  citizenship. 

Present  at  the  luncheon  were  Thomas 
L.  Boardman,  editor  of  The  Press; 
Robert  H,  Hartmann,  Press  business 
manager;  John  T.  Shannon,  circulation 
director;  the  scholarship  winners  and 
their  parents  and  members  of  The 
Press  circulation  department.  The 
scholarships,  applicable  to  the  college 
of  the  winner’s  choice,  were  presented 
by  Hartmann. 

“The  Press  has  awarded  $213,000  in 
scholarships  to  deserving  carriers  since 
our  recognition  program  began  in 
1941,”  said  Mr.  Shannon.  “We  are 
proud  to  add  these  four  outstanding 
young  men  to  our  list  of  259  previous 
winners  and  wish  them  the  best  for  a 
successful  future.” 

Tbe  recipients  of  the  awards  are 
planning  careers  in  medicine,  law,  en¬ 
gineering  and  accounting.  Two  of  the 
winners  are  juniors  in  high  school  and 
two  are  graduating  seniors. 

• 

Polaroid  uses  supps 
for  coupon  tact 

An  estimated  100  million  readers  of 
Sunday  newspaper  supplements  across 
the  country  wdll  see  a  special  50-cents- 
off  coupon  from  Polaroid  Corporation 
which  Polaroid  camera  owners  can  re¬ 
deem  at  participating  retail  stores  to¬ 
ward  the  purchase  of  Polaroid  Color- 
pack  film  (Type  108  or  88),  Polacolor 
2,  or  SX-70  film. 

The  coupon  is  timed  to  appear  just 
before  the  July  4th  weekend,  providing 
customers  with  an  attractive  incentive 
to  stock  up  on  Polaroid  color  film  for 
the  holiday.  The  promotion  enables 
dealers  to  capitalize  on  the  surge  in 
Polaroid  color  film  sales  which  began 
this  spring. 

The  “50^  Off  on  Polaroid  Color  Film” 
coupon  will  run  in  143  Sunday  new’s- 
paper  supplements  and  in  the  Army, 
Navy,  and  Air  Force  Times  on  Sunday, 
June  29,  The  newspapers  have  a  com¬ 
bined  circulation  of  40  million. 
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to  mate  big  copies 
you  no  ionger  need 
a  big  ^pensive  copier 


I 


Now  you  con  proof  a  17"  x  24"  newspaper  page  Mita  Copystar  dealers  nationwide  are  on  call 

with  an  economical  desk  top  electrostatic  for  supplies  and  service, 
copier.  It  takes  only  20  seconds  and  costs  about 
8  cents  per  copy. 

Until  now,  17"  x  24"  copies  required  machines 
many  times  the  size  of  the  Copystar  A-2,  and 
more  than  twice  its  price.  Copystar  A-2  takes 
up  only  four  square  feet  of  desk  space  and 
weighs  only  154  pounds. 

Roller  sheet  fed,  Copystar  A-2  reproducesevery- 
thing  from  paste-ups  to  offset  masters  to  three 
dimensional  objects.  Flat  bed  design  pre¬ 
vents  jamming.  With  roll  paper,  you  make 
copies  up  to  460  feet  long.  Paper  is 
trimmed  automatically  to  the  length  of 
theoriginal.Forsmaller copies,  sheets 
may  be  fed  while  the  roll  stays  in  z' 

place.  I  ^3 

Operation  is  automatic  and  fool-  i  ! 
proof.  No  wait  forwarmup.Stand-  i 
ard  electrostatic  papers  and  v  UP 
premixed  liquid  toner  are  all 
you  need.  X'j 


Copystar  is  already  in  use  at  many  newspapers 
large  and  small.  Now  that  you  can  have  big 
copies  without  paying  the  price  of  a  big  copier, 
don't  let  another  day  go  by.  Return  the  coupon 
now,  or  phone  or  write  MITA  COPYSTAR  AMERICA, 
INC.,  Fleadquarters:  158  River  Road,  Clifton,  N.J. 
07014.  Phone:  (201)  471-9485.  West  Coast:  17831 
Sky  Park  Circle  ^12  D,  Irvine,  Calif.  92707.  Phone: 
(714)556-0318. 


mmi  /VllTkCOPYSTAR/IMERICk.  INC, 

‘  I  158  River  Road,  Clifton,  N.J.  07014 


□  Please  have  my  local  Mita  Copystar  dealer  contact  me. 

□  Please  send  literature. 

Name _ — - 


I  Address 

I  City _ 

!  Phone— 


Editorial  workshop 


By  Roy  H.  Copperud 


Rules  and  Reason 

In  prescribing  drowned  instead  of 
was  drowned  in  referring  to  an  acci¬ 
dent,  the  Writing  and  Editing  Commit¬ 
tee  of  the  Associated  Press  Managing 
Editors  Association  has  a  defensiijle 
rule  but  gives  the  wrong  reason. 
Drowned  for  the  accident  may  Imj  pref¬ 
erable  on  the  grounds  of  economy,  but 
not  on  the  grounds  of  e.\plicitness. 
When  we  read  “He  was  drowned  in  the 
Pacific,”  we  do  not  get  an  image  of  the 
head  Ixjing  held  under  water,  the  com¬ 
mittee  to  the  contrary.  For  better  or 
worse,  the  transitive  form  of  the  verb 
has  merged  in  meaning  with  the  in¬ 
transitive  in  this  connection,  so  that  to 
indicate  either  murder  or  suicide  more 
ex])lanation  is  necessary. 

Omar  Khayyam  wondered  what  the 
vintner  buy  one-half  so  precious  as  the 
stuff  they  sell.  7  wonder  how,  with  the 
plethora  of  outright  errors  to  choose 
from  in  wire  copy,  the  committee  should 
have  chosen  this  and  other  iffy  cases 
to  criticize  while  ignoring  numberless 
unarguable  mi.stakes,  for  example  that 
media  is  not  a  singular  but  the  i)lural 
of  medium,  a  word  that  relates  directly 
to  our  own  craft  as  journalists. 

Among  due  to,  owing  to,  and  because 
of,  the  committee  prefers  the  last.  This 
preference  is  untAceptionable.  Rut  it 
looks  like  a  cop-out  concerning  the  ac¬ 
ceptability  of  due  to.  Due  to  was  once 


widely  aspersed  as  a  substitute  for 
owing  to,  on  grounds  too  hairsplitting 
to  go  into  here.  Anyone  who  is  inter¬ 
ested  may  be  cheered  (or  dismayed) 
to  learn  that  both  widespread  use  of 
due  to  and  the  consensus  of  authorities 
have  established  it  as  interchangeable 
with  oiving  to  and  because  of. 

Ecology  and  environment,  the  com¬ 
mittee  holds,  are  not  synonymous.  It 
goes  on  to  .say  that  ecology  is  the  study 
of  the  relationsliii)  l)etween  organisms 
and  their  environment.  Alas,  a  lost 
cause,  and  the  blame  for  this  may  be 
justly  assigned  to  the  press,  as  is  true 
of  many  other  corruptions.  I  ])rotested 
in  Editorial  Workshop  five  years  ago 
against  the  confusion  of  ecology  with 
environment,  when  ecology  was  first 
iK'ing  taken  up  as  a  vogue  word.  It 
was  my  400th  column,  and  E&P  com¬ 
memorated  the  occasion,  so  to  speak, 
by  running  a  brief  editorial  containing 
the  comment  that  although  ecology  is 
not  a  synonym  for  envi7'0)nne7it,  “we 
susi)ect  that  it  may  become  one  through 
common  usage  in  the  press.”  E&P’s 
crystal  ball  was  crystal  clear;  that  is 
I)recisely  what  happened.  The  Darn- 
hart  Dictionary  of  English  Since  1963 
gives  “any  balanced  or  harmonious 
system”  as  a  new  and  extended  sense 
of  ecology.  It  is  difficult  to  think  of  a 
more  hopeless  stance  that  the  commit¬ 


tee  might  have  addressed  than  to  dis¬ 
courage  the  loosened  use  of  ecology. 

4c  «  4c 

ERRATUM :  My  most  recent  column, 
No.  49.5,  said,  through  a  mechanical  er¬ 
ror  of  some  kind,  that  the  committee 
criticized  different  than  as  used  in 
j)lace  of  different  to.  As  the  context  in¬ 
dicated,  the  committee  was  prescribing 
different  from,  not  different  to. 

No.  496 

Carter  re-elected 
to  ACEJ  helm 

Don  Carter,  president  and  publisher 
of  the  Le.xington  (Ky.)  Herald  and 
Leader,  has  been  re-elected  president 
of  the  American  Council  on  Education 
for  Journalism.  Carter  formerly  w'as 
executive  editor  of  the  Macon  (Ga.) 
Telegi-aph  and  News. 

Stuart  Awbrey,  publisher  of  the 
Hutchinsofi  (Kan.)  News,  was  renamed 
vicepresident  and  Associate  Dean  Mil- 
ton  Gross  of  the  University  of  Mis¬ 
souri,  secretary-treasurer. 

Dr.  Warren  K.  Agee,  who  recently  re¬ 
tired  as  dean  of  the  University  of 
Georgia  School  of  Journalism,  is  begin¬ 
ning  his  second  term  as  chairman  of 
the  ACEJ  Accrediting  Committee. 

Rc-elected  vicechairman  was  Dr.  Ed¬ 
ward  Bassett  of  the  School  of  Journal¬ 
ism  at  the  University  of  Southern  Cali¬ 
fornia  and  Prof.  Baskett  Mosse  of 
Northwestern  University,  executive  sec¬ 
retary. 


PROFESSIOlUAL  PUBLISHER  WANTED 

Are  you  experiencetl  in  periodical  publishing  with  national  magazines  ot  general  circulation 
or  with  publications  like  National  Observer,  Wall  Street  Journal  or  Christian  Seienee 
Monitor? 

We  need  a  publishing  generalist  with  solid  background  in  production,  direct  mail  subscrip¬ 
tion  promotion,  ad\  ertising  sales,  personnel  management,  etc. 

Our  established  compan\  is  building  a  major  publishing  division.  This  vear  we’ve  ac(|uired 
a  twice-monthlv  newsletter  and  fonnded  a  national  monthb'  magazine,  CO\SERV.\TIVE 
DICtEST,  which  has  sold  .'k5,(K)()  subscriptions  b\  its  third  issue.  Further  expansions  planned. 

Unless  \ou’\’e  luul  this  national  [feriodical  publishing  background,  von  won’t  be  considered. 
Please  don’t  waste  vour  time  and  ours  it  xour  onlv  expedience  is  in  editing,  writing  or  local 
newspaper  publishing.  \<m  don’t  ha\  e  to  be  a  conservative  acti\  ist  to  work  with  us,  but  a 
liberal  would  probabb  be  uncomtortable  on  the  job. 

We  offer  long  term  position,  excellent  pa\  and  benefits,  and  attractixe*  working  conditions 
in  modern  facilitx  near,  but  not  too  near,  Washington,  D.  C. 

Send  resume  to  Richard  A.  \jguerie  Companv,  Inc.  Attn:  Morton  Blackwell,  7777  Leesburg 
Pike,  Falls  Church,  Virginia  22043. 
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Reuters  names  3 
to  exec  committee 

Reuters  has  announced  three  new 
members  of  its  Executive  Committee  in¬ 
cluding  Ian  Capps,  former  European 
manager,  now  trading  manager  re¬ 
sponsible  for  all  trading  activities  out¬ 
side  North  America;  John  Stephens, 
former  Overseas  manager,  now  busi¬ 
ness  manager  responsible  for  Head  Of¬ 
fice  management  of  Reuters  Economic 
Services  and  Reuters  Media  Services; 
and  Jonathan  Fenby,  editor  of  Reuters 
World  Service  and  now  responsible  for 
the  world  news  network. 

Other  changes  include  John  Albanie, 
marketing  manager,  now  also  deputy 
trading  manager;  John  Ransom,  from 
deputy  manager  RES  to  deputy  busi¬ 
ness  manager;  Andre  Villeneuve,  from 
deputy  marketing  manager  to  European 
manager;  Manfred  Pagel,  from  chief 
news  editor,  RES,  to  editor,  RES;  Da¬ 
vid  Wright,  from  manager,  Latin 
America,  to  manager.  United  Kingdom; 
Peter  Job,  from  assistant  overseas 
manager  to  co-ordinator.  Pacific;  and 
Anthony  Murrell,  from  assistant  over¬ 
seas  manager  to  deputy  manager  for 
the  Middle  East,  Africa  and  the  Carib¬ 
bean. 


FCC  challenge 

(Continued  from  page  8) 


Act,  “the  effect  of  such  acquisition  may 
be  substantially  to  lessen  competition 
or  to  create  a  monopoly. 

In  other  disputes;  New  Jersey  Gov¬ 
ernor  Byrne  filed  against  the  renewals 
of  Philadelphia’s  KYW-TV  (Westing- 
house  Broadcasting  Co.),  WPVI-TV 
(Capital  Cities  Communications  Inc.) 
and  WCAU-TV  (CBS  Inc.).  He  re¬ 
ferred  to  the  “execrable  state  of  TV 
service  in  New  Jersey,”  and  asked  that 
the  renewals  of  the  Philadelphia  sta¬ 
tions  be  conditioned  on  the  outcome  of 
the  commission’s  inquiry  into  the  state 
of  VHF  service  to  New  Jersey. 

Local  chapters  of  the  National  Asso¬ 
ciation  for  the  Advancement  of  Colored 
People  filed  against  WRAW  (AM) 
Reading,  Pa.,  and  WPQU-FM  Union- 
town,  Pa.  The  Pittsburgh  NAACP  also 
asked  for  an  extension  to  file  against  the 
renewals  of  WQED-TV  and  WQEX- 
TV.  The  Western  Pennsylvania  Asso¬ 
ciation  of  Arab  Americans  petitioned 
against  the  renewal  of  KDKA-AM 
Pittsburgh.  The  UHF  applicant  filing 
a  petition  to  deny  is  Nittany  Communi¬ 
cations  Inc.,  which  is  seeking  a  permit 
for  channel  29  in  State  College,  Pa.  It 
petitioned  the  commission  to  deny  the 
renewal  applications  of  State  College 
Communications  Corp.  for  WRSC-AM 
and  WQWK-FM  State  College. 

Correction 

The  Logan  (Utah)  Herald  Journal 
is  a  Scripps  League  Newspaper  not 
Scripps-Howard  as  mentioned  July  5, 
page  16. 


IT’S  NO  COINCIDENCE 
THAT  THE  BEST  PLATE 
MAKE-UP  EQUIPMENT  IS 
ALSO  MADE  BY  BEACH 

Beach’s  Make-Up  equipment  offers  many  time¬ 
saving  advantages  and  greater  ease  in  preparing 
shallow  relief  plates  for  use  with  Beach  Saddles. 
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We  Have  Added  Several 
New  Paste-Up  Tables 
To  Our  Line.  Ask 
About  Them. 


Model  4560:  AUTOMATIC 
SHEAR,  PUNCH  &  BRAKE. 

Pneumatically  operated  . . . 
will  shear . . .  punch  and 
form  the  plate  in  15  seconds. 


Model  6000A: 
PUNCH.  Punches 
plate  on  both  ends 
in  register  with 
copy. 


Model  4000: 
SHEAR.  Cuts  plate 
square  and  true  to 
register  holes. 

Model  5000A: 
BRAKE.  Forms 
plate  at  both  ends 
to  proper  length  at 
the  same  time. 


Model  6000C: 
PORTABLE 
PUNCH.  Used  to 
pre-punch  blank 
plates  or  negs. 


VJrite  for  complete  catalog. 


I  Supplier  of  Saddles  &  Related  Equipment 

BtflCH  (llflOUffICIURIOG  CORP.  Humfngton  Beach,  canfomia  92049 


Tel:  213-598-5548  /  714-898-5515 


Model  6500.  LIGHT 
TABLE  PUNCH. 

Designed  to  punch 
registration  holes 
in  negs. 
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Joe  White,  local  government  re¬ 
porter  for  the  Nashville  Banner — 
named  head  of  the  paper’s  metro  gov¬ 
ernment  news  bureau.  Steve  Reed,  a 
Banner  intern,  has  been  named  assist¬ 
ant  head. 


Guy  Lincoln  Smith,  Jr.,  the  late 
editor  of  the  Knoxville  (Tenn.)  Jour¬ 
nal,  and  Bert  Vincent,  the  late  col¬ 
umnist  for  the  Knoxville  News-Sentinel 
— named  to  the  Tennessee  Newspaper 
Hall  of  Fame. 


RoBiniT  Sears,  reporter  for  20  years 
for  the  Roanoke  (Va.)  Times — retired. 
He  also  served  on  the  Atlanta  Journal 
and  Worcester  (Mass.)  Telegram. 


James  Flagg,  copy  editor  for  the  St. 
Loids  Post  Dispatch — retired  after  45 
years  in  the  newspaper  business.  He 
also  worked  on  the  Rockford  (Ill.) 
Morning  Star  and  St.  Louis  Star-Times. 


REGINALD  HOBSON,  left,  classified  advertising  manager  of  the  Ottawa  |Ont.)  Citizen,  and 
Robert  W.  Southern,  vicepresident  and  publisher  of  the  paper,  view  the  James  McGovern 
Memorial  Award  presented  to  Southern  by  the  Association  of  Newspaper  Classified  Adver¬ 
tising  Managers  at  its  recent  conference  in  Quebec.  The  award  is  presented  annually  by 
ANCAM  to  the  newspaper  publisher  who  has  contributed  most  in  furthering  the  advancement 

of  classified  advertising. 

ciation.  Hierome  Opie,  Jr.,  president  of  tising  Sales  Assn.,  Philadelphia  Chap- 

the  Staunton  Leader  Papers — elected  ter.  Edward  Adams,  Sawyer,  Ferguson 

president-elect;  Charles  Greever,  Jr.,  &  Walker  Philadelphia  manager — to 

general  manager  of  the  Richlands  vicepresident;  Robert  Hitchings,  Jr., 

News-Press  —  vicepresident;  John  Robert  Hitchings,  Inc.,  Philadelphia — 

Leard,  vicepresident  Richmond  News-  secretary/treasurer, 

papers  —  secretary;  Daniel  Rooker, 
publisher,  Charlottesville  Daily  Prog¬ 
ress — treasurer. 


Ed  Montgomery,  Pulitzer  Prize  win¬ 
ning  reporter  for  the  San  Francisco 
Examiner — retiring. 


Richard  Curtis,  editor-designer  of 
the  Charlotte  (N.C.)  Observer  and  for¬ 
mer  assistant  newsfeatures  editor  of 
the  St.  Petersburg  Times — named  man¬ 
ager  of  the  advertising  division  of  John 
Harden  Associates,  a  Greensboro,  N.C. 
p.r.  and  advertising  agency. 


Paul  Muse,  publisher  of  the  Dum¬ 
fries  (Va.)  Potomac  News — elected 
president  of  the  Virginia  Press  Asso- 


JoE  Marshall,  staff  writer  at  Sports 
Ilhistrated — to  vicepresident,  public  re¬ 
lations,  of  the  World  Football  League. 


Terry  Shepard,  coordinator  of  sports 
information  at  the  U.  of  Illinois  in 
Champaign — to  the  sports  staff  of  the 
Milivaukee  Journal. 


ANNOUNCEMENT 


Albert  Abbott,  associate  editor-com¬ 
munications,  Detroit  News,  and  former 
news  and  assistant  managing  editor — 
retired. 


John  Durkin,  general  advertising 
manager,  Philadelphia  Btdletin — elect¬ 
ed  president  of  the  Newspaper  Adver- 


Larry  Lubenow,  former  city  editor. 
Grand  Forks  (N.D.)  Herald — named 
vicepresident  of  Carl  Byoir  &  Associ¬ 
ates,  Inc. 


NO.l 

IN  COVERAGE 
OF  CENTRAL 
MASSACHUSEHS 


Philip  Allen,  former  reporter  for 
the  Indianapolis  Netvs — named  a  press 
relations  aid  for  Indiana  state  treas¬ 
urer  Jack  New. 


Willard  Haynes,  building  mainte¬ 
nance  superintendent  for  the  San  Diego 
Union-Tribune  Publishing  Co. — retir¬ 
ing. 

*  «  * 

Roger  Blatecky,  circulation  depart¬ 
ment,  Atlantic  City  (N.J.)  Press — 
named  circulation  manager  of  the  Keo¬ 
kuk  (Iowa)  Daily  Gate  City. 


WORCESTER 
TELEGRAM 
&  GAZEHE 


Mr.  Thomas  A.  Lee 


The  appointment  of  Mr. 
Thomas  A.  Lee  as  Circulation 
Manager  to  the  Winnipeg  Tri¬ 
bune  is  announced  by  A.  R. 
Williams,  publisher. 

Mr.  Lee  brings  to  the  Winni¬ 
peg  Tribune  an  extensive 
background  in  the  newspaper 
field,  having  been  with  the 
Toronto  Telegram  and,  most 
recently,  the  Toronto  Daily 
Star. 


BUY  WORCESTER 


Now  nearly  3  billion  dollars  EBI  17  billion 
dollars  retail  sales  Place  your  advertising  in 
the  Worcester  Telegram  &  Gazette  and  cover 
70%  of  the  200,000  households  in  Worces¬ 
ter  County 

The  NEW  WORCESTER  means  more  business 


Marvin  Garrette,  assistant  manag¬ 
ing  editor,  Richmond  (Va.)  Times-Dis- 
patch — elected  president  of  the  Rich¬ 
mond  Professional  Chapter  of  the  So¬ 
ciety  of  Professional  Journalists. 


Mark  Finley,  former  promotion  di- 
rector  of  the  Boston  Herald  American 
and  currently  president  of  his  own  con- 
suiting  firm,  did  not  once  serve  as  city 
editor  of  the  Los  Angeles  Times,  as 
was  reported  in  the  June  E&P. 
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Have  your 
customers 
Scrap  their 
latest 
campaigns 


LESMA-STON^INC 


P.O.  Box  590,  Holyoke,  Mass.  01040 
TEL:  (413)  532-7207 


Hickey  to  replace 
Gannett’s  McClure 

Maurice  Hickey,  publisher  of  the 
Lansing  (Mich.)  State  Journal,  has 
been  named  vicepresident/marketing  of 
Gannett  Co.,  Inc. 

Hickey’s  appointment  was  announced 
recently  by  .411en  H.  Neuharth,  Gan¬ 
nett  president  and  chief  e.xecutive,  fol¬ 
lowing  his  election  by  the  Gannett 
board  of  directors.  He  succeeds  J.  War¬ 
ren  McClure,  who  retired  in  early  May. 

Hickey’s  career  with  Gannett  began 
in  1964  at  the  Elmira  (N.Y.)  Star-Ga¬ 
zette,  where  he  served  as  promotion 
manager,  assistant  to  the  publisher  and 
business  manager.  In  1966  he  l)ecame 
general  manager,  the  newly-established 
Today,  in  Cocoa,  Fla.  In  September 
1969  Hickey  moved  to  Rochester  as  di¬ 
rector  of  advertising  for  the  Tiines- 
Union  and  Democrat  and  Chronicle. 

He  joined  the  State  Journal  as  pub¬ 
lisher  in  1971. 


James  Standard,  assistant  managing 
editor,  Oklahoma  City  Times  and  Daily 
Oklahoman  —  promoted  to  managing 
editor. 


Rich.vrd  Carpenter,  vicepresident, 
marketing,  Philadelphia  Bulletin,  and 
V.  Donald  Hersam,  Jr.,  president  and 
publisher  of  the  \ew  Canaan  (Conn.) 
.Advertiser — elected  directors  of  the 
Audit  Bureau  of  Circulations. 


Jack  Squire,  promotion  manager  of 
Xewsday — named  director  of  public  re¬ 
lations  to  succeed  David  R.  George,  who 
is  retiring  due  to  ill  health.  Stephen 
Hills,  assistant  public  relations — to  di¬ 
rector  associate  director  in  charge  of 
community  relations  programs  and 
special  events. 


Roger  Rickman,  advertising  staff, 
Carson  City  (Nev.)  Xevada  Appeal 
and  Carson  Chronicle — named  adver¬ 
tising  manager.  He  succeeds  James 
Collins,  who  is  retiring. 


Wolf  named  to 
marketing  post 

John  A.  Wolf,  advertising  director  of 
the  Dallas  Times  Herald,  has  been  ap¬ 
pointed  vicepresident  for  marketing  and 
sales. 

Advertising  director  for  the  Times 
Herald  since  1969,  Wolf  succeeds  Rob¬ 
ert  Solender,  who  has  resigned. 

Wolf’s  advertising  career  began  in 
1948,  when  he  joined  the  Chicago  office 
of  the  Branham  Company  as  an  account 
representative.  He  also  served  in  Bran¬ 
ham’s  Detroit  office  and.  opened  and 
managed  the  firm’s  Minneapolis  office 
from  1960  through  1965,  when  he  joined 
the  Times  Herald’s  national  advertis¬ 
ing  department.  He  was  named  its  man¬ 
ager  in  1966. 

A  lecturer  for  many  years  on  copy 
and  layout  at  Waflne  State  University, 
Wolf  is  active  in  the  Midwest  Newspa¬ 
per  Advertising  Executives  Association 
and  the  International  Newspaper  Ad¬ 
vertising  Executives  Association. 


Leroy  Bergey — named  business  man¬ 
ager  of  the  Xorth  Penn  Reporter, 
Lansdale,  Pa.  Rita  Barr — to  account¬ 
ing  manager;  Diana  Augustine — to. of¬ 
fice  manager;  Gary  Childs— to  credit 
manager;  Helen  Gallew' — to  data 
processing  manager;  Ted  Owens — to 
composing  room  foreman ;  Robert 
Metz  —  to  mail-pressroom  foreman; 
George  Shi'Ster — to  pressroom  super¬ 
visor. 


Jack  King,  general  manager.  Car- 
son  City  (Nev.)  .Appeal,  elected  presi¬ 
dent  of  the  Nevada  State  Press  Associa¬ 
tion.  Don  Digilio,  editor.  Las  Vegas 
Review-Journal — to  first  vicepresident; 
Mel  Steninger,  Elko  Daily  Free  Press 
— second  vicepresident;  Thixidore  Con¬ 
over,  head  of  the  U.  of  Nevada  at  Reno 
School  of  Journalism — secretary  and 
manager. 


Daniel  J.  Edelman,  president  of  the 
Daniel  J.  Edelman  public  relations 
firm — appointed  chairman  of  the  visit¬ 
ing  committee  to  the  U.  of  Chicago 
Library.  He  succeeds  Katherine 
Graham,  publisher  of  the  Washington 
Post. 


William  L.  Wagner — named  vice- 
president,  sales  and  marketing,  for  In¬ 
ternational  Press  Service,  Inc.  and  its 
affiliates.  He  fills  the  vacancy  left  by 
the  death  of  Cecil  Sansbury  in  No¬ 
vember,  1974. 


Jack  Stenbuck  dead 


Paula  Casey,  recent  U.  of  Tennessee 
graduate — named  people  editor  of  the 
Clarksville  (Tenn.)  Leaf -Chronicle. 


Jack  M.  Stenbuck,  75,  retired  circu¬ 
lation  director  for  the  Hearst  Newspa¬ 
pers,  died  June  30  in  Los  Angeles. 

Stenbuck,  who  took  his  retirement 
from  the  Hearst  organization  in  1966, 
began  his  newspaper  career  in  1919  at 
the  Milwaukee  Journal.  Working  also 
on  the  Milwaukee  Sentinel  and  IViscon- 
sm  Xews,  he  was  named  circulation  di¬ 
rector  of  the  Detroit  Times  in  1931  and 
of  the  Boston  Record-American  and.  Ad¬ 
vertiser  in  1939. 

Stenbuck  freelanced  from  1942  until 
1948,  when  he  founded  a  public  rela¬ 
tions  firm.  In  1955  he  returned  to 
Hearst  as  general  circulation  director 
of  all  its  papers. 

Among  his  survivors  are  his  wife, 
Hannah  Daniels,  a  daughter,  Mrs. 

James  Rosenfield  of  Scardale,  N.Y.,  and 
a  son,  Jerome,  New  York. 
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Collins  George,  music  critic  for  the 
Detroit  Free  Press — retired  after  22 
years  with  the  paper. 


*y‘l. 

Confidential  Handling 

Newspaper 
Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH.  N.C.  27609 
19  Years  Nation-Wide  Personal  Service 
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Advertising  scene 


NARAA  head  has  6  points 
to  increase  help  wanted 


By  Daniel  L.  Lionel 

Despite  the  severe  lag  in  employ¬ 
ment  advertising  to  which  the  nation’s 
CAMs  attribute  major  responsibility 
for  the  2.3%  revenue  fall-off  in  classi¬ 
fied  thus  far  in  ’75,  newspapers  can  do 
much  to  bolster  their  help  wanted  lin¬ 
age,  Leonard  S.  Sbrocco,  president  of 
Creative  Recruitment  Adv.  Inc.,  Chi¬ 
cago  and  Director  of  the  National  As¬ 
sociation  of  Recruitment  Advertising 
Agencies  said  in  his  talk  l>efore  the  re¬ 
cent  ANCAM  Conference  in  Quebec 
City. 

Sbrocco  offered  a  six  point  program 
of  “ideas  and  suggestions”  by  which 
newspapers  could  obtain  more  linage 
from  recruitment  advertising  agencies 
whose  expenditures  in  newspapers  are 
well  over  $100  millions  annually. 

“1.  Develop  a  monthly  or  bi-monthly 
newsletter  to  recruitment  advertising 
agencies  throughout  the  country.  This 
newsletter  will  inform  the  agencies  of 
special  promotions  you  are  conducting 
or  ways  to  stimulate  readership.  For 
example,  the  Chicago  Tribune  recently 
had  a  special  section  and  banners  for 


the  National  Electronics  Convention 
held  in  Chicago.  Your  chamber  of  com¬ 
merce  can  tell  you  of  what  conventions 
are  scheduled. 

“2.  Let  agencies  know  about  your  spe¬ 
cial  combination  rates  such  as  a  Sun- 
day-Wednesday  or  Sunday-Monday 
combo.  We  w’ant  our  clients  to  get  the 
most  qualified  response  possible  and 
adding  an  extra  day  to  a  media  plan 
at  %  or  %  of  the  one  time  insertion 
rate  makes  sense. 

“3.  Send  out  special  bulletins  on  local 
business  changes.  We  are  particularly 
interested  in  layoffs  by  major  corpora¬ 
tions  since  many  clients  are  anxious  to 
advertise  for  certain  professions  and 
skilled  people  in  other  cities  if  they 
know  of  recent  layoffs  or  strikes. 

“4.  Next.  Make  it  easier  for  an 
agency  to  place  a  help  wanted  ad  by 
installing  telecopiers.  These  new  elec¬ 
tronic  machines  arc  becoming  so  pop¬ 
ular  that  many  agencies  have  installed 
them  at  their  cost  into  company  per¬ 
sonnel  departments. 

“5.  Avoid  complex  rate  structure. 


Why  not  establish  a  single  rate  struc¬ 
ture  for  all  ads.  Look  at  the  Wall 
Street  Journal — one  rate  for  all  cate¬ 
gories — help  wanted,  business  oppor¬ 
tunities,  franchises,  etc. 

“6.  The  last  suggestion  and  one 
many  of  you  have  disapproved  of  but 
may  now  want  to  reconsider  is  to  make 
your  local  help  wanted  rates  commis- 
sionable  to  agencies.  Yesterday  one  of 
your  own  meml>ers  stated  that  his  pa¬ 
per  had  raised  their  help  wanted  rates 
10%,  paid  the  agencies  15%  and  were 
still  getting  increased  revenue  liecause 
of  the  many  advertisers  who  still  deal 
direct. 

“I  agree  that  in  many  smaller  cities 
paying  commissions  to  agencies  on 
classified  will  not  help  to  increase  your 
revenue  but  in  metropolitan  markets, 
it  does  have  its  merits.  Right  now,  cli¬ 
ents  of  recruitment  advertising  agen¬ 
cies  in  cities  where  newspapers  do  not 
pay  a  local  commission  are  paying  the 
agencies  an  additional  10%  to  15%  for 
them  to  handle  their  business.  Why 
shouldn’t  your  newspaper  share  in  this 
extra  revenue  by  making  your  local  rate 
commissionable?” 

Sbrocco  told  the  ANCAMers  that 
NARAA  is  actively  fighting  against 
legislation  that  would  restrict  the  free¬ 
dom  of  employers  and  individual  citi¬ 
zens  in  the  job  market.  “We  have  been 
in  contact  with  the  secretary  of  labor, 
John  T.  Dunlop,”  he  said,  “and  ex- 
(Contmued  on  page  19) 
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{Continued  from  page  18) 
pressed  our  disapproval  of  the  pro¬ 
posed  Equal  Opportunity  and  Full  Em¬ 
ployment  Act  of  1976.  We  received  as¬ 
surance  that  our  association  would  be 
heard  before  the  appropriate  congres¬ 
sional  committee  when  this  legislation 
is  considered.  This  type  of  legislation 
must  be  opposed  by  both  our  groups.” 

Citing  progress  in  NARAA’s  etforts 
to  bring  about  a  better  working  rela¬ 
tionship  with  newspapers,  Sbrocco  said 
that  the  tear  sheet  problem  which  a 
recent  agency  survey  indicated  w'as 
most  pressing,  appeared  near  solution 
after  action  by  the  newspaper  members 
on  NARAA’s  Board  of  Advisors.  Ray 
Greene,  chairman  of  the  Board  and 
V.P.-Classified  of  the  NAB  had  the 
bureau  design  a  special  label  which 
will  be  printed  and  distributed  by 
NARAA.  The  labels  will  be  attached  to 
insertion  orders  by  the  agencies  and 
when  the  tear  pages  are  returned  to 
the  agency,  the  newspaper  will  paste 
the  label  on  the  envelope  bearing  the 
tear  pages  assuring  its  being  directed 
to  the  proper  person  at  the  agency. 
Hitherto,  it  developed,  many  tear  pages 
arriving  at  agencies  have  gotten  lost 
internally. 

A  Classified  Rate  &  Data  Guide  con¬ 
taining  updated  rates,  format  changes, 
credit  requirements,  people  to  contact 
for  various  problems,  etc.,  will  be  pub¬ 
lished  semi  annually  by  NARAA  with 
information  about  the  top  100  classified 
media.  “First  issue  is  scheduled  for 
July,”  Sbrocco  said. 


As  of  September  1,  the  Cleveland 
Plain  Dealer  will  adopt  a  9-on-6  col¬ 
umn!  format  which  the  paper’s  ad 
director  claims  was  prompted  “largely 
by  the  soaring  costs  of  ink  and  news¬ 
print.” 

Alan  H.  Dant  made  the  announce¬ 
ment  of  the  changes  stressing  that  the 
newspaper  would  be  in  a  better  position 
to  absorb  increases  in  the  cost  of  manu¬ 
facturing.  He  said  no  increase  in  line 

Ewing,  Taylor  head 
FOI  fund  drive 

James  D.  FI  wing,  publisher  of  the 
Keene  (N.H.)  Sentinel,  and  Sherril 
Taylor,  vice  president  of  Columbia 
Broadcasting  System,  New  York,  are 
co-chairmen  of  the  Freedom  of  Infor¬ 
mation  Center’s  1975-76  fund-raising 
committee. 

The  announcement  was  made  by 
Dwight  E.  Sargent,  president  of  the 
Center.  The  committee  includes  23  per¬ 
sons  in  the  business  of  communications. 

The  Center  was  established  in  1958 
during  the  50th  anniversary  celebration 
of  the  School  of  Journalism  at  the 
University  of  Missouri-Columbia.  It 
has  attempted  to  provide  a  service  by 
offering  research  papers,  fact  sheets 
and  other  reports  to  aid  everyone  who 
deals  w’ith  the  news. 


rates  would  be  anticipated. 

He  also  announced  that  as  of  August 
4  the  newspaper’s  classified  advertis¬ 
ing  section  would  be  set  in  a  10-column 
measure. 

Another  benefit  to  Plain  Dealer  ad¬ 
vertisers  will  1)6  the  introduction  of  new 
low-shrink  mats,  a  significant  step  to¬ 
ward  better  reproduction. 

The  conversion  by  The  Plain  Dealer 
from  an  8-  to  a  6-column  editorial 
format  will  assure  improved  read¬ 
ability.  Editorial  matter  set  on  wider 
column  measures,  studies  have  demon¬ 
strated,  produces  substantially  less  eye 
fatigue. 

Details  of  the  changeover  are  set 
forth  in  a  special  eight-page  prototype 
edition  being  mailed  to  all  Plain 
Dealer  classified,  retail  and  general  ad¬ 
vertisers  as  well  as  major  advertising 
agencies. 

According  to  the  prototype  edition, 
the  changeover  has  been  accomplished 
by  reducing  column  widths  for  adver¬ 
tising  from  11  picas  to  9.4  picas. 

Mayo  joins  FC&B 

Byron  Mayo,  account  director  at 
Foote,  Cone  &  Belding/Honig,  Los 
.\ngeles,  has  been  named  to  head  up  the 
agency’s  Mazda  Motors  of  America 
account  group. 


The  Newsprint  that  has  the  ear 
of  your  advertiser. 


'*We*ve  made  many  sales 
we  otherwise  wouldn’t  have*,’ 

using  the  compelling  new  research. 
Shoppers  on  the  Move.  That’s  the 
word  from  E.  AI  Stephenson,  Tacoma 
News-Tribune  general  ad  manager. 

He  says  it’s  “the  best”  of  the  eight  ad 
research  projects  sponsored  for  news¬ 
papers  by  the  13  Canadian  newsprint 
producers  of  the  Newsprint  Information 
Committee. 

Hundreds  of  other  newspaper  executives 
feel  the  same  way.  For  instance, 
publisher  Lou  Fockele  of  the  Gaines¬ 
ville  (Ga.)  Times. 

Reporting  from  “here  at  the  nose-to- 
nose  selling  front’,’  he  says  his  staff 
uses  all  eight  research  projects.  They’re 
helpful,  he  says  “not  only  in  the  selling 
of  newspaper  space  but  also  in  giving 
advertisers  data  that  guides  them  to 
advertise  more  effectively.” 

Why  do  we  Canadian  newsprint  pro¬ 
ducers  finance  this  research?  Because 
what  helps  newspapers  helps  us. 


'he  Price  Company  Limited 
^.N.S.  Paper  Company  Limited 
?eed  Paper  Limited 
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When  you’re  looking  for  speed—  and 
foolproof  processing  — in  preparing 
camera-ready  material  the  new 
Chemco  Diffusion  Iransfer  Svslem 


system  makes  it  virtually  a  one  step 
operation. 

The  system  includes  Chemco 
Powerdot  T.R.  negative  paper, 
receiver  sheet  and  activator,  and 
together  they  assure  Hard  Dot 
Transfer. 

It  joins  other  Chemco  quality 
products  to  meet  all  your  pre-press 
requirements.  Why  not  get  the  full 
story.  Contact  your  Chemco  technical 
sales  representative. 


Or  write  Chemco  Photoproducts 
Company,  Division  of  Powers  Chemco 
Inc.,  Glen  Cove,  New  York  11542. 


IS  your  answer. 

Here’s  how  it  works:  your 
screened  negative  is  applied  to  the 
receiver  sheet,  run  through  the 
activating  chemical  and  the  receiver 
sheet  — much  like  a  decal  — becomes 
the  right  reading  material  ready  for 
plate  making.  1  he  sirnplicitv  of  the 


cnemco 


Leader  in 

Automated  Negative  Making 


Va.  papers  use  microfilm 
for  ad  proof  savings 


Plant  • 
equipment 


In  what  is  believed  to  be  a  unique 
application  for  the  newspaper  industry, 
the  papers  in  Norfolk,  Virginia,  are 
saving  an  estimated  one-third  of  previ¬ 
ous  costs  for  cold-type  display  ad  proofs 
with  a  microfilm  blowback  system. 

The  components  are  a  3M  Company 
camera-processor  and  a  Xerox  600  mi¬ 
crofilm  enlarger  printer.  Full,  half  and 
quarter-page  ads  are  reduced  to  35mm 
microfilm  aperture  cards  in  40  seconds. 
Then  full-sized  reproductions  are  made 
at  the  rate  of  two  and  one-half  copies 
per  minute. 

The  papers,  properties  of  Norfolk- 
headquartered  Landmark  Communica¬ 
tions,  Inc.,  are  the  morning  and  Sunday 
Virginian-Pilot  and  the  afternoon 
Ledger-Star.  The  dailies  have  a  com¬ 
bined  circulation  of  more  than  235,000, 
the  Sunday  paper  just  under  190,000. 

The  savings  estimate  was  made  by 
Marion  Pritchard,  superintendent  of  the 
129-person  composing  room  for  the 
combined  operations. 

New  proofing  system 

The  new  proofing  system,  he  ex- 
plained,  is  an  outgrowth  of  the  papers’ 
conversion  to  cold  type.  This  started 
with  display  ads  in  the  early  1960s. 
After  a  six-year  pause  to  study  tech¬ 
nological  trends,  editorial  copy  was  con¬ 
verted  in  December,  1974  and  classified 
ads  in  March  of  this  year. 

Formerly,  Pritchard  said,  display  ads 
were  proofed  on  a  roll-fed  electro¬ 
static  machine  which  used  zinc  oxide- 
coated  paper.  One  problem  was  the 
roll  feed.  Another  was  the  copier’s 
quartz  lamps. 

Wasted  paper 

“For  every  full-page  ad,  we  wasted 
nine  inches  of  paper,’’  the  superintend¬ 
ent  said.  “That  alone  accounts  for  at 
least  25  percent  savings  with  the  new 
system. 

“With  the  Xerox  machine,  we  have 
three  500-sheet  automatic-feeding  paper 
trays,  one  for  18-by-24  inch  sheets,  one 
for  12-by-18  and  one  for  8y2  by  11.  The 
last  affords  extra  versatility  in  that  it 
can  be  fed  in  by  the  narrow  dimension 
as  well  as  the  long  one. 

“Because  of  the  quartz  lamps  the  old 
copier  required,  there  was  considerable 
heat  build-up.  During  long  runs,  this 
often  loosened  waxed-on  illustrations 
and  type  matter  on  the  pasted-up  ad 
master. 

Free  rerun 

“If  we  lost  just  a  single  numeral  on 
a  price  and  the  original  went  to  the 
plate-making  department,  we  had  a  sit¬ 
uation  where  we  had  to  rerun  the  ad 
free.  That  cost  alone  would  more  than 
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pay  for  the  new  system  even  if  it  were 
more  expensive — and  it  isn’t.’’ 

On  a  single-copy  basis,  Pritchard  con¬ 
tinued,  the  xerographic  technology  (35 
seconds  for  the  first  copy)  is  little 
faster  than  the  electrostatic  one.  But 
the  Norfolk  papers  virtually  never 
make  a  single  copy  of  any  ad.  Instead, 
the  number  ranges  from  five  to  25. 

The  microfilm  aperture  cards — 35mm 
film  affixed  to  a  standard  computer  card 
which  can  be  key-punched  for  retrieval 
by  any  items  of  data  desired — cost 
about  10  cents  each.  The  standard  bond 
paper  used  by  the  Xerox  600  microfilm 
enlarger  printer  costs  about  the  same 
as  the  five  cents  per  square  foot  for  the 
old  roll-fed  stock. 

But  the  savings,  Pritchard  said,  come 
in  the  elimination  of  waste  and  the 
speedier  production  of  multiple  copies. 

Quality  of  reproduction 

The  600  has  three  speed  settings,  but 
the  Norfolk  papers  use  the  slowest  to 
get  the  best  quality  of  reproduction.  In 
this  respect,  Pritchard  cited  another  ad¬ 
vantage;  With  the  zinc  oxide  paper, 
blacks  weren’t  solid,  the  background 
was  gray  and  the  paper  itself  ruined 
ball  point  pens  used  for  corrections. 
With  bond  paper,  there  are  no  such 
drawbacks. 

After  making  up  their  ads  as  be¬ 
fore,  composing  room  workers  put  them 
one  at  a  time  on  the  lighted  table  of 
the  3M  machine.  The  microfilm  aperture 
card  is  produced  by  pushing  a  single 
button. 


Up  to  200  of  the  cards  may  be  loaded 
in  the  feeder  tray  of  the  600  for  unat¬ 
tended  operation.  In  practice,  however, 
the  machine  is  normally  used  on  the 
manual  setting  because  the  number  of 
proofs  required  for  ads  varies  widely. 
After  dialing  in  the  number  of  proofs 
needed,  the  operator  presses  the  “start- 
print”  button.  The  rest  is  automatic. 

Pritchard  offered  one  word  of  caution 
to  others  who  may  consider  the  system. 
The  3M  camera-processor  normally 
comes  equipped  with  a  16X  lens.  But 
there  is  an  optional  14. 5X  lens  which 
must  be  specified  because  of  the  blow- 
back  ratio  of  the  Xerox  machine. 

Ganging  proofs 

By  ganging  proofs,  the  Norfolk  news¬ 
papers  could  adapt  the  same  system  for 
all  display  ads,  the  composing  room 
superintendent  acknowledged,  but  he 
said  such  a  wholesale  approach  is  quite 
a  way  down  the  road. 

“There’s  a  very  simple  reason  for 
this,”  he  related.  “We  already  have 
two  small  desktop  copiers  which  we 
bought  outright.  I  want  to  wear  them 
out  and  get  the  company’s  money  back 
before  I  extend  the  new  proofing  sys¬ 
tem  to  everything.” 

In  the  meantime,  however,  the  Nor¬ 
folk  papers  are  saving  money  with  what 
they  believe  to  be  a  unique  technique 
for  producing  multiple  copies  of  full, 
half  and  quarter-page  ads. 
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Solutions 

{Continued  from  page  11) 

The  new  owner  of  the  Laser  type¬ 
setter,  Dymo  Graphic  Systems,  an¬ 
nounced  at  the  show  that  initial  de¬ 
liveries  of  the  hiph-speed,  100  pica, 
laser  typesetter  will  begin  in  February 
of  1970.  The  unit  was  not  shown  at 
Houston.  Arnold  Silverman,  president 
of  the  company,  said  that  final  con¬ 
figurations  were  being  completed  and 
the  laser  system  would  be  available  in 
a  stand-alone  mode  or  interfaced  with 
the  Star/Xylogics  series  of  Copy  Proc¬ 
essing  Systems  (CPS/500  and  CPS/ 
700).  Silverman  also  commented  that 
the  Dymo  Laser  system  would  provide 
.sound  advantages  over  existing  CRT 
technologies. 

CRT  typeselters 

Production  managers  and  other  news¬ 
paper  executives  who  need  greater 
speed  and  extended  capabilities  from 
typesetting  units  were  rewarded  with 
the  introduction  of  a  number  of  new 
CRT  typesetters. 

Autologic  of  Newbury,  California,  in¬ 
troduced  the  APS-5  economy  CRT 
phototypesetter  which  has  been  de- 
siprned  to  be  completely  software  com¬ 
patible  with  their  100  pica  APS-4  CRT 
unit.  The  new  APS-5,  as  an  economy 
unit,  can  serve  the  needs  of  the  smaller 
publisher  or  augment  the  larger  unit. 

The  new  CRT  employs  the  same 
character  writing  method  utilized  in 
the  larger  unit  and  the  storage  of  type- 
fonts  is  via  a  patented  digital  encoding 
method. 

The  Harris  Corporation  introduced 
in  the  CRT  phototypesetting  area  two 
new  models,  Fototronic  7400  and  the 
7450.  The  7400  unit  is  designed  for  a 
system  oriented  approach  and  the  7450 
with  full  software  capability  for  a 
stand-alone  system. 

The  7400  operates  on/line  with  a 
Harris  2500  system  or  on/line  to  a 
communication  line/computer  system. 
Off/line,  8-level  justified  tape  input  is 
possible  from  the  Harris  2200  video 
layout  system. 

Both  of  the  units  can  go  to  line 
lengths  of  68  picas  and  are  designed 
so  that  the  line  lengths  can  be  in¬ 
creased  in  the  field  to  100  picas.  The 
7400  system  sets  straight  text  at  500 
lines  per  minute  with  the  standard 
paper  tape  reader  and  1,000  text  lines 
per  minute  when  interfaced  to  an  in¬ 
formation  handling  system.  Point  sizes 
are  5  through  96  with  increments  in 
0.1  points.  Reverse  leading  is  also 
standard  up  to  30  inches. 

Mergenthaler  Linotype  introduced 
the  Linotron  606  CRT  phototypesetter 
in  addition  to  the  previously  announced 
Linotron  303. 

OCR  solutions 

The  new  solutions  from  the  OCR 
manufacturers  came  in  the  form  of 
faster  through-put  equipment,  lower 
cost  units,  and  extended  capabilities 
for  OCR  systems. 


Datatype  Corporation  of  Miami, 
Florida  presented  four  systems  in  the 
low  cost  area,  available  with  paper 
tape  output  and  TTS  coding. 

Models  GSP  10  and  GSP  20  with 
DF-2  typing  elements  for  input  are 
designed  for  the  small  and  growing 
weekly  newspaper.  The  Models  GSP  30 
and  GSP  40  have  been  designed  for  the 
larger  newspapers  and  incorporate 
high  speed  processing  along  with  a 
video  data  terminal.  Both  the  30  and 
40  models  have  scanning  input  require¬ 
ments  that  accommodate  the  DF-2, 
DF-3,  DF-4,  DF-5  and  DF-6  typing 
elements.  Prices  range  from  $8400  to 
$11,900. 

ECRM  of  Bedford,  Mass.,  exhibited 
the  Model  4400  table-top,  500  words  per 
minute  (full  pages)  OCR  scanner  cap¬ 
able  of  reading  typewritten  and  edited 
copy  and  generating  .\SCII  coded  in¬ 
put  to  text  editing  or  typesetting  pro¬ 
duction  systems. 

The  unit  can  be  interfaced  directly 
to  systems  such  as  ECRM’s  Model  7600 
multi-terminal  input  and  text  editing 
system.  The  unit  can  also  operate  in¬ 
dependently  producing  paper  tape  or 
magnetic  tape  for  subsequent  transfer 
to  a  mainframe  system. 

The  second  of  four  new  products 
from  ECRM  and  shown  in  Houston, 
was  the  8400  Autokon  electronic  proc¬ 
ess  camera.  The  unit  produces  posi¬ 
tives,  negatives,  reverses,  magnifica¬ 
tions  to  200  percent,  reductions  to  20 
percent,  with  65,  85  and  100  line 
screens  plus  a  number  of  special 
screens. 

The  840  has  a  number  of  capabilities 
that  can  improve  on  the  quality  of  the 
original  art.  Built-in  unsharp  masking, 
can  enhance  detail  rendition  and  sub- 
jectiv'e  sharpness,  and  a  three  point 
aim-density  control  enables  an  oper¬ 
ator  to  adjust  mid-tones  without  affect¬ 
ing  end-tones. 

The  unit  was  designed  by  William 
Schreiber,  a  founding  director  of 
ECRM.  The  price  of  the  unit  is  under 
$25,000. 

Newsroom  systems 

Two  other  new  products  from  ECRM 
are  aimed  at  the  newsroom  with  the 
Model  9100  wire  service  storage  and  re¬ 
trieval  system  that  accommodates  any 
number  of  high  and  low  speed  wires. 
The  unit  catalogues  and  files  incoming 
wire  copy,  and  outputs  selected  stories 
on  command  in  either  TTS  or  ASCII 
code.  The  system  is  priced  at  $15,500. 

For  the  small  to  medium  size  news¬ 
papers,  ECRM’s  7600  multi-terminal  in¬ 
put  and  editing  system,  will  meet  the 
needs  at  a  price  tag  of  approximately 
$45,000.  The  system  can  be  expanded 
to  include  both  the  newsroom  and  classi¬ 
fied  ad  departments. 

The  7600  system  consists  of  a  PDP- 
11  computer,  one  RK-11  disc  drive  with 
storage  capacity  for  2.4  million  charac¬ 
ters,  and  two  video  displav  terminals 
designed  by  ECRM.  The  AUTO-PREP 
software  from  ECRM  is  also  part  of  the 
system  package.  The  7600  system  can 
generate  output  to  paper  tape,  mag¬ 
netic  tape  or  directly  on/line  to  type- 

EDITO 


setting  systems. 

From  the  company  that  introduced  at 
the  conference  the  “Think  Tank”  theme, 
CompuScan,  Inc.,  of  Teterboro,  N.J.,  at¬ 
tendees  had  the  opportunity  to  witness 
the  demonstration  of  Hand  Print  scan¬ 
ning.  A  program  for  the  Alpha  OCR 
scanner  has  been  developed  that  gives 
the  user  the  capability  of  scanning 
pages  of  handprinted  characters  (let¬ 
ters  or  numerals). 

The  program  can  also  be  used  with 
the  170  model  scanner  and  eliminates 
the  need  for  mark-up  or  typing  of  in¬ 
formation  for  OCR  input.  Typesetting 
specifications  can  be  set  up  by  using  a 
pencil  to  handprint  the  computer  com¬ 
mands. 

System  8  is  CompuScan’s  answer  for 
a  versatile,  low-cost  storage,  retrieval 
and  editing  system  for  newspapers. 
System  8  can  be  purchased  in  three 
configurations;  one  is  designed  for  cap¬ 
turing  locally  generated  text  material 
and  also  capturing  material  from  a  wire 
service — with  up  to  eight  VDTs  on  line. 
Information  is  stored  in  the  CompuScan 
Disc  Pac  system. 

The  second  system  configuration  per¬ 
mits  four  VDTs  (editing  stations) 
coupled  to  a  mini  computer  and  the 
Disc  Pac  storage  system.  The  editing 
terminal  used  by  CompuScan  is  not  a 
separate  device  with  fixed  logic,  but  a 
unit  that  shares  with  the  mini  com¬ 
puter — memory,  I/O  and  computer 
power. 

The  third  system  configuration  in¬ 
cludes  eight  terminals  coupled  to  a  24K 
computer  with  a  second  16K  minicom¬ 
puter  that  can  be  interfaced  with  10 
newswires  and  a  Disc  Pac  on/line  to 
both  computers. 

System  8  has  been  designed  to  permit 
users  to  input  from  the  Alpha  OCR 
reader,  paper  tape,  with  direct  inter¬ 
face  to  wire  service  and  paper  tape. 
The  Disc  Pac  can  store  up  to  2.5  million 
characters. 


Management  seminars 
at  Kansas,  Nebraska 

Two  universities — Kansas  and  Ne¬ 
braska — in  conjunction  with  the  Gan¬ 
nett  Foundation,  will  sponsor  a  series 
of  Newspaper  Management  Personnel 
Identification  and  Training  Seminars 
during  the  next  3  years. 

The  universities  will  be  alternate 
sites  of  the  seminars.  The  first  will  be 
conducted  on  the  Lawrence  campus  of 
Kansas  July  14-18.  Faculty  members 
and  selected  experts  from  the  news¬ 
paper  profession  and  education  will 
lead  the  seminars. 

They  are  designed  to  help  individuals 
evaluate  their  abilities  with  respect  to 
management  and  decision-making,  and 
to  provide  additional  intensive  training 
in  specific  management  in  such  areas 
of  newspaper  publishing. 

Project  director  Donald  R.  Glover 
said  it  is  hoped  the  series  will  be  a 
step  toward  filling  a  noticeable  gap  in 
current  journalism  education.  The  ses¬ 
sions  are  5  days  in  length. 
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Takeastepup 
with  the  affordable 
Goss  Cosmo-Offse 


If  you’re  the  i. 

publisher  of  a  moderate  i  *  r 
size  daily,  you’re  concerned 
about  production  costs.  The  Goss 
Cosmo-Offset  press  is  the  common  sense 
way  for  you  to  step  up  productivity  and 
quality. . .  and  add  to  your  profitability. 

The  four-page-wide  Cosmo-Offset 
offers  you  all  the  inherent  advantages  of 
offset,  and  more:  A  running  speed  of 
50,000  iph.  All  the  flexibility  you  need  in 
page  capacity,  color  position  and  section 
products.  A  choice  of  two  paper  feed 
systems.  And  many  of  the  advantages  built 
into  more  expensive  Goss  offset  presses. 

Can  you  afford  not  to  benefit  from  the 
Cosmo’s  profit  potential?  Since  the 
first  Cosmo  went  on  edition  in 
January,  1974,  installations 
have  averaged  nearly  a 
press  a  month.  These  users 
faced  decisions  similar  to  your 


own.  We’ll  be  glad  to  send  you  their 
names  so  you  can  learn  about  their  profit 
experiences  with  Cosmo  presses  firsthand. 

Why  are  we  so  confident  the  reports 
will  be  good?  Because  the  Cosmo  incorpo¬ 
rates  pressroom-proven  features  that  are 
the  result  of  our  unmatched  experience 
in  building  web  offset  newspaper  presses. 
Features  such  as  tension  plate  and 
T-bar  blanket  lockups,  and  proportional 
dampening  —  to  name  just  a  few. 
Full  details?  Write  to 
MGD  Graphic  Systems, 

’  Rockwell  International 

3100  South  Central  Ave., 
Chicago,  Illinois  60650. 


If  it  has 

anything  to  do  with 
production  of  newspapers, 
it  has  everything  to  do 
with  Goss. 


Rockwell  International 


Houston  papers  prepare 
for  newsroom  systems 


Tal-Star  Computer  Systems,  a  Gen¬ 
eral  Automation  co.,  has  developed  and 
is  presently  installing  the  T-4000  edi¬ 
torial  front-end  system  at  the  Houston 
(Tex.)  Chronicle  and  the  Houston  Post. 

There  are  presently  over  40  news¬ 
papers  using  the  Tal-Star  T-1000  pro¬ 
duction  system  that  has  been  marketed 
over  the  past  years.  The  new  front-end 
system  can  be  interfaced  with  the  pro¬ 
duction  system  and  also  with  the  T-2000 
fully  automated  display  ad  make-up  and 
page  laydut  system.  The  T-2000  system 
was  introduced  several  years  ago. 

The  Vancouver  (British  Columbia) 
newspapers  plan  to  install  in  July  of 
this  year  the  T-4100  front-end  system. 
The  T-4100  system  is  a  combination  of 
the  T-4000  system  and  the  T-1000  sys¬ 
tem. 

System  configuration 

The  T-4000  newsroom  system  is  con¬ 
figured  as  follows.  The  host  computer 
in  the  system  is  the  General  Automation 
mini-computer  model  SPEC  16/65  with 
;i2K  of  core  which  is  expandable.  The 
system  can  be  duplexed  for  redundancy. 

As  part  of  the  host  computer  design 
is  a  25  million  MHD  (moving  head 
disc)  storage  device  and  a  512K  FHD 
(fixed  head  disc).  The  FHD  permits 
faster  access  to  the  files  on  the  MHD. 
On  the  25  million  byte  disc  there  are 
22  million  characters  available  for 
newspaper  copy  storage. 

Incorporated  in  the  design  of  the  sys¬ 
tem  is  CCIF  (computer  to  computer 
interface)  which  permits  the  linking 
to  the  TCU  (terminal  control  unit).  The 
TCU  can  also  have  a  disc  storage  de¬ 
vice. 

From  the  TCU  the  design  permits  the 
use  of  a  micro-processor  (physically  lo¬ 
cated  at  the  TCU)  and  the  TCU  will 
accommodate  up  to  8  VDTs  (8K  mem¬ 
ory)  per  TCU.  Up  to  16  TCUs  can  l>e 
hooked  to  each  host  computer.  The  max¬ 
imum  of  128  VDTs  can  be  on/line  per 
system. 


The  micro-processor  at  the  TCU  has 
18K  of  RAM  (random  access  memory) 
with  lOK  for  the  program  and  8K  for 
display.  Up  to  4VDTs  can  be  handled 
by  each  micro-processor.  The  TCUs 
have  a  SPEC  16/65  mini  with  8K  mem¬ 
ory  and  512K  of  FHD  capacity. 

The  VDT  terminals  have  been  de¬ 
signed  by  Computech  of  Cambridge, 
Mass.,  a  recent  acquisition  by  the  Gen¬ 
eral  Automation  parent  company  of 
Tal-Star. 

On/line  wire  services  are  handled  by 
a  ecu  (communications  control  unit) 
with  a  SPEC  16/65  mini  with  8K  mem¬ 
ory  which  can  interface  with  OCR 
units  and/or  disc  pack  storage  devices. 

At  the  Houston  Chronicle  there  will 
be  24  VDTs  with  6  dual  VDTs  for  the 
wire  desk.  The  ratio  of  single  VDTs  to 
duals  is  3:1.  The  Post  paper  will  have 
2  host  computers;  3  TCUs;  24  VDTs 
and  2  CCUs. 

The  newsroom  staff  at  the  Houston 
Chronicle  is  presently  going  through 
functional  training  with  reporters 
slated  for  one  hour  of  time  at  the 
VDTs  and  certain  editors  are  receiving 
the  “basics”  of  the  full  system. 

As  soon  as  the  newsroom  staff  com¬ 
pletes  training  and  the  sy.stem  capabil¬ 
ities  are  fully  understood  by  the  edi¬ 
torial  staff,  then  the  cut-over  period 
will  begin. 

• 

Closes  SunCom  unit 

Sun  Chemical  corporation  an¬ 
nounced  that  it  would  close  its  Sun¬ 
Com  Systems  division,  the  unit  that 
provided  newspaper  text  editing  and 
phototypesetting  equipment. 

The  company  said  that  the  system 
had  been  un-profitable  and  a  combina¬ 
tion  of  low  sales,  increased  competi¬ 
tion  and  high  research  and  develop¬ 
ment  demands  led  to  the  decision  to 
drop  the  division. 

The  graphic-arts  and  graphic  equip¬ 
ment  businesses  continue  to  perform 
profitably,  the  company  stated. 


Systems  &  Product  Briefs 

Wood-Hoe  recently  put  on/stream 
for  the  Pittsburgh  Press  an  eight-unit 
Wood-Hoe  Colormatic  press  which  com¬ 
pletes  the  modern  press  room  of  the 
newspaper,  consisting  of  48  units  with 
complete  color  capability. 

The  Sheridan  division  of  the  Harris 
corporation  has  installed  and  put  into 
operation  one  of  three  Sheridan  NP- 
1372  on/line  inserting  systems  at  the 
Washington  (D.C.)  Star-News.  The 
first  system  has  been  operational  since 
early  Spring  and  the  other  two  systems 
are  being  completed.  Each  of  the  three 
staffers  has  13  hoppers  and  72  pockets 
and  is  capable  of  stuffing  up  to  five 
inserts  into  each  daily  paper  at  speeds 
of  up  to  40,000  papers  per  hour. 

Wilmington  Photo  Type  Founders, 
Inc.,  has  developed  Design-.4-Font,  an 
attachment  system  for  introducing  de¬ 
signs  into  the  characters  being  set 
from  any  film  strip  in  the  Compu- 
graphic  7200  phototypesetter.  A  variety 
of  designs  are  offered  including  screens, 
stars,  dollar  signs,  cent  signs  and  line 
patterns.  Attachments  function  with 
either  the  single  or  double  track  style 
and  no  special  processing  is  required. 

Dymo  Graphic  Systems  now  has 
available  for  the  Mark  1,  2,  and  3 
series  phototypesetters  (formerly  called 
Pacesetter  series)  a  new  general-pur¬ 
pose  software  package.  The  new  soft¬ 
ware  is  called  Phase  2  and  it  is  de¬ 
signed  to  provide  simplified  keyboard 
access  to  a  wide  range  of  functions 
built  into  the  earlier  Phase  1  programs. 

Phase  2  software  includes  a  number 
of  highlights  for  both  the  4K  and  8K 
versions  of  the  Mark  series  phototype¬ 
setters  (these  are  16-bit  words,  com¬ 
parable  to  8K  and  16K,  8-bit  words 
used  on  most  other  phototypesetters). 

Beach  Manufacturing  has  announced 
a  new  pasteup  table  designed  especially 
for  newspaper  production.  The  model 
8000  has  a  number  of  new  features  in¬ 
cluding  a  plastic  grid  sheet  which 
eliminates  the  use  of  the  paper  grid 
variety. 

The  Tallahassee  (Fla.)  Democrat  re¬ 
cently  became  the  first  Knight  news¬ 
paper  to  use  one  hundred  percent  the 
Field  Development  Program  (FDP) 
for  the  composing  room.  The  FDP  is 
used  in  conjunction  with  an  1130  IBM 
computer  and  the  paper  sets  all  news- 
matter,  headlines,  cut  lines  and  display 
ads  with  this  program. 

The  Sheridan  division  of  Harris 
corporation  has  installed  an  on/line 
inserting  system  at  the  Bridgewater 
(N.J.)  Cojirier-News.  The  Sheridan 
NP-624  (six  hoppers;  24  pockets)  has 
a  normal  throughput  of  32,000  papers 
per  hour  and  the  newspaper  plans  to 
start  stuffing  with  the  new  system 
shortly. 

Dymo  Graphic  Systems  has  intro¬ 
duced  a  new  business  processing  sys¬ 
tem  for  all  Star/Xylogics  Copy  Pro¬ 
cessing  Systems  in  the  CPS/500  and 
CPS/700  series  configurations.  The 
business  system  utilizes  the  IBM  Sys- 
(Continued  on  page  26) 
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I  Personnel 

I  News 

Paul  E.  Huber  has  been  appointed 
president  of  Mergenthaler  Linotype 
Company  with  responsibility  for  Mer- 
Renthaler  U.S.  operations.  Huber  was 
formerly  the  president  of  Star  Graphic 
Systems  and  vicepresident  of  market¬ 
ing  of  Dymo  Graphic  Systems 
*  >|(  * 

William  Lamparter  has  been  named 
vicepresident  and  general  manager  of 
the  newly  formed,  Mead  Digital  Sys¬ 
tems,  a  division  of  Mead  corporation. 
The  new  division  will  handle  market¬ 
ing  and  further  product  development 
of  the  plateless  ink  jet  printing  systems 
and  other  digital  technology. 

Prior  to  joining  Mead,  Lamparter 
was  vicejiresident  and  general  manager 
of  the  Miehle  division  of  MGD  Graphic 
Systems. 

*  *  * 

Juan  Arroyo  is  the  newly-appointed 
Mergenthaler  sales  representative  for 
Latin  American  and  Caribbean  Sales 
operations.  Airoyo  had  been  affiliated 
with  F.  Castagnet  &  Company  and 
Michael  Lith  Inc.,  as  sales  representa¬ 
tive  for  Puei’to  Rico. 

Howard  W.  Helmbrecht  has  been  pro¬ 


moted  to  the  position  of  national  sales 
manager  for  NAPP  Systems  (USA) 
Inc.  He  will  report  to  Robert  W.  Camp¬ 
bell,  vicepresident-marketing.  Helm¬ 
brecht  was  previously  eastern  regional 
manager  for  NAPP  and  prior  to  that 
was  affiliated  with  Philip  A.  Hunt 
Chemical  Corporation. 

*  *  * 

Richard  B.  Hein  former  sales  repre¬ 
sentative  in  the  eastern  region  for 
NAPP  will  become  manager  for  the 
area. 

*  *  * 

Edward  Yeranosian  has  become  the 
new  national  sales  and  technical  rep¬ 
resentative  for  Freundorfer  Inc.,  USA. 
He  will  consult  with  newspaper  execu¬ 
tives  on  magnesium,  copi)er  and  zinc 
engraving  products  as  well  as  the  new 
dot-etching  process  for  film. 

4:  *  « 

Walter  P.  WiLson  has  been  named 
manager,  national  account  sales  and 
new  i)roducts  for  Dymo  Graphic  Sys¬ 
tems.  He  joined  the  Photon  Company 
in  1971  as  regional  manager  for  the 
Dallas,  Texas  area. 

«  ♦  * 

Edward  Friedlander  has  been  ap¬ 
pointed  manager  of  advertising  and 
sales  promotion,  Mergcnthaler-Lino- 
type  company.  He  was  formerly  assis¬ 
tant  marketing  manager  at  Berkey 
Technical  company  of  Long  Island. 


RALPH  FUSCO  ASSOCIATES 


OUR  BUSINESS  .  .  .  NEWSPAPER  PRESSES 

•  WEB  WIDTH  CHANGES 

COMPLETED  AND  IN  PROGRESS: 

Son  Francisco  Progress  (Horte-Honks  Newspaper) 

Son  Antonio  Express  and  News 

Mottio  Press,  Belleville,  N.J.  (Notionol  Star) 

Gazette  Journal,  Reno,  Nev.  (Speidel  Newspaper) 

Stockton  Record,  Stockton,  Co.  (Speidel  Newspaper) 

Visolio  Times  Delta,  Visalia,  Co.  (Speidel  Newspaper) 

Salinas  Californian,  Salinas,  Ca.  (Speidel  Newspaper) 

•  PRESS  CONVERSIONS 

SHALLOW-RELIEF  PLATES  .  .  .  PLASTIC  OR  METAL 
DI-LITHO 

PERMANENT  SADDLES,  LOCKUPS 

•  PRESS  REFURBISHING 

ADDITIONS  AND  MODIFICATIONS 

•  PROFESSIONAL  ENGINEERING 

OSHA  REQUIREMENTS 
NOISE  ABATEMENT 
CONSULTATION  SERVICES 


Call  or  If  rite: 

RALPH  FUSCO  ASSOCIATES 

EAST  WEST 

30  Fern  Drive  Post  Office  Box  5258 

Commock,  New  York  1 1725  Son  Mateo,  Co.  94402 

516-864-1352  415-574-2445 
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tem/3  RPG  II  Compiler. 

The  system  from  Dymo  can  operate 
in  single  user  batch  processing  mode 
as  well  as  multi-user  interactive  mode. 
Initial  deliveries  are  expected  in  April 
of  197G. 

Cary  Metal  Products  has  announced 
the  introduction  of  the  new  CMP  TC- 
■100  Infeed  and  Tension  Control  System 
for  web  presses.  The  system  is  an  all 
mechanical  unit  ofTering  fully  auto¬ 
matic  tension  control  throughout  the 
tension  ranges  and  is  capable  of  main¬ 
taining  any  level  between  5  and  500 
pounds  total  web  tension  with  a  spe¬ 
cified  running  accuracy  of  plus  or 
minus  1  pound  of  setting  at  speeds  up 
to  1800'/minute. 

Midwest  Publishers  Supply  company 
features  a  new  line  of  VDT  desks  and 
functional  auxiliary  editorial  depart¬ 
ment  furniture.  Desks  which  provide 
proper  working  heights  and  dimensions 
for  most  VDT  units  also  provide  for  a 
fiexible  system  with  which  to  plan  the 
total  electronic  newsroom.  All  units  are 
color-matched  with  modern  all-steel 
construction,  heavy  Formica  working 
surfaces  and  brushed  chrome  legs.  Co¬ 
ordinated  storage  files  are  also  part  of 
the  system  which  can  be  combined  with 
other  necessities  of  the  electronic  news 
center. 

nuArc  company  has  introduced  the 
new  FT  18V  Flip/Top  platemaker  for 
plates,  proofs  and  film  in  sizes  up  to 
17"  X  22"  (43  X  56  cm.).  The  new  unit 
starts  exposure  instantly  at  full  power 
and  light  intensity  with  no  shutter  and 
no  warm-up  period. 

The  unit  has  a  built  in  light  integra¬ 
tor  and  a  digital  computer  for  setting 
the  proper  units  of  light.  In  addition 
the  unit  has  a  light  sensor  to  monitor 
the  amount  of  light  emanating  from 
the  mercury  vapor  lamp. 

Vandercook  has  announced  the  intro¬ 
duction  of  a  zinc  etching  additive  ZZ-1 
used  by  newspapers  and  available  from 
Vandersons  corporation  which  sells  a 
line  of  proof  presses,  Posi-Proofer, 
Cosmocolor  and  engraving  chemistries. 

The  Graphic  Arts  Technical  Founda¬ 
tion  of  Pittsburgh,  Pa.,  has  developed 
six  reference  books  to  aid  production 
staffs  on  newspapers.  The  books  are: 
Line  Photography;  Photography;  Il¬ 
lumination;  Halftone  Photography; 
Contact  Printing  and  Color  Separation 
Photography  with  an  Introduction  to 
Masking.  The  G.\TF  Newspaper 
“Knowledge  Wrap-Up’’  is  available  for 
$26  through  the  order  department,  4615 
Forbes  Ave.,  Pittsburgh,  Pa.  15213. 

Midwest  Publishers  Supply  company 
has  available  a  free  catalog  of  per¬ 
forator  and  computer  supplies.  The 
catalog  can  be  obtained  by  writing  for 
cat.25/75c  Midwest  Publishers  Supply, 
4640  North  Olcott,  Chicago,  Illinois 
60656. 
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The  ins-and-outs  of  electronic  ad  composition. 


The  Harris  2200/4000  System  gives  you  a  fast,  completely  auto¬ 
mated  ad  processing  system. 

On  the  input  side,  you  use  the  Harris  2200  Video  Layout  System 
to  arrange  ad  copy  in  a  full-size  electronic  image  to  match  the 
advertiser’s  layout.  The  operator  can  manipulate  copy  on  the 
screen,  changing  point  size,  typeface,  leading  and  position,  until  he 
is  satisfied  with  the  appearance  and  strikes  the  “set-it”  key. 

On  the  output  side,  the  Harris  Fototronic  4000  includes  an  on¬ 
line  automatic  stabilization  paper  processor /dryer  which  delivers 
I  high  quality  composition,  ready  for  page  makeup. 

If  you’re  looking  for  more  efficiency  in  ad  setting,  look  to  the 
Harris  2200/4000  System.  Harris  Corporation,  Harris  Composition 
Systems  Division,  P.O.  Box  2080,  Melbourne,  Florida  32901. 
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COMMUNICATIONS  AND 
INFORMATION  HANDLING 


Objectives,  plans,  budgets 
basic  promotion  needs 

By  George  Wilt 


Promotion  managers  who  attended 
the  INPA  Conference  in  Mexico  City 
in  May,  heard  a  talk  written  by  War¬ 
ren  Abrams,  promotion  manager  of 
the  New  York  Timen,  and  delivered  by 
Bill  Pfaff  of  the  New  Orleans  Times 
Picayune. 

The  subject,  “Setting  objectives, 
plans  and  budgets  for  the  promotion 
department,”  would  have  been  equally 
appropriate  for  a  gathering  of  pub¬ 
lishers  or  general  managers. 

Abrams  said  that  the  keystone  of  the 
promotion  department  and  its  success¬ 
ful  operation  is  a  “top  management 
charter  or  mandate,”  the  management 
must  decide  and  communicate  to  all 
concerned  what  it  expects  of  its  promo¬ 
tion  department.  He  added  that  a  man¬ 
date  isn’t  much  good  unless  it  is  in 
writing,  and  widely  communicated 
throughout  the  organization. 

He  then  outlined  the  30  year-old 
“promotion  white  paper”  of  the  New 
York  Times. 

“1.  A  promotion  department  should 
be  competent  to  analyze  clearly  funda- 
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mental  advertising  and  circulation 
problems  and  to  offer  sound  suggestions 
for  their  solution  .  .  .  must  create  the 
promotion  plan,  cooperating  fully  with 
other  departments,  and  must  have  the 
force  and  imagination  to  carry  the  pro¬ 
gram  out  in  its  own  right. 

2.  The  promotion  material  should  re¬ 
flect  the  personality  and  the  institu¬ 
tional  character  of  the  newspaper 
rather  than  the  per.sonality  and  indi¬ 
vidual  cleverness  of  the  promotion 
staff.  Good  promotion  creates  a  favor¬ 
able  impression  for  the  institution  it 
serves.  Promotion  which  is  conspicuous 
merely  because  of  its  spectacular  char¬ 
acter  does  not  always  serve  a  news¬ 
paper  well  in  the  end. 

“3.  .4  promotion  department  is  ex¬ 
pected  not  only  to  suggest  promotion 
ideas  and  themes  but  to  have  the 
patience  and  ingenuity  to  stick  to  them 
for  sufficient  time  to  be  effective. 

“4.  It  is  a  responsibility  of  the  pro¬ 
motion  department  to  avoid  promotion 
of  a  type  that  is  generally  designed  to 
please  the  vanity  of  your  own  news¬ 
paper  or  to  irritate  the  competitor. 

“5.  A  promotion  department  is  ex¬ 
pected  to  integrate  the  newspaper’s 
printed  and  oral  selling,  and  thereby 
coordinate  efforts  to  obtain  business 
...  be  a  coordinating  agency  which 
can  multiply  the  effectiveness  of  the 
outside  sales  force. 

“6.  The  department  has  close  con¬ 
tact  with  every  department  —  news, 
circulation,  divisions  of  advertising  .  .  . 
should  transmit  news  of  what  happens 
in  one  department  to  any  other  parts 
of  the  organization  where  it  would  he 
interesting  or  useful. 

“7.  The  department  is  expected  to 
make  a  genuine  contribution  to  the 
advancement  of  the  general  welfare 
of  a  newspaper.  Its  work  should  re¬ 
flect  credit  to  the  newspaper  as  a 
medium  and  stimulate  its  intelligent 
use.” 

Abrams  suggested  that  newspaper 
promotion  departments  operate  by  a 
“Management  by  objective”  program, 
involving  a  marketing  plan.  He  pro¬ 
posed  that  such  a  plan  come  to  promo¬ 
tion  from  the  advertising  and  circula¬ 
tion  departments,  or  by  the  marketing 
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department  of  larger  newspapers. 

He  added  that  the  use  of  market  re¬ 
search  can  provide  the  stimuli  to  get 
advertising  and  circulation  working  on 
their  planning  by  providing  them  with 
information  on  revenue  and  linage 
trends,  cost  and  revenue  analysis, 
reader  research  data,  buyer  motivation 
.studies,  etc.,  providing  clear  definitions 
of  areas  of  the  best  opportunity  for 
circulation  growth  and  advertising 
sales. 

Following  completion  of  the  market¬ 
ing  plan,  the  next  step  sugge.sted  was 
formulation  of  the  promotion  plan, 
based  the  best  assessment  of  the  objec¬ 
tives  and  problems  of  circulation  and 
advertising. 

.-Vbrams  pointed  out  that  the  plan 
would  help  the  promotion  man  manage 
his  time  more  efficiently.  He  added  that 
by  having  one’s  routine  planned  in  ad¬ 
vance,  the  promotion  manager  can 
make  his  most  important  contribution 
to  the  paper  —  suggesting  ideas  in¬ 
stead  of  putting  out  fires. 

“Detail  and  plan  your  annual  jobs,” 
he  said.  “At  least  75  percent  of  the 
jobs  a  promotion  department  does  for 
circulation  and  advertising  are  re-done 
every  year.  When  you  can  get  these 
jobs  plus  other  known  jobs  for  next 
year  on  a  time  schedule  in  advance,  you 
find  yourself  much  better  able  to  cope 
with  the  crisis  situations  which  will 
still  develop,  but  much  less  frequently.” 

Abrams  suggested  that  the  promo¬ 
tion  manager  sit  down  each  fall  with 
the  advertising  and  circulation  man¬ 
agement  and  a  good  calendar,  and  go 
over  all  usually  re-occurring  jobs  of 
the  past  year.  Get  all  the  dates  down 
on  paper,  and  then  back  up  from  the 
promotion  due  date  to  a  start  work 
time,  allowing  time  for  revisions.  He 
suggested  that  a  folder  be  started  for 
each  job,  filed  by  date,  containing  pre¬ 
vious  year’s  jobs  and  costs,  together 
with  ideas  for  next  year.  During  the 
year,  new  ideas  or  samples  can  be 
added  to  the  file. 

On  the  subject  of  promotion  budgets, 
Abrams  said  that  “a  promotion  budget 
should  be  big  enough  to  do  the  job  and 
not  big  enough  to  be  wasteful,”  remind¬ 
ing  that  “the  function  of  a  promotion 
department  is  to  spend  money,  not  save 
it  —  hut  to  spend  it  wisely.  Budget 
refiuests  should  be  on  the  basis  of  the 
jobs  to  be  done.  He  reminded  that  at 
today’s  rate  of  inflation  a  7% -8%  in¬ 
crease  is  necessary  to  stay  even. 

• 

Fannyhose  roll-out 
set  by  Bic  Corp. 

Bic  Pen  Corp.,  manufacturer  of 
Fannyhose  pantyhose  plans  to  go  na¬ 
tional  with  its  line  of  hosiery  with  a 
$7  million  ad  campaign  using  newspa¬ 
pers,  Sunday  supps  and  tv. 

Starting  in  October,  1,200  line  ads 
will  run  in  the  food  sections  of  ne\vs- 
papers  in  the  top  50  markets.  Ads  were 
developed  by  Wells  Rich  Greene,  Inc., 
New  York. 
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Magazine  cartoonists  team  up 
in  syndicated  humor  package 


Beginning  the  week  of  July  14,  the 
Chicago  Tribune-New  York  News  Syn¬ 
dicate  launches  its  new  six-a-week 
panel,  “Toppix”,  featuring  original 
work  by  a  team  of  seven  magazine  car¬ 
toonists. 

Cartoonist  Ed  Fisher,  a  regular  con¬ 
tributor  to  The  New  Yorker,  Punch, 
and  the  New  York  Times,  will  select 
cartoon  ideas  for  the  weekly  “Toppix” 
package,  according  to  an  announcement 
by  Robert  S.  Reed,  syndicate  president. 
Fisher’s  own  cartoons  deal  mostly  with 
current  events,  drawing  on  history  to 
shed  humor  on  today’s  affairs. 

Nearly  all  of  the  “Toppix”  team  of 
cartoonists  have  been  regular  contrib¬ 
utors  to  The  New  Yorker  for  years  in 
addition  to  being  published  in  other 
major  magazines. 

Cartoonists  represented  in  the  “Top¬ 
pix”  view  of  what’s  happening  in  Amer¬ 
ica  these  days  include  Mort  Gerberg, 
Dana  Fradon,  Sam  Gross,  Lee  Lorenz, 
Donald  Reilly,  and  Warren  Miller. 

Author  of  eight  books,  Gerberg  has  a 
keen  sense  for  topical  humor;  Dana 
Fradon  has  been  a  regular  contributor 
to  The  New  Yorker  for  25  years.  Gross, 
whose  cartoons  also  appear  in  The  New 
Yorker  and  other  major  magazines, 
has  a  published  collection  titled  “How 
Gross.” 


TOPPIX 
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Lorenz  is  art  editor  of  The  New 
Yorker.  He  began  cartooning  in  1966 
with  his  first  sale  to  Colliers.  Since  then 
his  work  has  appeared  in  all  major 
publications.  Reilly  is  another  New 
Yorker  regular  and  also  has  been  fea¬ 
tured  in  Playboy  anniversary  antholo¬ 
gies  for  10  years.  Since  1961,  most  of 
Miller’s  work  has  been  for  The  New 
Yorker,  with  some  cartoons  for  Play¬ 
boy  and  Punch. 


Ann  Landers  reveals 
own  divorce  plans 

Syndicated  columnist  Ann  Landers 
had  some  personal  news  for  her  50 
million  readers  last  week  when  she 
wrote  that  her  own  36-year  marriage 
to  Jules  Lederer,  a  business  consultant, 
was  ending  in  divorce. 

The  announcement  was  made  in  her 
July  1  column,  just  one  day  before  the 
couple’s  36th  wedding  anniversary.  She 
termed  it  “the  most  difficult  column  I 
ever  have  written,  but  also  the  short¬ 
est.”  Landers  left  blank  apace  to  fol¬ 
low  the  column  “as  a  memorial  to  one 
of  the  world’s  best  marriages  that 
didn’t  make  it  to  the  finish  line”  but 
did  not  explain  any  reasons  for  the  di¬ 
vorce.  She  asked  readers  not  to  write 
or  call  for  details. 

Her  column  of  personal  advice  for 
newspaper  readers  began  20  years  ago 
and  is  syndicated  by  Field  Enterprises, 
Inc.  to  around  750  newspapers. 

• 

Star’s  bi-cen  series 

As  its  Bicentennial  feature,  the 
Washington  Star  on  July  4  began  pub¬ 
lication  of  “Our  Bi/Centennial  Reader”, 
a  daily  presentation  of  two  items — one 
published  on  the  same  date  200  years 
before  on  the  front  page  of  a  colonial 
newspaper,  the  other  one  published  on 
the  front  page  of  the  Star  on  the  same 
day  100  years  before. 


‘Leo  the  Lip’  tells 
all  about  winning 

starting  this  weekend,  the  Los  An¬ 
geles  Times  Syndicate  is  distributing  a 
seven  part  series  excerpted,  from  Leo 
Durocher’s  book,  “Nice  Guys  Finish 
Last.” 

In  part  one,  “Leo  the  Lip”  recounts 
how  he  was  pushed  into  answering  an 
after-banquet  question  with  that  now 
famous  illustration  of  how  badly  he 
wanted  to  win:  “If  I  were  playing 
third  base  and  my  mother  was  rounding 
third  with  the  run  that  was  going  to 
beat  us,  I  would  trip  her.  Oh,  I’d  pick 
her  up  and  I’d  brush  her  off,  and  then 
I’d  say,  ‘Sorry,  Mom.’  But  nobody  beats 
me!” 

Leo’s  mother  saw  the  statement  in  a 
newspaper,  and  she  was  ready  for  her 
son  the  next  time  he  got  home  for  a 
visit  with,  “You  said  that  about  your 
own  mother?”  When  Leo  explained  it 
was  an  illustration  showing  how  far  he 
would  go  to  win,  his  mother  screamed, 
“You  would  have  tripped,  me.  You 
would!  You  would.”  She  wore  an  in¬ 
jured  air  for  the  rest  of  the  visit. 

• 

FCB  names  exec  vp 

Gerard  lannelli  will  join  FCB  Inter¬ 
national,  Inc.  as  executive  vicepresident 
and  international  operations  director 
August  1. 
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Filipino  publisher  dies 

Eugenio  Lopez  Sr.,  former  industrial, 
broadcast  and  publishing  executive  of 
the  Phillipines,  died  July  6  in  a  hospital 
in  San  Francisco.  He  was  74. 


FEATURES  AVAILABLE 


AUTOMOBILES 

PSYCHIC 

YOUR  AUTO  AND  YOU.  Established  ' 
weakly  column  of  authoritative  answers  , 
to  readers'  questions  on  their  car  prob¬ 
lems.  Especially  timely  now.  Write  for 

PSYCHIC  WORLD.  Lively  question  and 
answer  feature.  S2  weekly.  Free  sam¬ 
ples.  Box  50341,  Dallas,  Texas  75250. 

<amplas,  rates.  Automotive  Features, 
814  E.  Manor  Cr.,  Milwaukee,  Wis. 

RELIGIOUS 

BLACK  COMMENTARY 

year's  supply  (series  of  52)  already 
well-received  religious  messages  for 

COMMENTARY  on  currant  national  is¬ 
sues  affecting  blacks.  Weekly;  varied 
viewpoints.  Samples.  Free  Press,  1101 

church  pages.  "Women  in  the  Scrip¬ 
tures."  Samples.  Box  945,  Editor  ft  Pub¬ 
lisher. 

TV  LOG 

CHESS  ! 

UNIQUE  TV  LOG  SERVICE 

LARRY  EVANS  ON  CHESS.  A  camera 
ready  weekly  by  Bobby  Fischer's  coach. 
Chicago  Tribune,  Washington  Post, 
many  leading  papers.  Five  samples. 
Box  ilB2,  Reno,  Nev.  B9504. 

We  can  supply  you  with  a  complete  TV 
Program  Log  each  week  that  offers  list¬ 
ings  for  stations  in  your  area  plus  story¬ 
lines  and  movie  highlights.  Material 
comes  to  you  already  typeset  in  cam- 
era-ready  veloxes.  9  to  9'/2  or  12-pica 

ENTERTAINMENT 

samples  and  additional  information. 
Box  887,  Editor  S  Publisher, 

BOOK/MOVIE  REVIEWS-S2  each;  one 

or  two  weekly-  information  and  sam¬ 
ples,  Box  917,  Editor  S  Publisher. 

WEEKLY  FEATURES 

GENERAL  INTEREST 

JOIN  THE  PAPERBACK  BOOMI 
WEEKLY  COLUMN.  800-1000  words,  in 

"YOUR  WORLD"  400-word  general  in¬ 
terest  column  of  fascinating  world  wide 
facts  about  people,  places,  customs, 

•  •ents,  personalities,  travel,  resorts, 
cities,  food,  spa..e,  oceans,  history, 
archeology,  oddities,  many  other 

eludes  reviews,  author  interviews,  com¬ 
ments  and  gossip  about  current  paper¬ 
back  releases,  both  reprints  and  ori¬ 
ginals.  A  service  to  readers,  an  attrac¬ 
tion  for  advertisers.  For  information, 
samples  write  JACEY  PUBLICATIONS. 
Box  472,  Paoli,  PA  19301. 

tional  reading  for  all  age  groups, 
dailies  and  weeklies.  Samples. 

VANCE  FEATURES 

207  Gold  St..  Park  Forest,  III.  40444 
(312)  748-7442 

FORD'S  SWITCH  IN  TIME  saves  auto- 
j  kind?  CIA  and  MI-5?  Mao  on  sex;  Ko- 
'  rea  Puzzle;  Tim's  Sadat  game?  Vote 
buy-in  in  India;  deficit  thievery?  Mid¬ 
dle  East  war?  Hubbard,  king  of  all 

trivia  TRIPS,  weekly,  guaranteed  read* 
ership  pull,  all  ages,  theme  and  sub* 
ject  topics,  A*Z,  samples,  trivial  rates 
too.  99  Susan  St.,  Silverton.  N.J.  08753. 

and  more  CONTI NTENTAL  FEATURES! 
Local,  regional,  ove-seas  franch'ses 
new.  14070  Kinross.  Birmingham,  Mich. 

1  48009.  (313)  647-7629. 

MEDICAL 

!  WOMEN'S  INTEREST 

MAN  AND  MEDICINE-700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from 
Doctor  Polk,  300  Half  Mila  Rd.,  Rad 
Bank.  N.J.  07701. 

NEWSFEATURES  on  the  women's  move- 
'  ment:  legal  rights,  health,  employment, 
education,  arts.  Samples.  Women's 
Press,  43  Davenport,  Cambridge,  Mass. 

1  02140. 

THE 

SYNDICATE  DIRECTORY 
IS  COMING! 

IN  THE 

JULY  26  ISSUE  OF 
EDITOR  &  PUBLISHER 

It’s  an  issue  publishers  will  keep  and  refer  to  all  year 
Ion,!?  when  looking  for  new  material.  Use  this  special 
order  form  to  place  a  classified  ad  in  our  Features 
Available  Section — and  have  your  personal  representa¬ 
tive  to  publishers  all  over  the  world! 

DEAR  E&P; 

Attached  is  my  Features  Available  ad.. 

Run  it  _ times  starting  in  the _ 

issue.  The  classification  it  should  appear  under  is: 


Address 


30 


EDITOR  &  PUBLISHER  for  July  12,  1975 


ANNOUNCEMENTS 

^BUSINESS^PPORWr^^ 

SYNDICATE  or  privat*  party  to  handle 
promotional  end  of  establitned  weekly 
cartoon  panel.  Sierra  Features,  P.  O. 
Box  740,  Grass  Valley,  Calif.  95945. 

MAGAZINE— Need  skills  and/or  Capi¬ 
tol  new  national  monthly.  Self-sustain¬ 
ing  part-time/full-time  with  experience. 
Profit  sharing.  (212)  868-3330,  Mr.  Kur¬ 
land. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  part¬ 
nership,  loan,  dapraciation  and  in¬ 
surance  purposes.  Sensible  fees.  Bro- 
chura.  Marion  R.  Krahbial,  Box  88. 
Norton,  Kans.  67654,  or  Robert  N. 
Bolitho,  Box  7133.  Shawnaa  Mission, 
Kans.  66207. 


NEWSPAPER  BROKERS 

IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  nawspapar  —  it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  wa  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  169,  Mount  Pleasant,  Mich.  48858 

Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  S  ASSOC.. 
6614  Rutgers  Street 
Houston,  Texas  77005 
Ph.  (713)  664-9414 

PRESERVE  UTMOST  SECURITY  and 
avoid  haggling  in  your  newspaper  sale. 
Newspaper  Service  Co..  Inc..  P.  O. 
Dr.  12428,  Panama  City,  Fla.  32401. 


SOMEONE'S  EAGER  TO  BUY 
YOUR  NEWSPAPER  .  .  . 

AT  TOP  DOLLAR 

Doubladay  Media  will  put  you  In 
touch  with  substantial  investors  anx¬ 
ious  to  buy  or  merge  with  respon¬ 
sible  groups  or  owners  of  nawspa¬ 
par  propartias  of  any  siia.  Evalua¬ 
tions  and  appraisals.  Don  Malcolm, 
1224  Tranquilla  Dr.,  Dallas,  Taxes 
75218— (214)  324-4231  or  (213)  233- 
4334.  Conway  Craig,  3114  Knight 
Robin,  San  Antonio,  Taxes  78209 — 
(512)  824-5528. 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weakly 
W.  B.  GRIMES  &  Co. 

National  Prats  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 

Newspaper  Salat,  Appraisals, 
Consultations 

(fPe  handle  different  froterties,  alt 

tyt'ff.  from  our  two  offices.) 
MARION  R.  KREHBIEL,  "Norton  Of¬ 
fice,"  P.  O.  Box  88.  Norton  Kant. 
67654.  Office  phone  (913)  927-3407. 
ROBERT  N.  BOLITHO.  "Kansas  City 
Office."  P.  O  Box  7133.  Shawnee 
Mission.  Kans.  66207.  Office  (913)  236- 
5280;  Res.  (913)  381-6815. 

JOSEPH  A.  SNYDER 
Nawspapar  Broker 
404  N.  Westwood  Ava., 

Lindsay,  Cal.  93247  (209)  562-2587 

BILL  MAHHEW  COMPANY 
Conducts  professional,  confidential  na- 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  proparty, 
you  should  call  (813)  446-0871  day¬ 
time;  (813)  733-6053  nights;  or  writa 
Box  3364,  Clearwater  Baacn,  Florida 
33515.  No  obligation,  of  course. 

SYD  S.  GOULD  ASSOCIATES 
"tha  broker  with  instant  buyers" 
SALES.  SERVICE.  MANAGEMENT 
54M  Government  Blvd. 

Mobile,  Ala.  (205  )  666-0893 


’  ANNOUNCEMENTS 

NEWSPAPER^ROKERS  j 

WE  HAVE  QUALIFIED  BUYERS  for  ! 
dailies  and  large  weeklies.  Information  : 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  O.  Box  490.  Gadsdan,  Ala.  35902 

Ph.  (205)  546-3356  I 

"nV£WSPAPERs70R”SAlLE  i 

HIGH  QUALITY  PAIR  of  weeklies  wifh 
complimentary  shopper  in  unmatched 
Pacific  Northwest  recreational  area. 
Fine  growth  record.  Offset  with  own 
■  press;  no  job  shop.  Priced  at  gross  of 
!  5135,000.  State  experience  and  finances 
first  letter.  Box  1006,  Editor  S  Publisher.  | 

'  MIDWEST  SUBURBAN  GROUP— In  , 
$800  000  gross  class,  $200,000  cash  down.  | 

{  Marion  R.  Krehbiel,  Box  88.  Norton, 

I  Kans.  67654. 

1  MONTANA  COUNTY  EXCLUSIVE,  sol- 
!  id  weekly,  $80,000  gross,  location  will 
i  suit  tha  most  particular,  buyer  must 
have  $40,000  cash  down  payment.  Also 
a  small  Oregon  weakly  ope-ation  in  i 
Willemette  Valley  for  only  $23,500.  John 
N.  Jepson,  Broker,  Townsend,  Mont, 
i  59644. 

MISSOURI  WEEKLY.  $130,000  gross 
'  class,  offset,  $170,000  with  real  estate, 
29%  down.  Marion  R.  Krehbiel,  Box  88, 
Norton,  Kans.  67654.  j 

A  WELL  READ  and  highly  respected 
Ohio  weekly  free  paper  (shopper)  and  | 
distribution  company  Estimated  yearly  I 
sales  grots  $90,000.  Circulation  15,000.  | 
$95,000.  Box  947,  Editor  S  Publisher.  j 

,  CLOSING  ESTATE— Will  sell  growing 
6  day.  offset.  Circulat'on  5,000;  poten¬ 
tial  12.000.  Midwest.  $600,000-'/}  cash 
i  balance  terms.  Box  943,  Editor  &  Pub¬ 
lisher. 

:  CANADIAN  WEEKLY,  $250  000.  We-t- 
j  ern;  takes  $75,000  cash  down.  Marion  j 
!  R.  Krehbiel,  Box  86,  Norton.  Kans. 

;  67654. 

i  CHOICE  IDAHO  WEEKLY,  aood  po- 
1  tential  fo'  future  growth,  $I25M,  $36M 
I  down  Bill  Kinq  Associates,  (303)  468- 
t  2299,  Box  279,  Dillon,  Colo.  80435. 


CLASSIFIED  ADVERTISING 
Order  Blank 


OKLAHOMA  WEEKLY,  only  paper  in 
county,  gross  $140,000.  $150,000  for 
corporation,  including  net  quick  assets. 
Requires  $50,000  cash  down  Marion  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 

SUBURBAN  OFFSET  WEEKLY,  quarter 
million  class,  well  established  in  h'qh 
income  suburbia.  Area  2.  Asking  $125,- 
000.  Equipped  to  camera  ready?  Write 
excerie'ce,  financial  capacity  to  Box 
1027,  Editor  S  Publisher. 


NEWSPAPERS  WANTED 

READY  TO  RETIRE?  The  publisher  of 
a  group  of  quality  newspapers  is  seek¬ 
ing  to  purchase  I  or  2  additional 
exclusive  weeklies  with  ad-circulation 
revenues  between  $90  000  and  $400,000. 
Replies  kept  strictly  confidential. 
Please  give  full  details  about  your 
newspaper.  Include  recent  editions. 
Box  440,  Editor  t  Publisher. 

SUCCESSFUL  publisher  looking  for 
North  Carolina  weakly,  plans  Tarhaelia 
visit  In  lata  July.  Piedmont  preferred. 
Secrecy  pledged.  Box  812.  Editor  ft 
Publisher. 

If  you  want  TOP  DOLLAR  for  your 
nawspapar,  contact  Tha  Nawsmedia 
Company,  newspaper  management 
consultant  and  media  brokers.  Jamas 
E.  Hickey  Jr.,  P.  O.  Box  12195,  North- 
side  Station,  Atlanta,  Ga.  30305. 


"PAPER  WAS  SOLD  AT  A 
NICE  PROFIT  THROUGH 
E&P  CLASSIFIED." 

That’s  the  word  we  received 
this  week  from  a  Southern  Pub¬ 
lisher.  He  did  it  with  a  5  line  ad 
which  cost  only  $.44.  including 
the  box  service  fee,  for  4  inser¬ 
tions.  How’s  that  for  keeping 
profit  up  and  overhead  downi 


Address 


Authorized  by 


Claaalflcatlan 


□  Assign  a  box  numbar  and  mail  my  replies  daily 


To  Run: 


Till  Forbidden 


Please  indicate  exaej^  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  ft  PUftLISHER  •  850  Tllllll  Ave.  •  Raw  Ttrft,  R.T.  10012 


EDITOR  ac  PUBLISHER  for  July  12,  1975 


CLASSIFIED  ADVERTISING  RATES 


PORTIONS  WANTED  OTHER  CLASSIFICATIONS 
IPorakl*  with  •rd0r)  tHamlHanea  ihmyld  acfmpany 

C0PY  ■nlaii  cradit  hoi  baan  at- 
tabllMhadJ. 

4.weeks  —  $1.35  per  line,  per  issue  4-weel(S  —  $2.00  per  line,  per  issue 
S-weeks  —  $1.45  per  line,  per  issue  3-weeks  —  $2.10  per  line,  per  issue 
2-weeks  —  $1.55  per  line,  per  issue  2-weeks  —  $2.20  per  line,  per  issue 


1-week  —  $1.65  per  line 


1-week  —  $2.30  per  line 


Count  5  avenge  words  per  line  or  36  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  $1.00  per  insertion  for  box  service  and  count  as  an  additional  line  in 
your  copy. 

Alr-mall  servica  an  box  numbers  alsa  availabli  at  $1.00  extra. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $4.35  per  agate 
line — $60.90  per  column  inch  minimum  space. 

Claaaiflad  Cantract  Rotas  Avollobla  On  Raquaat 

WEEKLY  CLOSING  TIME 
Tuaadoy,  4:30  PM  Naw  York  Tima 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


EQUIPMENT  &  SUPPLIES 
COMPOSING  ROOM 


COMPUGRAPHIC  2941  with  fonts, 
$3000;  Compugraphic  7200  with  fonts, 
$2500;  Justowntars  (3)  to  drive  2961, 
all  (or  $500  ;  20  x  24  Robertson  $401; 
horiiontal  camera  with  Gammatrol  ex¬ 
posure  system,  $3,000;  Brown  view  sink, 
$100;  Brown  film  dryer.  $200;  IS  hp  dc 
drive  motor  and  rectifier  for  Cottrell 
V-I5A  press.  $800;  gantry  for  loading 
newsprint  on  Cottrell,  $350;  Brown  1801 
film  cabinet,  $200;  Keyboard  Grapho- 
type,  $400.  Numerous  stand-up  paste-up 
taoles.  Contact  Thor  Ronning  the  Daily 
Journal  P.O.  Box  A  Flat  River,  Mo. 
63601.  PH:  (314)  431-2010. 

JUSTOTEXT  71  TYPESEHER,  Singer 
Photodisplay  70  (headliner)  Ideal  for 
weekly  paper.  Cost  new  more  than  $16.- 
000;  must  sacrifice  immediately.  Best 
offer.  We  will  pay  shipping.  Perfect 
condition.  Box  791,  Editor  &  Publisher. 

JUSTOWRITERS  —  COMPUGRAPHIC 
2941—3800.00,  297ITL— 4400.00.  Key¬ 

boards — 1200.00.  FHN  Business  Prod  cts. 
Church  Road,  Mt.  Laurel,  N.J.  08057. 
Ph.  (609)  235-7414. 


To  answer  box  number 
ads  in 

EDITOR  &  PUBLISHER 

Addre»i*  your  rrply  to  ihr 
box  numbrr  fcivon  in  thr  ad, 
r/o  Editor  &  Publithrr,  850 
Third  A\cnur,  New  York, 
N.Y.  10022.  Pleasr  be  selee* 
tive  in  the  number  of  elip* 
submitted  in  re«ponAe  to  an 
ad.  Include  only  material 
which  can  be  forwarded  in  a 
large  manilla  envelope.  Never 
aubmit  complete  newApapert 
or  magasinct  unless  specificw 
ally  called  for. 

Editor  A'  Publisher  i$  not  re* 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore^  tee 
suggest  that  you  never  send 
irreplaceable  materia/. 

Editor  &  Publisher  cannot 
under  any  circumstances  di* 
vulge  the  name  or  address 
of  a  box  holder. 


EQUIPMENT  &  SUPPLIES 
COMPOSING^ROOM^^ 

TWO  IBM  SELECTRIC  compos.rs  and 
3  MT  recorders  model  625  with  desks. 
Also  paper  tape  reader  for  converting  , 
AP  or  UPl  paper  tape.  30  fonts  of  type  i 
with  approximately  36  mag  tape  cas¬ 
settes.  4  years  old  and  maintained  by  ’ 
IBM.  Call  Bob  Bannister,  The  Times 
Record,  Brunswick  Maine.  (207)  729-  I 
3311. 

PHOTOCOMPOSITION  MACHINES— 

45  Photons,  various  models,  immediate. 
StanCom.  89  N.  Main  St.,  Andover, 
Mass.  01810  or  call  (617)  470-0736  and 
ask  for  Barbara.  Jack  or  Walt. 

294ITL  COMPUGRAPHIC.  Serial  JJ337. 
Never  required  a  factory  service  call. 
Owned  by  Bob  Melville  at  Silver  Lake 
News  and  used  exclusively  to  produce 
his  tabloid  paper  (ave-age  26  pages). 
Excellent  condition.  With  spare  parts 
kit  and  fonts — $2500.  Call  Roger  Miles 
(617)  746-5555. 

FOR  SALE — 2  Harris  MOO  VDT's  serial 
—362  and  #363  with  spare  parts.  I 
CompStar  190-H  serial  #192-1- I03H. 
5'/2-8-9-I0  point  lens  and  parts.  I  Vista- 
type  175  6-level  tape  reader.  2  .green 
Fairchild  perforators  models  TPE  211, 
serial  #12729.  12736.  I  Burpee  punch. 
Phone  John  Brooks,  (614  )  345-4053. 

PHOTON  MODEL  200B  in  very  good 
operating  condition  and  the  spare  parts 
kit.  Phone  (2161  821-1200  or  write  Alli- 
I  ance  Review,  40  S.  Linden  Ave.,  Alli- 
I  ance,  Ohio  44601. 


ENGRAVING 

■  A-l  CONDITION — Tasope  Micro-Dyne 
System  with  Ball  Chemical  Plata  Proc¬ 
essor  and  Ball  Chemical  Anti-Pollution 
Unit.  Also  K-PREENE  IS"  rolling  and 
!  curving  machine,  electric.  Contact 
Universal  Printing  Equipment  Co.  Inc., 
North  Arlington,  N.J.  (201)  438-3744. 

PLATE  PROCESSOR  for  magnesium. 

.  Dow  manufacture.  Good  condition. 
$2500.  (815)  568-8018. 

'^'equipmentto^ 

COMPUTER  SYSTEMS:  Advertising  Lin¬ 
age  Statistics,  Accounts  Receivable, 
I  Disk/COBOL  system  for  newspapers 
I  and  mageilnes.  Lease  or  purchase — 
;  Datatak  Associates,  Inc.,  274  E.  Blue 
I  Heron  Blvd.,  Riviera  Beach,  Fla.  33404. 


EQUIPMENT  &  SUPPLIES 
^^^l^isCEUANEOUS^^ 


NAPP  PLATEMAKING  E(?U1PMENT 
3  Vacuum  Tables 
3  ORC  Exposure  Units 
2  Ovens 

2  Manual  Washout  Units 
I  Automatic  Plato  Processor 
Auxiliary  Equipment  Manufactured  by 
Beach  Manufacturing  Company; 

2  Portable  Two-Hole  Register  Punches 
I  Model  5000A  Plate  Punch 
I  Model  6000A  Plate  Punch 
I  Model  4000  Plate  Shear 
151  Beach  Saddles — undercut  .040" 
Exclusive  by  Inland— May  be  sold  in 
its  entirety  or  individually 
Call,  write  or  wire: 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
105th  t  Santa  Fe  Drive, 

P.  O.  Box  5487  Lenexa,  Kansas  66215 
Phone  (913)  492-9050  Telex:  42342 

ROLLS  ALL  SIZES— BEHRENS  Pulp 
t  Paper  Corp.,  1894  Westwood  Blvd., 
Los  Angelas,  Cal.  90025.  (213)  474-6525. 

MOHAWK  BAY  OPA(pUE  50  lb.  web 
rolls  31"  wide,  40"  diameter.  We  have 
18  rolls  and  will  sell  at  450.  per  ton, 
F.O  B.  Oneida.  N.Y.  Call  Alan  Marsh 
(315)  363-5100. 

NARROW  WIDTH  ROLL  USERS.  If  you 
use  rolls  26"  wide  or  lass,  I  offer  a 
continuous  supply  of  trim  rolls,  perfect 
paper,  in  your  size  at  a  large  savings. 
Alio  32  lb.  colored  news  trim  at  still 
larger  savings.  Box  550,  Editor  t  Pub¬ 
lisher. 


PASTE-UP  SUPPLIES  j 

McGANN  &  MARSH.  INC.  I 
Highest  quality  border  tapes,  largest  I 
assortment  In  the  US.  Request  samples. 

54- 14th  Street  I 

Wheeling,  W.  Va.  26003 
Ph:  (304)  233-5211 

PERFORATOifTA^  j 

NOW  STATIC-FREE  perf  tapes  at  our  j 
same  prices— lowest  in  U.S.A.  All  : 
colors.  Top  quality. 

CntI  or  u  rile : 

PORTAGE  (216)  929-4455 
Box  5500,  Akron.  Ohio  44313 

^^PRESSEf  &  MACHINERY 

FOR  SALE 
COTTRELL  845 
Half  Page  Folder 
Has  had  very  little  use. 

Available  Immediately 
Located  Lenexa.  Kansas 
Call,  write  or  wire: 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
105th  S  Santa  Fe  Dr've, 

P.  O.  Box  5487,  Lenexa,  Kansas  66215 
Phone  (913)  492-9050  Telex:  42342 

NEWSKING,  2  units.  ColorKing 
folder,  perforator,  paster, 
counterveyor,  1948  $31,500 

GOSS  COMMUNITY  3  unit 
press  reconditioned  $35,000 

COUNTERVEYOR  104.  rebuilt  $  4.350 

ADD-ON  UNITS:  Community, 

NewsKing 

O.N.E. 

1761  Tully  Circle  N.E. 

Atlanta.  Ga.  30329 
(404)  321-3992 

GOSS  SUBURBAN  6  units.  1968 
Goss  Urbanite  5  unit  press,  1971 
Goss  Urbanite  add-on  units 
Goss  Metro  4  units.  1948 
,  Goss  SU  folder  and  quarter  fold 
:  Cottrell  V-15  presses  and  units 
I  Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units,  1966 
MACHINERY  WANTED— We  will  pur¬ 
chase  used  Web  machinery  and  allied 
'  equipment  for  cash. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
'  Phone:  (312)  738-1200 


EQUIPMENT  &  SUPPLIES 

^pressesITmachine^ 


CUTLER-HAMMER,  Mark  III,  counter 
stacker;  Cottrell  V-I5A  l-l  folder,  2 
years  old,  with  30hp  motor  and  con¬ 
trols.  Contact  Universal  Printing  Equip¬ 
ment  Co.  Inc.,  North  Arlington,  N.J. 
(201)  438-3744. 

^^^^^WANTEolv^BU^^ 

NOLAN  AUTOMOLD  AND  MELTING 
FURNACE.  BOX  935,  EDITOR  &  PUB¬ 
LISHER. 

TWO  CoRecTerm  100  Video  terminals. 
$4000  each  good  condition.  Yukon 
News,  211  Wood,  Whitehorse,  Yukon. 
Canada  YIA  2E4.  (403  )  667-6285. 

USED  GRAPHIC  ELECTRONICS  PHO- 
TO-LATHE.  Running  condition.  Will  pay 
$500.  Mr.  Levous,  (305)  754-3233.  45  N.E. 
54  St.,  Miami.  Fla.  33137. 


INDUSTRY  SERVICES 
COMPUTER^SERvicES^ 

For  CUSTOM  COMPUTER  PROGRAM¬ 
MING,  systems  analysis,  consulting — 
call  or  write  Datatek  Associates  Inc., 
274  E.  Blue  Heron  Blvd.,  Riviera  Beach, 
Fla.  33404 — Profess'onals  in  circulation, 
advertising,  and  business  systems. 

^conveyorInstallatIon^ 

CONVEYOR  INSTALLATIONS.  Special¬ 
izing  in  newspaper  conveyors  mail- 
rooms  and  loading  dock  Installations. 
We  Install  new  and  used  equipment. 
Also  avaMable  for  remodeling  or  add¬ 
ing  to  your  present  equipment.  Fully 
insured.  No  Job  too  big  or  too  small. 
Schroeder  Conveyor  Systems,  4621  Oak- 
mont  St.,  North  Lauderdale,  Fla.  33068. 
(305)  971-8590. 


PRESS  ENGINEERING 
A  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  en- 
glneerlng  modifications,  rebuilding 
and  removal.  Single  width  to  4  plate 
wide.  Bramble  Professional  Press  En¬ 
gineering.  Rt.  2,  Box  22B5,  McAllen, 
Texas  78501.  (512)  682-7011. 


Help 

Wsnted... 

^^^ACADEM/C 


TWO  PERMANENT  FACULTY,  assistant 
P'ofessor  level.  Both  positions  require 
PhD  or  EDD.  Position  Number  |  back¬ 
ground  in  print  news  and  editing.  Po¬ 
sition  No.  2,  background  in  broadcast 
news.  Send  resume  and  names  of  3  ref¬ 
erences  by  July  31  to  M.  Nelson.  UMC 
07  Utah  State  University.  Logan,  Utah 
84322.  USU  Is  located  in  a  prime  recre¬ 
ational  area.  USU  Is  an  Equal  Oppor¬ 
tunity  Employer,  M/F. 

SUFFOLK  UNIVERSITY  seeks  an  instruc- 
tor  or  assistant  p'ofessor  of  Journal'sm 
for  September  1975.  News  media  ex¬ 
perience;  some  stress  In  broadcasting, 
film  or  public  relations.  PhD  requ'red. 
Salary  range  $10  000  to  $12,000.  Con¬ 
tact  Malcolm  J.  Barach,  Chairman, 
Journalism  Dept.,  Suffolk  University, 
Beacon  Hill,  Boston  Mass.  02114.  An 
Equal  Opportunity  Employer. 

INSTRUCTOR  of  Journalism  and  Public 
Information  Officer — split  half-time 
each.  Second  largest  of  the  two-year 
underqraduate  centers  of  the  Univer¬ 
sity  of  Wisconsin.  PI  Includes  fine  arts 
promotion,  news  bureau,  publications; 
teaching  includes  mass  comm  and  news 
writing.  MA  in  Journalism  Ideal;  grad¬ 
uate  work  or  experience  beyond  BA 
could  substitute.  Salary  up  to  $12,000 
for  MA  with  experience.  Contact  Dean’s 
Office,  University  of  Wisconsin  Mara¬ 
thon  County  Center,  Wausau,  Wis. 
54401. 
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HELP  WANTED 
^LASSIFIED^ADVERTIS^ 


MANAGEMENT 

POSITIONS 

All  Fee  Paid 

PRODUCTION  MANAGER  To  $20,000 
24,000  circulation  daily  located  in  prime 
living  area  in  Southeast.  Report  to  pub¬ 
lisher;  supervise  all  production  opera¬ 
tions.  Strong  supervisor  with  extensive 
knowledge  cold  type  operation. 

PRESSROOM  FOREMAN  To  $20,000 
50,000  daily.  Report  to  production  man¬ 
ager;  supervise  16  unioniied  employees. 
Strong  advancement  potential.  Knowl¬ 
edge  of  offset  and  letterpress  helpful. 

PROD.  SYSTEMS  MGR.  To  $25,000 

Serve  as  interface  between  data  proc¬ 
essing  and  production  for  this  newspa¬ 
per  group.  Strong  knowledge  of  com¬ 
posing  room  and  data  processing.  IE 
or  Graphic  Arts  Degree  helpful. 

ASST.  OPERATIONS  MGR.  To  $25,000 
Large  metro  daily.  Requires  thorough 
knowledge  of  newer  electron'c  compos¬ 
ing  room  techniques  and  strong  super¬ 
visory  skills  in  unionized  operation. 
Graphic  Arts  degree  a  plus. 

COMP.  ROOM  FOREMAN  To  $19,000 
24.000  daily.  Report  to  production  man¬ 
ager;  supervise  unionized  work  force 
of  16.  Ideal  individual  will  also  be  ex¬ 
perienced  in  hardware  maintenance, 
preferably  on  Compugraphic. 

SYSTEMS  ENGINEER  _  To  $17,000 
Large  daily,  part  of  major  group.  Ideal 
candidate  has  EE  degree  and  I  or  2 
years  newspaper  experience.  Will  train 
on  all  newer  equipment. 

PROGRAMMERS  ,  To  $18,000 

Openings  in  various  locations  through¬ 
out  the  country  for  programmers.  News¬ 
paper  experience  helpful  but  not  neces¬ 
sary.  Positions  in  both  production  and 
business  applications  areas. 

DATA  PROCESSING  MGR.  To  $24,000 
80,000  daily.  Report  to  publisher  and 
have  complete  responsibility  for  all 
production  and  business  applications. 

BUSINESS  MANAGER  To  $20,000 
30,000  daily.  Reoort  to  publisher  and 
have  complete  financial  responsibility. 
Accounting  degree  and  strong  financial 
background  in  newspapers  required. 

INTERNAL  AUDITORS  To  $14,000 

Major  newspaper  group.  Excellent  op¬ 
portunity  to  prog'-ess  rapidly  w'th  ex¬ 
panding  group.  Requires  accounting 
degree  and  willingness  to  travel. 

ACCOUNTANT  To  $14  000 

50,000  daily.  Report  to  controller. 
Should  have  newspaper  background 
and  some  knowledge  of  computerized 
operations.  Degree  helpful. 

CONTROLLER  To  $22,000 

40,000  East  Coast  daily.  Report  to  com¬ 
pany  president  with  responsibilities  for 
all  accounting  and  financial  ope'ations. 
Supervise  staff  of  8.  Degree  required. 


MANAGEMENT 

POSITIONS 

All  Fee  Paid 

MARKETING  MANAGER  To  $24,000 
50,000  Midwest  daily,  part  of  a  prog¬ 
ressive  newspaper  chain.  Report  to 
general  manager;  responsible  for  ad¬ 
vertising  and  circulation  departments. 

AD  MANAGER  To  $18,000^- 

30  000  daily,  Area  2.  Report  to  pub¬ 
lisher;  supervise  staff  of  10.  Should  be 
creative  in  establishing  new  sales  pro¬ 
grams  and  techniques,  and  in  develop¬ 
ing  existing  sales  staff. 

AD  MANAGER  To  $28,000 

100,000-+  daily  located  in  East.  Report 
to  ad  director.  Seasoned  manager  who 
can  lead  and  motivate  sales  force.  Ex¬ 
cellent  growth  potential. 

AD  DIRECTOR  To  $30,000 

100,000-+  Southeast  daily.  Report  to 
business  manager;  responsibility  for  re¬ 
tail.  classified,  national  departments. 
Background  in  competitive  market. 

RETAIL  AD  MANAGER  To  $17,000+ 
50,000  Northeast  daily.  Report  to  gen¬ 
eral  manager;  should  be  aggressive 
and  creative.  Part  of  progressive  chain, 
excellent  growth  potential. 

ADVERTISING  DIRECTOR  To  $30,000 
100,000  combined  dally.  Area  3.  Report 
to  general  manager.  Prefer  college  de¬ 
gree,  but  not  required.  Must  have 
strong  sales  management  background 
with  at  least  5  years  in  a  management 
position  with  medium  or  large  daily. 

ASST.  CLASS.  AD  MGR.  To  $18,000 

Large  metro.  Area  4.  Prime  responsi¬ 
bility:  supervision  of  phone  room  and 
expansion  of  their  creative  sales  pro¬ 
gram. 

AD  DIRECTOR  To  $18,000 

20,000  daily.  Area  2.  Report  to  presi¬ 

dent;  should  have  prior  experience  in 
competitive  market.  Should  be  innova¬ 
tive  and  able  to  introduce  new  pro¬ 
grams  and  motivate  staff  to  sell  them. 

AD  DIRECTOR  To  $25,000 

50,000  Northeast  daily.  Report  to  gen¬ 
eral  manager;  must  have  prior  adver¬ 
tising  management  experience  In  com¬ 
petitive  market. 

CIRCULATION  MANAGER  To  $25,000 
50,000  Northeast  daily.  Report  to  gen¬ 
eral  manager;  must  have  prior  circu¬ 
lation  management  experience  in  com¬ 
petitive  market  and  be  capable  of 
building  strong  circulation/ sales  team. 

DISTRI8UTION  MANAGER  To  $15,000 
30,000  daily.  Area  2.  Report  to  circu¬ 
lation  director;  responsible  for  all  dis¬ 
tribution. 

CIRCULATION  MANAGER  To  $18,000 
40.000  Mid-Atlantic  daily.  Report  to 
general  manager;  must  have  at  least  3 
years  circulation  management  experi¬ 
ence. 


FINANCIAL  SERV.  MGR.  To  $24  000 
Major  newspaper  group  with  properties 
throughout  country.  Serve  on  financial 
staff,  report  to  vice  president.  Good 
growth  potential.  Accounting,  degree 
required.  CPA  desirable. 

CITY  EDITOR  To  $17,000 

40,000  daily.  Report  to  managing  edi¬ 
tor.  Requires  strong  reporting  and  desk 
experience.  Background  in  suburban 
community  news  helpful.  Highly  compe¬ 
titive  situation.  Position  requires  ag¬ 
gressive,  demanding  individual. 

For  more  information  on  these  and 
other  openings,  please  contact : 

Robert  H.  Hoidsworth 

GORDON  WAHLS  CO. 

Executive  Search  Cansultants 
Post  Office  Box  30 
610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  565-0600 


i  ASST.  CIR.  DIRECTOR  To  $30,000 

!  Large  Midwest  metro  daily.  Report  to 
i  circulation  director  and  be  groomed 
I  as  his  replacement.  Should  have  prior 
I  management  experience  in  medium  or 
la’oe  metro;  prior  experience  dealing 
with  unions  most  helpful. 

GENERAL  MANAGER  To  $25,000 

Small  Midwest  daily.  Report  to  presi- 
'  dent;  be  responsible  for  all  operations 
I  on  a  day-to-day  basis.  Prior  general 
management  experience  with  compara¬ 
ble  size  property. 

For  more  information  on  these  and 
other  openings,  please  contact: 

Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  CO. 

I  Executive  Search  Consultants 

^  Post  Office  Box  30 

610  East  Baltimore  P'ke 
,  Media,  Pennsylvania  19063 

<  (215)  565-0800 


EDITOR  dc  PUBLISHER  for  July  12,  1975 


GENERAL  MANAGER— Business  Man¬ 
ager  Zone  2.  Highly  special  zed  weekly. 
Lot  of  potential  for  growth  in  a  profit 
oriented  group.  Our  people  know  about 
this  ad  and  applicants  will  be  protect¬ 
ed.  Must  be  aggressive  and  honest  and 
have  a  good  background  that  can  be 
checked.  Box  977.  Editor  &  Publisher. 


TRADE  ASSOCIATION  MANAGER, 
sales  oriented.  150-member  weekly 
newspaper  association.  Send  detailed 
resume  to  NYPA  Selection  Committee, 
Box  K.  Westfield.  N.Y.  14787. 

COUPLE  TO  OPERATE  Indiana  weekly 
as  own.  Write,  sell  ads,  layout  for  cen¬ 
tral  plant.  Salary  and  profit  sharing. 
Box  941,  Editor  &  Publisher. 


ACCOUNTANT — Experienced  In  news¬ 
paper  bookkeeping,  budgeting,  fore¬ 
casts,  controls.  Good  spot  in  growth 
situation,  Area  5.  Box  1000.  Editor  & 
Pnublisher. 


CIRCULATION 


STYMIED?  Chance  to  show  and  grow 
150%.  Zone  5,  6-day  AM  needs  man¬ 
ager.  Base,  fringes,  top  incentives  and 
potential.  Box  952,  Editor  &  Publisher. 


CIRCULATION  MAN  AGER— Growth 
opportunity  in  Area  5  on  weekly  group 
—the  area  news  leader.  Solid  experi¬ 
ence  with  mail,  motor  routes,  carrier 
voluntary  pay,  promotion,  conversion 
from  free.  Good  salary,  bonus  fr'nge 
benefits.  Box  1005,  Editor  &  Publisher. 


ASSISTANT 

CIRCULATION 

MANAGER 

Opportunity  to  join  growing  medium 
size  7-ddy  c'rculation  paper  in  Zone  3. 
We  seek  diversified  circulat'on  back¬ 
ground  with  adult  sales  and  youth  su¬ 
pervision  experience.  Sa'ary  to  $11,000 
based  on  experience  and  ability,  plus 
profit  sha-ing  and  good  company  paid 
benefits.  Send  resume  to  Box  1025,  Edi¬ 
tor  &  Publisher. 


CIRCULATION-PROMOTION  director 
for  a  national  public  affairs  newspaper 
situated  in  Washington.  DC.  Experi¬ 
ence  required.  Call  orr  write  James 
Tucker.  (202)  544-1794;  132  Third  St, 
S.E..  Washington.  D.C.  20003. 


CIRCULATION  MANAGER  for  small 
daily  near  Pittsburgh,  Pa.  Need  a 
growth  oriented  organizer  who  wants 
to  help  us  grow  and  knows  circulation. 
Send  complete  resume  and  sala-y  re¬ 
quirement  in  confidence  to  Howard  W. 
Grimes.  News-Citizen,  Vandergrift,  Pa. 
15690. 

ASSISTANT  CIRCULATION  MANAGER 
for  The  Dixon  (III.)  Evening  Telegraph. 
Experience  required.  Excellent  opnor- 
tunlty  for  right  pe-son.  Give  qualifica¬ 
tions,  etc.  in  fi-st  letter.  Write  to  E.  F. 
Jankowski.  Business  Manager.  Dixon 
Evening  Telegraph.  Dixon.  III.  61021. 


BOY  CREW  MANAGER— East  Coast 
metro  area.  Operating  crew  available 
for  a  new  manager  selling  well  accept¬ 
ed  daily.  Top  earnings  for  a  top  per¬ 
former.  Immediate  opening.  Box  1021, 
Editor  &  Publisher. 


SMALL  MIDWESTERN  daily  feels  stag¬ 
nated  despite  good  product,  wants  to 
blossom  with  experienced  circulation 
manager.  Write  full  details  to  Box  1047, 
Editor  S  Publisher. 


CLASSIFIED  ADVERTISING 

CLASSIFIED  MANAGER  for  group 
weeklies  in  Illinois.  Small  department. 
Your  job  to  make  it  grow.  Comolete 
resume  to  Box  1003,  Editor  S  Publisher. 


NEED  AGGRESSIVE  PERSON  strong  in 
linage  building  programs  to  develop 
active  classified  department.  Resume  to 
Milford  Daily  News,  Milford,  Mass. 
01757. 


CLASSIFIED  AD  MANAGER — Aggres¬ 
sive,  creative  shirt  sleeve  producer  and 
manager  with  solid  track  record.  Ex¬ 
cellent  salary  and  commission  plan. 
Send  resume  to  Operations  Manager, 
Marietta  Daily  Journal,  P.  O.  Box  449, 
Marietta,  Ga.  30060. 


CLASSIFIED  ADVERTISING  DIRECTOR 
FOR  MAJOR  METRO  DAILY  IN  A 
VERY  COMPETITIVE  MARKET 
The  ^le'son  we  need  must  have  a  strong 
management  background,  a  record  of 
success  in  tough  competitive  situations 
and  the  willingness  to  take  on  an  ex¬ 
tremely  demanding  job.  We  offer  an 
outstanding  salary  plus  bonuses,  gen¬ 
erous  fringe  benefits  and  the  opportu¬ 
nity  for  further  advancement.  Most  im¬ 
portant,  the  Classified  Adve'tlsing  Di¬ 
rector  will  have  a  broad  mandate  to  do 
the  job  as  he  or  she  sees  it — authority 
as  well  as  responsibility  a'e  a  part  of 
this  job.  Write  to  Box  1028.  Eiiitor  & 
Publisher. 


PHONE  ROOM 
SUPERVISOR 

Must  be  strong  in  sales  train'nq  and 
ability  to  organize  phone  room  (12  peo¬ 
ple).  Excellent  pay  plan  and  benefits. 
Write  or  call  Carl  Moore  The  Ledger 
P.  O.  Box  408,  Lakeland,  Fla.  33802.  ' 


DISPLAY  ADVERTISING 


SYNDICATED  ADVERTISING 
SALESPERSON 

Unusual  opportunity  for  aggressive 
salesman  to  contact  newspapers  and 
leading  retailers  to  sell  well  recognized 
and  accepted  advertising  and  display 
services.  Good  drawing  account  and 
guaranteed  income.  Territo-y:  Chica¬ 
go,  Wisconsin,  Minnesota,  North  Da¬ 
kota,  South  Dakota,  Iowa,  Nebraska. 
Send  complete  resume  to: 

Retail  Reparting  Bureau 
101  Fifth  Avenue 
New  York,  N.Y.  IC003 


AMBITIOUS  self-starter,  strong  on  lay¬ 
out  and  ideas  for  RetaM  Ad  Manager 
position  on  booming  ISM  daJy.  Con¬ 
tact  Ivy  Cutrer,  Ad  Director,  The  Iber¬ 
ian,  New  Iberia,  La.  70560. 


I  MANAGER 

Advertising  Manager  wanted  for  South 
Florida  newspaper.  Knowledge  of  retail 
i  necessary;  class'fied  helpf  J.  $20M  + 

I  for  strong  leader  w'th  record  of  results. 
[  Box  993,  Editor  &  Publisher. 


ADVERTISING  SALESMAN-Creative, 
agg-esslve,  sincere  shirt-sleeve  pro- 
I  ducer  with  minimum  3  yea-s  experience. 

I  Must  be  strong  on  promofon,  Ideas, 

!  layouts  and  safes.  Oppo-tunlty  to  ad- 
I  vance  to  Advertising  Director.  Write 
I  John  Gibson,  Delta  Democrat  Times, 

'  Greenville.  Miss. 


DISPLAY  ADVERTISING  MANAGER  for 
6M  offset  daily.  Sala'y  plus  commission. 
Area  9.  Box  1032,  Editor  &  Publisher. 


IF  YOU  ARE  SEEKING 
!  TO  BREAK  INTO 

j  THE  WORLD  OF  ADVERTISING 
j  The  Company  of  the  C''oss,  an  Episco- 
'  pal  religious  order  which  publ'shes  a 
I  general  news  magazine  in  western  Can- 
I  ada,  is  recruiting  new  members,  man 
I  and  women,  to  train  as  advertis'ng 
salesman,  artists  and  researchers.  Com¬ 
pany  members  receive  as  income  $1  a 
I  day  plus  all  living  essentials.  For  a 
I  parson  of  decisive  religious  conviction 
who  wants  to  put  his  or  her  talents  to 
the  service  of  God.  this  is  an  unusual 
opportunity  to  learn,  on  a  new  medium 
In  the  local  display  advertising  field. 
Write  the  Minister,  Company  of  the 
Cross.  11224  142  Street,  Edmonton  Can¬ 
ada,  T5M-IT9,  (403)  452-8442. 


EXPERIENCED  ADVERTISING  salesper¬ 
son  for  S-day  afternoon  offset  paper 
showing  monthly  gains.  Need  one  more 
person.  Salary  and  commissions. 
Fringes,  pension  plan.  No  recession 
here.  Send  background  and  references. 
Daily  Journal,  Devils  Lake,  N.  Dak. 
58301. 
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HELP  WANTED 
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HELP  WANTED 

"producttotT 


ADVERTISING  MANAGER  for  Zon*  5 
wMkIy  group  in  growth  market.  Excel¬ 
lent  financial  package  and  fringes  to 
pcrion  who  can  document  success  in 
training,  motivating  promoting  and 
planning.  Box  1004.  Mitor  i  Publisher. 

ADVERTISING  DIRECTOR 
50,000  circulation.  Area  2,  daily  needs 
a  real  pro  to  produce  sales  and  MAN¬ 
AGE  the  depa'tment.  Must  be  skilled  . 
in  motivating  and  training,  and  be  re-  ; 
suit  oriented.  One  newspaper  market  i 
with  competition  nearby.  Generous  sal-  j 
ary  with  incentive  for  results.  Oiganiia-  | 
tion  is  providing  excellent  editorial  * 
product  and  circulat'on  effort  to  help 
you  succeed.  Part  of  expanding  group. 
Answer  in  confidence  to  Box  972,  Editor 
t  Publisher. 

KNOWLEDGEABLE.  AGGRESSIVE 
salesman  needed  to  join  solid  newspa¬ 
per  organisation.  30.000  circulation 
daily  in  Rocky  Mountain  region.  Salary 
plus  commission  with  $11,000  guarantee. 
Growth  market.  Send  resume.  Box  1023, 
Editor  &  Publisher. 


EDITORIAL 

WOMEN'S  PAGE  EDITOR,  who  can 
handle  a  camera  and  a  cityside  beat 
in  addition  to  layout  and  covering 
women's  news  for  a  4000  circulation  5- 
day  PM  Colorado  paper.  Must  be  able 
to  start  at  the  beginning  of  August. 
Send  resume  and  clips  to  Art  Grupe. 
Editor.  Trinidad  Chron'cle-News.  Box 
763.  Trinidad.  Colo.  80162. 

EXPERIENCED 

REPORTER 

Generalist's  abilities  neces¬ 
sary;  specialist  interests  con¬ 
sidered,  too.  Mlninnum  3  years 
contemporary  full  time  daily 
newspapering.  Day-side  for 
medium  '..ized  Southern  Cali¬ 
fornia  morning-evening  com¬ 
bination.  Complete  resume, 
samples  first  letter.  Norman 
A.  Cherniss,  Executive  Editor, 
Press-Enterprise,  Box  792,  Riv¬ 
erside,  Calif.  92502. 

SPORTS  WRITER  for  major  AM  daily 
in  Carolinas.  Good  writing,  some  desk 
work  reguired.  Send  samples,  resume, 
references,  salary  requirements,  phone 
number  to  Box  1001,  Editor  t  Publisher. 

COPY  EDITOR — Suburban  newspaper  in 
New  York  metropolitan  area  with  high 
professional  standards  seeks  sports  copy  | 
editor  with  some  experience.  Night 
shift.  Excellent  working  conditions,  pay, 
benefits.  Box  967,  Editor  2  Publisher. 

BUSINESS  EDITOR.  REPORTER  for  Zone 
2  city  weekly.  Lively  business  writer 
should  send  resume,  clips  and  compen¬ 
sation  requirement  to  Box  642,  Editor 
ft  Publisher.  i 

EXPERIENCED  DESKMAN  to  work  night 
shift.  Zone  2  daily.  Must  have  knowl¬ 
edge  headline  writing,  layout  copy 
reading.  Box  936,  Editor  t  Publisher.  | 

WANTED;  Managing  Editor  for  morn- 
inq  daily  newspaper.  Contact  G'een 
Bay  Daily  News.  P,  O,  Box  2467,  Green 
Bay,  Wise.  54306. 

WIRE,  TV  TAB  EDITOR.  Offset.  South¬ 
ern  PM  daily.  Box  963.  Editor  t  Pub¬ 
lisher. 


CHALLENGING 

OPPORTUNITY! 

Sports/qeneral  assrqnmenf  reporter 
wanted  for  one  of  Indiana's  finest  news¬ 
papers.  Must  be  experienced  and  be 
able  to  produce  livelvi  well  written 
imaginative  stories  and  features.  Clean 
copy  is  a  must.  Clips  and  resume  are 
required  to  be  considered.  Write  Ar¬ 
thur  OePrei,  Shelbyviile  News.  P.  O.  Box 
750,  Shelbyviile,  Ind.  46176. 
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PALM  SPRINGS 

Bureau  iob  for  hard  worker, 
prolific  writer.  Ample  inde¬ 
pendence,  but  must  be  pro¬ 
ducer  who  can  handle  con¬ 
tinuing  challenge  of  full  com¬ 
munity  coverage,  news  and 
features.  Appropriate  recent 
newspaper  experience  abso¬ 
lute  necessity.  Send  full  de¬ 
tails,  writing  samples  first 
letter.  Norman  A.  Cherniss. 
Executive  Editor,  Press-Enter- 
prite.  Box  792.  Riverside, 
Calif.  92502. 

COPY  EDITOR— Suburban  newipapar 
in  the  New  York  metropolitan  area 
seeks  copy  editor  with  potential  to  be  , 
promoted  to  news  editor.  Excellent  pay, 
benefits  and  working  conditions.  Box 
964.  Editor  &  Publisher. 

CITY  EDITOR— 40M.  6-day  PM  in  Zone 
5  seeks  innovative,  imaginative  and 
aggressive  deskman  with  reporting  ex¬ 
perience  to  run  10-person  city  staff. 
Send  resume  and  references  to  Box  1010, 
Editor  &  Publisher. 

I  FREE  PLACEMENT  SERVICE 
Daily  Newspapers 
Send  ui  your  resume;  wc  will  duplicate  , 
and  refer  it  on  current  Job  openings,  j 
Full  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usuaify 
available. 

New  England  Daily  Newspaper  Assn. 

340  Main  St.,  Room  527 

j  Worcester,  Mass.  01608 

j  REPORTER-PHOTOGRAPHER  for  a  na¬ 
tional  public  affairs  newspaper  situated 
in  Washington,  D.C.  Experience  re¬ 
quired.  Call  or  write  James  Tucker, 

!  (202)  544-1794;  132  Third  St.  S.E,,  Wash¬ 
ington,  D.C.  20003. 

CITY  EDITOR  for  wide  awake  50,000 
morning  daily  in  Zone  7.  We  need  a 
leader,  director  and  idea  generator 
who  can  work  well  with  an  aggressive 
staff  and  has  the  editing  and  layout 
skills  to  produce  imaginative,  respon¬ 
sible  coverage.  Box  1046,  Editor  ft  Pub¬ 
lisher. 

COUNTY  EDITOR 

Southern  Colifornln  morning 
newspaper  with  4  zone  edi¬ 
tions  seeks  assistant  county 
editor;  editing,  makeup,  di¬ 
rection  of  bureau  personnel. 
Must  have  suitable  contem- 
pDrary  daily  experience,  be 
able  to  work  fast  and  accu¬ 
rately  under  pressure,  handle 
any  desk  assignment.  Send 
full  details  first  letter.  Norman 
A.  Cherniss,  Executive  Edi¬ 
tor,  Press-Enterprise,  Box  792, 
Riverside.  Calif.  92502. 

MARKET  RESEARCH 

MARKET  RESEARCH  MANAGER 
Mid-Atlantic  metro  (morning,  evening, 
Sunday)  is  seeking  a  creative,  prag¬ 
matic,  self-starter  to  assume  market  re¬ 
search  responsibility  in  newly  formed 
market'ng  and  creative  services  depart¬ 
ment.  Defining  marketing  problems, 
i  creating  new  market  data,  you  will  co¬ 
ordinate/prepare  reports  and  sales 
!  presentations  on  both  original  research 
,  and  secondary  source  studies. 

To  qualify,  you  need  a  college  degree 
with  a  strong  marketing  background, 
the  ability  to  sell  and  understand  sales, 
and  to  be  creative  with  figures. 

We  offer  an  excellent  salary,  coupled 
with  a  full  fringe  benefit  package.  For 
a  confidential  interview,  send  resume 
;  with  salary  history  to  Box  1011,  Editor  ft 
'  Publisher. 


PRESSMAN,  Goss  Community,  must  be 
competent  on  fine  work.  Camera  ex¬ 
perience  or  willingness  to  learn  cam¬ 
era  essential.  L'ndsay  Gaiette,  P.O. 
Box  308,  Lindsay.  Calif.  993247. 


PRODUCTION 

COMPOSITION  FOREMAN  for  small 
Midwest  daily.  Latest  photocomposi¬ 
tion  system  with  terminals.  Job  quali¬ 
fications:  supervisory  experience,  pho¬ 
tocomposition  experience,  mature  judg¬ 
ment,  technical  aptitude,  communica¬ 
tor,  initiative,  problem  solver  and  self 
motivator.  Pay  based  on  qualifications, 
with  $15,000  minimum.  Profit  sharing. 
Will  oay  moving.  Send  resume  to  Box  I 
905.  Editor  ft  Publisher.  j 


PRODUCTION  MANAGER— South  Flor¬ 
ida  daily  needs  a  technological  genius 
to,  among  other  things,  plan  and  im¬ 
plement  our  conversion  from  hot  metal- 
stereo  to  full  system  cold  type-direct 
printing  and  aata  processing.  Out¬ 
standing  opportunity  with  this  group 
owned  PM  newspaper.  Box  1030.  Editor 
ft  Publisher. 


COMPOSING  MANAGER,  weekly  Zone 
5  offset  papers.  Must  know  computer 
typesetting,  ad  and  editorial  copy  flow, 
camera,  page  layout,  personnel.  Send 
resume,  salary  required.  Box  998.  Editor 
ft  Publisher. 

NEW  YORK  CITY  BASED  association 
seeks  aggressive,  ambitious  sales  per¬ 
son  to  direct  recruitment  of  new  mem¬ 
bers  in  the  continental  U.S.  and  Can¬ 
ada.  Relocation  not  required,  however, 
employment  demands  heavy  travel.  Pre¬ 
vious  sales  experience  necessary,  with 
knowledge  of  printing  and  graphic  arts 
related  techniques  a  must.  Employment 
carries  full  benefits — pension,  insurance, 
vacation,  etc.  Remuneration  in  the 
$30M  per  year  range.  Send  full  details 
including  employment,  salary  history, 
and  references  to  Box  990,  Editor  ft 
Publisher. 

^  syndicate'sales^^^ 

DYNAMIC.  AGGRESSIvi  Syndi^te 
salesman  wanted.  Top  salary,  high  com¬ 
missions.  expenses,  txtust  be  experi- 
!  cnced  in  syndicate  sales.  Box  939,  Edi- 
'  tor  ft  Publisher. 


Positions  Wanted... 


j  ADMINISTRATIVE 

I  GENERAL  MANAGER— Advertising  Di¬ 
rector.  Big  on  increasing  sales  and  pro¬ 
motional  work,  very  cost  conscious,  have 
managed  all  departments  also  handle 
job  printing  from  bidding  to  delivery. 
Looking  for  challenging,  rewarding  po¬ 
sition  with  growth  potential  in  Zone  i 
j  1-2-3.  Box  995,  Editor  &  Publisher, 

YOUNG  GENERAL  MANAGER  (39)  on 
30.000>|-  daily  seeks  challenging  posi¬ 
tion  as  Publisher  of  larger  property. 
Present  position  satisfying,  but  family 
ownership  of  prope-ty  limits  oppor-  I 
j  tunity.  Former  Ad  Director,  strong  in  ' 

I  cost  control.  Box  976.  Editor  &  Pub-  I 
lisher.  I 

MONEY  IS  THE  NAME  OF  THE  GAME. 

I  am  a  money  making  sales  manager. 
Are  yoj  willing  to  share?  Bill  Scales, 
(415)  447-7637. 

SUPERVISING  SALES  MANAGER  with 
10  years  experience  with  top  metro. 
Seeking  challenging  position  in  any 
Zone.  Very  strong  on  sales  and  promo¬ 
tion.  Complete  circulation  background. 
Box  895,  Editor  &  Publisher. 

PROBLEM  SOLVER  AND  IMPLEMENT- 
ER  wishes  to  return  to  rewards  of  hard 
work  in  newspaper  business.  Any  loca¬ 
tion.  Box  901,  Editor  &  Publisher. 

YOUNG  FAMILY  MAN  looking  for 
Production  Manager  position.  Know  hot 
and  cold  type,  and  other  departments. 
Experience:  Supervisory,  problem  solv¬ 
er.  technical  aptitude,  motivator,  cost 
conscious  and  company  minded.  Box 
1015,  Editor  &  Publisher. 

AHENTION  GENERAL  MANAGERS!!!  I 
I  I  am  looking  for  a  General  Manager 
i  trainee  job  directly  under  General  > 
Manager.  Imperative  to  LEARN  and 
grow  with  company.  I  am  young  (26),  I 
over  10  years  newspaper  expe'‘ience,  | 
circulation  and  advertising  director, 
marketing  research,  promotion  man- 
I  ager,  pressroom,  public  relations  and  i 
much  more.  Complete  resume  and  ref-  | 
erences  furnished.  Box  1019.  Editor  &  | 
Publisher.  | 

INDUSTRIAL  RELATIONS  MANAGER  | 
Attorney  with  experience  as  depart-  ! 
ment  head  large  daily.  ITU  Guild, 
Teamster  contract  experience.  Box  1026, 
Editor  &  Publisher. 

GENERAL  MANAGER  or  Circulation 
Director.  Over  20  years  top  manage-  ■ 
ment  experience  on  small,  med'um  and  j 
large  newspapers.  Seeking  chatlerging  | 
position — any  siie  paper— any  Area,  j 
Let's  discuss  your  needs  and  my  quali-  I 
fications.  Box  793,  Editor  &  Publisher.  I 

EDITOR  &  PUB 


ADMINISTRATIVE 

PROVEN,  VERSATILE  newspaper  execu¬ 
tive,  now  employed,  seeks  publisher 
and  chief  executive  slot  on  large  daily 
of  150,000  circulation  or  more  with  $20 
million  minimum  gross.  Our  first  meet¬ 
ing  will  satisfy  you  that  I  am  what 
you've  needed  to  improve  your  prod¬ 
uct.  over  all  operation  and  profit.  Your 
confidence  respected  and  expected.  Re¬ 
ply  to  Box  1043,  Editor  &  Publisher. 

COMMUNICATIONS  PRO  seeks  man¬ 
agement  slot,  large  weekly  or  daily. 
Currently  general  manager.  Zone  7-8-9. 
Box  1031,  Editor  &  Publisher. 

GEN'ERAr”MANAGER  ^Ad  Director, 
Quality  background  with  compet'tive 
I  experience  in  major  and  minor  markets, 
j  Strong  in  administration,  sales,  market- 
j  ing,  P.R.  and  personal  image.  Exoeri- 
j  enced  team  man  and  profit  producer 
with  over  20  good  working  years  ahead 
seekinn  executive  post  with  good  firm. 
Box  1033,  Editor  &  Publisher. 


CIRCULATION 


ASSISTANT  CIRCULATION  DIRECTOR 
in  early  4C's.  now  working  on  lOOM-f- 
AM-PM  operation,  seeks  directorship 
I  of  similar  or  larger  size  paper.  16  years 
'  exper'ence.  Grass  roots  background. 
Box  974,  Editor  &  Publisher. 

CIRCULATIO^N  dFrECTOR  ©riaT^ 
morning,  evening.  Sunday  seeks  chal¬ 
lenging  spot  on  large  dally.  Comoeti- 
tive  experience.  Under  40  college 
grad.  Box  1024,  Editor  &  Publisher. 

EXPERIENCED  Circulation  Director  In¬ 
terested  in  relocating  in  Zone  5  6.7  or 
8  with  small  to  medium  size  daily.  Box 
1041.  Editor  &  Publisher. 

LOSING  CIRCULATION  and  wonder- 
ing  why?  District  Manager  on  medium 
sized  property  seeks  circulation  man¬ 
ager’s  slot  on  similar  sized  paper.  MA. 
excellent  promote”  organizer  and  mo¬ 
tivator.  Let  my  8  years  of  successful 
experience  develop  your  market.  Box 
IC45,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

GENERAL  MANAGER,  strong  weekly, 
4  years  ad  sales,  design,  management, 
seeks  return  to  advertising  with  small 
to  medium  daily  Areas  3,4,5.  Degree. 
Box  958.  Editor  &  Publisher. 

MONEY  IS  THE  NAME  OF  ThIgaME^ 
I  am  a  money  making  sales  manager. 
Are  you  willing  to  share?  Bill  Scales, 
(415)  447-7637. 

.ISHER  for  July  12,  1975 


Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


DISPLAY  ADVERTISING 

ADVERTISING  DIRECTOR— Award-win¬ 
ning  retail  advertising  manager  looking 
for  Ad  Director's  slot  on  40,d004'  daily. 
Family  man,  30  years  old,  MA,  can  de¬ 
velop  new  ideas  and  motivate  your  ex¬ 
isting  staff  to  greater  performance.  Box 
97S,  Editor  &  Publisher. 

ACCOUNT  EXECUTIVE-13  years  metro 
daily  experience.  All  phases  of  retail, 
national,  chain  store.  Linage  producer. 
Seek  challenging  sales  position  with 
management  opportunities.  Advertising 
degree.  Married.  Resume  on  request. 
Box  1012,  Editor  &  Publisher. 

12  YEARS  EXPERIENCE— Ad  Manager 
or  Salesman  seeks  to  return  to  daily 
newspaper.  Strong  on  organization, 
promotion  and  sales.  Top  references 
furnished.  Reply:  "MATCH",  P.  O.  Box 
251,  Hilliard.  Ohio  43026. 


EDITORIAL 


WRITER,  22,  former  editor  of  small 
daily,  seeks  spot  with  larger  paper,  any 
Zone.  Hard  news,  features,  sports  (in¬ 
cluding  top  soccer  coverage).  Profi¬ 
cient  with  camera,  darkroom.  Honors 
BA  English.  Currently  freelancing.  Box 
983.  Editor  &  Publisher. 

DEPENDABLE  sports  writer,  27,  eight 
years  experience;  seek  sports  editorship 
or  responsible  slot  on  10-50,000  PM,  any 
Zone.  Enjoy  community  involvement, 
strong  on  organization,  tight  yet  lively 
human  interest  writing,  extensive  edit¬ 
ing.  layout  experience.  Resume  on  re¬ 
quest.  Box  960,  Editor  &  Publisher. 

CONSUMER  REPORTER,  28.  with  Action 
Line  experience  seeks  newspaper  beat 
or_  action  line.  2  years  consumer  af¬ 
fairs  experience  with  public  radio  sta¬ 
tion  and  consumer  group.  Box  982.  Edi¬ 
tor  &  Publisher. 


DESPERATE:  Very  conscientious  news¬ 
paperwoman  who's  tired  of  writing  is 
ready  to  commit  suicide  unless  she  can 
find  nice  desk  job.  Experience  as  make¬ 
up  editor  for  women's  pages  of  major 
metropolitan  daily.  Box  9S4,  Editor  & 
Publisher. 

NEED  A  MANAGING  EDITOR?  Mid¬ 
level  editor.  30,  seeks  challenge  on 
small,  medium  daily.  Strong  layout, 
tight  editing,  award-winning  writer.  No 
stranger  to  responsibility.  Small,  medi¬ 
um,  metro  experience.  Family  man.  Box 
979,  Editor  S  Publisher. 


DAILY  REPORTING  SPOT— Bright,  ver¬ 
satile  and  ambitious  reporter  seeks  job 
on  daily,  any  Zone.  Edited,  up-graded 
New  York  City  weekly.  Magazine  writ¬ 
er  and  freelance.  Capable  photograph¬ 
er.  Box  931,  Editor  &  Publisher. 

BUSINESS  WRITER  seeks  challenge. 
Twin  degrees  in  Journalism  and  Ac¬ 
counting.  460  Riviera  Blvd.,  Indialantic, 
Fla.  32903. 


YOUNG  WOMAN,  experienced  feature 
writer  with  a  camera,  seeks  position  on 
US  or  Canadian  weekly  MA  English, 
fluent  French,  musical  background.  Box 
930,  Editor  &  Publisher. 


BRITISH  tough  assignment  freelance 
seeks  permanent  position  in  U.S.  18 
years  newspaper,  TV,  radio  photo.  PR 
experience  in  30  nations.  S23  Brighton 
Ave.,  Portland,  Maine  04102.  Ph:  (207) 
772-7990. 


CURIOUS,  hard-working  reporter  seeks 
work  on  small  daily  or  weekly.  Will  re¬ 
locate.  Eager  for  features,  obits — any¬ 
thing!  Experience:  small  weakly,  '75  his¬ 
tory  and  J-degraas.  Will  give  thought¬ 
ful  consideration  to  any  offer,  any 
Zone!  Box  899,  Editor  S  Pubiisher. 


REPORTER/DESKMAN,  22,  for  any 
daily  or  weekly  in  U.S.  Former  assistant 
editor  of  medical  magazine,  editor  of 
largest  college  daily  in  country,  time 
at  UPl  New  York  City  desk,  freelance 
for  New  York  Times,  photo  skills,  too. 
Will  relocate  for  beginner's  position. 
Box  973.  Editor  &  Publisher. 


EDITORIAL 


HIRE  A  MASTER— MSJ  from  North¬ 
western  plus  daily,  weekly  experience. 
Strong  on  politics.  Box  1002,  Editor  t 
Publisher. 


SPORTSWRITER.  EDITOR— 2  years  ex¬ 
perience  on  New  York  City  daily  and 
several  national  magazines.  Have  also 
co-authored  sports  books.  Available 
immediately,  any  Area.  Box  997,  Editor 
&  Publisher. 

EXPERIENCED  young  political  reporter 
in  major  state  capital  seeks  position 
with  quality  news  organization.  Box  791, 
Editor  &  Publisher, 

STRONG  EDITOR-ADmInISTRATOR. 
Best  references.  Available  August  I. 
Box  1018,  Editor  &  Publisher. 

DAMN  GOOD  journalist  desires  news¬ 
paper,  magazine,  television  or  radio 
position  in  Chicago.  Pulitzer  nominee. 
You  get  guts,  desire  and  ability.  Avail¬ 
able  immediately.  Box  989,  Editor  & 
Publisher. 

REPORTER,  26,  with  all-around  city  ex- 

fierience  seeks  position  with  medium  or 
arge  daily.  Present  spot  on  15,000  Mid¬ 
west  daily  offers  no  future.  1973  J-Grad. 
Box  957,  Editor  &  Publisher. 

WILL  WORK  long  hours  anywhere. 
Available  immediately.  I  year  daily 
experience — reporting,  layout,  photog¬ 
raphy,  section  editor.  Box  988,  Editor  & 
Publisher. 

VERSATILE  DESKMAN— Editor  of  qual¬ 
ity  Eastern  Seaboard  weekly  with  five 
years  da'Iy  experience  seeks  growth  op¬ 
portunity  on  small  to  medium  daily. 
Box  893.  Editor  t  Publisher. 

REPORTER,  I  year  weekly  expe'ience 
(general  assignment,  features,  some  ed¬ 
iting),  Master's  in  urban  affairs.  U  S. 
Government  experience;  seeks  position 
small  weekly  or  daily,  any  Zone.  Mark 
Weinberg,  1318  Forest  St.,  Bellingham, 
Wash.  98225. 


OUTDOOR  WRITER 
Mr.  Editor:  If  you  do  not  have  an  out¬ 
door  columnist,  you  are  letting  many 
readers  slide  by.  I  am  a  city  editor 
on  a  35,000  circulation  daily  and  former 
columnist.  Don  Frost,  300  High  St.. 
Carterville,  III.  62918. 

SMALL  DAILY:  Solidly  experienced 
editor-reporter,  49,  seeks  desk  or  re¬ 
porting  berth.  Supervisory  background, 
hard  worker.  Box  1044,  Editor  &  Pub¬ 
lisher. 


SEASONED  SPORTS  EDITOR  with  pro¬ 
motional  skills  seeks  position  on  small 
town  newspaoer.  Please  write  Wes  Du¬ 
mont,  Box  360,  Las  Vegas.  New  Mexico. 

NYU  HONORS  Journalism  graduate 
with  6  months  experience  as  AP  report¬ 
er-intern  seeks  position  with  daily. 
Hardworking,  dedicated  reliable,  will 
consider  any  start,  any  Zone,  Resume, 
work  samples.  Box  962,  Editor  &  Pub¬ 
lisher. 


HARD-HEADED  hard-driving,  hard¬ 
working  male,  27,  seeks  spot  on  weekly 
or  small  daily.  6  years  experience 
as  reporter,  photographer  and  editor, 
award-winner.  Any  Zone.  Box  1048,  Edi¬ 
tor  S  Publisher. 


BIG-CITY  NEWSMAN  who  quit  job  on 
principles  seeks  position  with  gutsy 
small-town  or  alternative  paper.  Broad 
experience  in  editing,  re-write  and  ori¬ 
ginal  reporting.  Superbly  talented. 
Writing  is  the  best.  Box  922,  Editor  S 
Publisher. 


HARD-WORKING  journalist  (awards  in 
editorial  writing,  photography)  wants 
rugged  challenge  in  Wyoming,  Color¬ 
ado,  Idaho.  Write  Blevins,  163  Summer 
St.  25,  Somerville,  Mass.  02143. 


AGGRESSIVE.  EXPERIENCED,  young 
minority  reporter — 22,  speak  fluent 
Spanish,  desire  position  on  metro 
daily.  I  year  experience  on  medium 
daily  doing  sports,  news  and  features 
including  pro  basketball,  baseball  and 
golf.  Also  have  film  review  column  and 
city  government  beat.  Will  consider 
all  offers.  Box  1013,  Editor  &  Publisher. 


EDITORIAL 


SPORTSWRITER,  25,  with  3  years  experi¬ 
ence  seeks  new  position.  Strong  fea¬ 
ture  writer,  hard  worker  with  excellent 
references.  Box  1017,  Editor  &  Publisher. 

DILIGENT,  creative  journalist  seeks  po¬ 
sition  on  small  dally/weekly.  Varied 
background  in  literature,  religion,  con¬ 
sumerism.  Sharp,  zesty  features.  Any 
Zone.  Box  1016.  Editor  &  Publisher. 

Tooi^G  FOR  a  weeklyTin  New  Eng- 
land)  that's  looking  for  an  editor.  I've 
been  covering  local  government  for  5 
years  in  addition  to  a  year  of  adminis¬ 
trative  experience.  Bacxground  in  pho¬ 
tography  plus  some  knowledge  of  lay¬ 
out  and  copy  editing.  Not  afraid  of 
hard  work.  Box  1029,  Editor  &  Publisher. 


SLOT  MAN,  major  Western  daily.  Want 
desk  job.  Solid  experience  through 
managing  editor's  spot.  Box  1035,  Edi¬ 
tor  &  Publisher. 

HEY  SPORTS  FANS!  Your  busy  season 
is  almost  here.  Planning  on  using  last 
year's  lineup  again?  Maybe  what  you 
need  to  make  your  team  into  a  cham¬ 
pion  is  a  versatile  pro,  one  with  5 
years  experience  at  all  levels  of  cover¬ 
age.  To  be  the  best,  hire  the  best.  Box 
1034.  Editor  &  Publisher. 


SPORTS  EDITOR  25,  seeks  similar  po¬ 
sition  on  15-20,000  circulation  paper. 
Seasoned  professional,  exoerienced  at 
directing  small  daily  staff.  Columnist, 
feature  writer,  reporter,  editor  seeks 
step  up  to  organization  that  encourages 
aggressiveness,  perfection,  dedication. 
Will  relocate  any  Zone.  Box  1036,  Edi¬ 
tor  &  Publisher. 

HARD  CORE  REPORTER.  22.  who  was 
hard  hitting  feature  editor  on  college 
paper,  seeks  position  on  medium  da'Iy. 
Tired  of  4  years  working  for  weeklies. 
Can  photograph,  edit  and  develop 
stories.  Background  in  finance.  Knows 
how  to  dig  for  the  facts  and  has  street 
savvy.  An  excellent  addition  for  that 
reorganized  staff.  Box  1038,  Editor  & 
Publisher. 

EDITOR'CORPORATE  PUBLICATIONS 
— Responsible  for  writing,  editing  and 
layout  of  3  employee  publications,  cor¬ 
porate  news  service  branch  plant  pub¬ 
lications.  Also  solid  background  In  pub¬ 
lic  relations  with  major  utility  and  ad 
copywritlng^account  managing  for  in¬ 
dustrial  and  commercial  accounts.  6 
years  printing  and  ohotography.  Seek 
position  in  Zone  8.  Salary  highly  nego¬ 
tiable  since  anxious  to  return  to  native 
locale.  Box  1037,  Editor  &  Publisher. 

SKILLED,  VERSATILE  reporter,  photog¬ 
rapher,  editor,  layout.  Humor,  flair  in 
writing.  Any  Zone.  Prefer  small  city, 
town,  small-medium  paper.  Syracuse 
grad,  33,  10  years  experience  IM  to 
ISOM.  Priced  reasonably.  Les  Hendrix. 
39  Grand.  Cobleskill,  N.Y.  12043.  (518) 
234-7778. 


EDITORIAL 


AWARD-WINNING  scholar-writer,  31, 
History  MA  ABD,  recent  Journal  sm 
MS,  seeks  wr.ting,  research  or  editing 
job.  print  or  broadcast.  Top  skills 
cheap.  Zones  3,4, 5, 8,9.  Resume,  clips, 
references.  Box  1014,  Editor  &  Publisher. 

^'~^HOTOJOURNAUSM 


EYES  AND  BRAINS — Prize-winning  pho¬ 
tographer,  then  writer,  now  editor.  Top 
grad  from  top  Journalism  school  with 
2  years  experience  on  30,000  daily.  Not 
unhappy  here,  but  have  exhausted 
chances  for  improvement.  Size  of  pa¬ 
per — immaterial.  Resume,  portfolio  on 
request.  Box  991,  Editor  &  Publisher. 

GOOD  PICTURES  are  my  speclaltyl 
Photojournalist,  28,  with  solid  newspa¬ 
per  experience,  published  in  national 
I  magazines,  seeks  challenging  position 
with  picture  oriented  daily  any  Zone. 
Available  September  15,  1975.  Resume/ 
portfolio.  Box  986,  Editor  &  Publisher. 


RIT  GRADUATE.  PJ  Major;  Public  Re- 
lations'Ma'keting  experience;  Zones 
1,2,7, 8,9.  Resume' Portfolio;  Available 
now;  Box  933,  Editor  &  Publisher. 


PRODUCTION 


I  PRODUCTION  MANAGER-Knowledge 
from  composing  room  to  tran  portat'on; 
;  hot  to  cold  type;  stereo  to  thin  relief; 
I  programming,  data  processing  back- 
j  ground.  Box  987,  Editor  &  Publisher. 


32-YEAR-OLD  Production  Manager  ex¬ 
perienced  in  conversion.  Masters  from 
RIT.  8  years  on  one  paper.  Box  999,  Edi¬ 
tor  &  Publisher. 


,  COMPOSING  ROOM  superintendent- 
!  General  Foreman.  Knowledge  all  phases 
I  hot  or  cold  type.  Know  union  law.  Con- 
vertion  hot  to  cold  type.  Cost  con- 
I  scious.  Prefer  Area  7  or  9.  Resume  upon 
I  request.  Box  1022,  Editor  &  Publisher. 


!  30  YEARS  In  production,  15  years  as 
manager.  From  hot  metal  to  photocom- 
I  position.  Last  7  years  as  computer  type- 
;  setting  systems  sales,  Includ  ng  OCR's, 
j  CRT's,  VOT's.  production  and  front-end 
systems.  Presently  located  in  Southwest. 
I  Available  on  or  before  August  I.  Box 
1039,  Editor  &  Publisher. 

i  _ _  .  _  _  .  _  . 

PROMOTION 


j  PROMOTION  WRITER.  30.  creative  and 
!  reliable  seeks  promotion  duties  with 
growing  daily  or  large  weekly  group, 
I  any  Zone.  Print,  radio  and  TV  copy, 

f>lus  strong  background  in  sales  and 
ayout.  Very  eager.  Ken  Lynch,  4838 
I  Greenwood  St..  Brookhaven,  Pa.  19015. 
1  (215)  876-4743. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identitication 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Pittsburgh  strike 

All  fditoi  ial  in  this  issue  suj'fji'sts  that 
“jol)  actions”  and  threatened  strikes  iiy 
unions  of  pulilic  employes  in  major  cities 
and  nation-wide  may  hrinjj  about  a  pub¬ 
lic  anti-labor  reaction  similar  to  that 
which  occurred  in  llMd  and  1947  result¬ 
ing  in  the  Taft-Hartley  Labor  Act. 

Strikes  such  as  that  which  has  blacked 
out  the  newspapers  in  I’ittshurnh  for 
more  than  two  weeks  will  add  to  that 
reaction,  in  our  opinion. 

The  strike  by  teamsters  ajjainst  the 
r(/h  1‘resN  and  the  [‘<>sf-(iazettv  is 
a  classic  example  of  the  mis-use  of  union 
muscle.  .\s  E&P  went  to  press  the  news¬ 
papers  were  trying  to  obtain  a  prelimi¬ 
nary  injunction  ajjainst  the  union  in 
federal  district  court. 

The  newspapers'  contract  with 
Teamsters  Local  211  contains  a  no¬ 
strike.  arbitration  clause  and  has  18 
months  to  run  hut  the  union  is  trying  to 
force  concessions  on  other  jrrievances. 

On  dune  22  the  head  of  the  teamsters 
local  was  notified  by  the  newspajiers  of 
chan>res  in  operation  affecting  the  work 
of  one  (1)  of  the  newsiuint  receiving 
dockmen.  The  company  had  deemed  it 
necessary  to  reduce  the  ni>rht  side  oper¬ 
ations  at  the  warehouse  from  five  to 
three  nights  per  week.  Because  of  the 
reduction  in  operations  at  the 
warehouse,  the  nifjht  shift  employe  on 
the  receivinn  dock  was  left  with  nothinj; 
to  do  on  Tuesday  and  Thursday  even¬ 
ing's.  It  was  the  company’s  intention  to 
reassign  the  man  to  other  work  on  those 
niuhts.  He  was  not  beinn  fired — just 
reassigned. 

Management  believed  it  had  the  rijrht 
to  reassijjn  one  man  hut  the  union  dis¬ 
agreed  and  while  discussions  were  con¬ 
tinuing  on  the  issue  the  strike  was  called 
on  .June  27. 

On  .June  20  the  newspaper  believed  it 
was  more  important  to  serve  its  readers 
and  advertisers  rather  than  have  2200 
employes  thrown  out  of  work  by  an  ar¬ 
gument  over  one  man  and  on  that  day 
rescinded  the  order  chantrin^  the  work 
schedule  of  the  one  man. 

In  a  letter  to  the  union  the  newspaper 
said  “the  employe  will  be  returned  to  his 
regular  shift  of  five  nifrhts  per  week  on 
the  newsprint  receiving  dock  until  the 
jiarties  mutually  afrree  otherwise  .  .  . 

“.•^s  of  today,  we  have  eliminated  the 
problem  over  which  you  struck.  There 
beiiiK  no  action  of  the  company  ai'Kuably 
in  violation  of  the  Memorandum  of  Ag- 
reement  re^rardinfr  the  impact  of  the 
Traymatic  installation,  we  request  that 
the  strike  be  ended  and  the  nlen  re¬ 
turned  to  work.” 

The  union  ignored  the  request,  is  still 
on  strike,  and  is  usinn  the  occasion  to 
force  re-openinjr  of  cost-of-liviii};:  and 
other  clauses  in  the  contract  which  has 
18  months  to  po. 

One  man  has  forced  2,200  persons  out 
of  work. 

Listening  to  radio  and  television 


man-on-the-street  interviews  with  New 
Yorkers  about  strikes  and  threatened 
strikes  of  municipal  workers,  sanitation 
workers,  policemen  and  firemen  it  is  ap¬ 
parent  an  anti-union  sentiment  is  sjir- 
iiifrinjr  up.  “VVho  do  those  jruys  think 
they  are?”  is  a  typical  comment. 

Strikes  like  the  one  in  Pittsburjrh  and 
a  nation-wide  strike  of  more  than 
200,000  postal  workers  is  >roin}>:  to  feed 
that  sentiment. 

• 

Poorman  resigns,  cites 
personal  reasons 

Paul  A.  Poorman  resigned  June  30 
as  managing  editor  of  the  Detroit 
Ncus.  Editor  Martin  S.  Hayden  an¬ 
nounced  the  resignation  “with  consid¬ 
erable  and  sincere  regret.” 

Poorman  cited  personal  reasons  for 
his  action  and  said  his  future  plans 
are  indefinite. 

He  is  a  director  of  the  Associated 
Press  Managing  Editors  Association 
and  formerly  chaired  the  APME’s  pro¬ 
fessional  standards  committee. 

Poorman,  44,  was  managing  editor 
of  the  News  for  six  years  and  was  as¬ 
sistant  managing  editor  for  the  previ¬ 
ous  two  years.  He  formerly  was  news 
editor  of  the  Philadelphia  Bulletin, 
m 

Study  criminal  code 
draft  revisions 

A  draft  of  revisions  of  S  1,  a  bill  to 
revise  the  federal  criminal  code,  is  be¬ 
ing  circulated  to  members  of  the  media 
who  attended  a  June  4  meeting  to  dis¬ 
cuss  sections  of  the  bill  xvhich  impose 
new  heavy  restrictions  on  the  press. 

The  draft  and  other  comments  and 
sugge.stions  were  studied  at  a  July  2 
meeting  of  a  special  drafting  subcom¬ 
mittee  consisting  of  ANPA  General 
Counsel  Arthur  B.  Hanson,  Fred  Gra¬ 


ham  and  Jack  Landau  of  the  Reporters 
Committee  for  Freedom  of  the  Press, 
and  ASNE  General  Counsel  Richard 
M.  Schmidt. 

A  July  15  meeting  of  all  the  original 
participants  will  consider  the  proposed 
revised  language. 


Nessen  critics 

(Continued  from  page  8) 


Nessen  said  he  saw'  nothing  wrong 
with  good,  honest  reportorial  suspi¬ 
cions  but  some  reporters  have  gone  far 
beyond  that.  He  went  on  to  say  he  did 
not  think  a  press  briefing  was  the 
proper  place  for  investigative  report¬ 
ing. 

“The  thing  is,  the  purpose  of  the 
briefing  has  been  to  make  all  the  de¬ 
sired  presidential  announcements  and 
then  to  answer  questions,”  Nessen  said. 
“The  trouble  is,  a  few  reporters  get  so 
interested  in  charging  me  with  coverups 
that  I  haven’t  been  able  to  complete 
making  the  announcements  in  a  reason¬ 
able  time.  That  is  what  I  meant  w’hen 
I  said  the  public  is  not  being  served 
by  these  attacks  on  me.” 

Nessen  said  he  believed  reporters 
should  have  skepticism,  that  accepting 
everything  put  out  by  any  government 
official  without  thorough  investigation 
was  just  as  bad  as  making  the  attacks 
of  which  he  has  been  the  target. 


Noyes  letter 

(Continued  from  page  9) 


Queried  further,  Noyes  said  that  the 
board  of  Washington  Star  Communica¬ 
tions  had  not  yet  acted  on  the  $5  mil¬ 
lion  loan  sought  by  Allbritton. 

Allbritton  was  unavailable  for  com¬ 
ment.  Last  summer  he  bought  almost 
10  percent  of  stock  of  the  newspaper 
as  the  first  step  in  a  two-phase  deal. 
The  second  phase,  w’ould  be  to  acquire 
37  percent  in  Washington  Star  Com¬ 
munications.  This  depends  on  an  okay 
by  the  Federal  Communications  Com¬ 
mission  as  to  whether  the  newspaper 
could  then  continue  to  own  electronic 
media  in  the  light  of  the  FCC  cross¬ 
ownership  ruling. 


Brokers  of  Newspaper, 
Radio, 

CATV  properties 


9^ 

Selling 

is  our  business. 


WASHINGTON,  D  C.: 

1730  K  Street,  N.W.  20006 
(202)  393-3456 

CHICAGO: 

1 429  Tribune  Tower,  6061 1 
(312)  337  2754 

DALLAS: 

6060  N.  Central  Expwy.,  75 
(214)  691-2345 

SAN  FRANCISCO: 

1 1 1  Sutter  Street,  94104 
V  (415)392  5671 
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The  Dodge 
medium-duty 
Kary  Van. 

You  can  order  a  road-ready 
Kary  Van  with  a  choice  of 
six  body  sizes  from  1 2 
feet  to  22  feet,  and  six 
wheelbases  from  157 
inches  to  221  inches. 

There’s  a  Kary  Van  that’s 
just  as  big  as  your  job. 

And  Dodge  Kary  Vans 
help  hold  down  operat¬ 
ing  costs  with  features 
like  these. 

Efficient  engines. 

Our  318  V8  is  big  enough  to 
take  on  some  surprisingly 
big  jobs,  yet  small  enough  r 
to  pass  up  a  lot  of  gas  '  ® 

stations  in  the  process.  If  you 
need  even  more  muscle,  we 
also  have  361  and  413  V8s. 

Lowest  priced 
automatic  transmission. 
Dodge  has  the  lowest  priced 
optional  automatic  trans¬ 
mission  in  the  field.  Add  in 
the  fact  that  an  automatic 
transmission  helps  reduce 
wear  and  repair  on  the 
drive  train,  and  the  bottom 
line  is  savings. 

Easy  service. 

The  hood  opens  almost 
straight  up  to  provide  easy  i 
access  to  major  engine 
parts.  That  gives  you  faster 
servicing,  wnich  means 
lower  labor  costs,  less  down¬ 
time  and  more  work  time. 


Fleet  Purchase 
Allowance. 

If  you  own  as  few  as 
ten  vehicles  (cars, 
vans,  or  trucks),  you 
can  qualify  for  an 
allowance  direct  from 
Chrysler  Motors 
Corporation.  And  the 
savings  are  bigger  now 
than  ever  before.  It 
will  be  well  worth  your 
time  to  find  out  about 
this  program.  For 
complete  information 
on  how  you  can  qualify 
for  our  Fleet  Purchase 
Program,  see  your 
Dodfge  Dealer. 


’The  vans 
from  Dodge. 
Built  to 
lower  the 
cost  of  doing 
the  job. 


Dodge 


Dodge  Truchs 


The  Dodge 
light-duty 
Kary  Vans. 

These  vans  are  slightly 
smaller,  but  still  big  enough 
to  haul  quite  a  load.  They 
measure  in  with  a  cargo  box 
10  feet  or  12  feet  in  length, 
79.8  inches  in  width,  and 
6  feet,  2  inches  in  height. 

On  either  a  1 27-inch  or 
145-inch  wheelbase.  And 
they’re  nobody’s  little 
brothers,  either,  when  it 
comes  to  money-saving 
ideas. 

Wide  body/dual  wheels. 
With  a  box  that’s  93.8  inches 
wide  sitting  on  big  dual  rear 
wheels,  this  brawny  Kary 
Van  option  can  put  a  big 
payoff  in  every  payload. 

Electronic  Ignition. 

Cuts  frequency  and  cost  of 
tune-ups.  Reduces  recom¬ 
mended  spark  plug  changes 
under  normal  driving  con¬ 
ditions  to  once  every  1 8,000 
miles.  Gives  quick,  sure 
starts  in  almost  any  weather. 
All  that  means  less  time  in 
the  shop,  more  time  on  the 
job.  Available  on  all  North 
American  produced  Dodge 
trucks. 

Economical  engine. 

Our  225  six-cylinder 
engine  can  pull  its  weight 
with  no  sweat.  And  you 
don’t  have  to  worry  about 
it  using  a  lot  of  gas. 

For  bigger  jobs  we  also 
have  318  and  360  V8s. 


Hollywood  Sun-Tattler 

^  The  Newspaper  Alt  Sovth  firoword  Depends  Upon 


HOME 


EDITION 

e  • 

1  5c  Per  Copy 

♦  ♦  e 

Home  Delivery 
Coll  925-551  1 


44  PAGES  IN  4  SECTIONS 


HOLLYWOOD,  FLORIDA,  FRIDAY,  JUNE  20,  1975 


By  VEBNE  ASP 
Sun-Tattirr  Slal 
WASHlNr.TON  -  Bro» 
Wly  (oil«««  prTMdrat  Hus 
nmlKirnt  the  cotlnre  will  b 
Utn  IM  aclT^  at  North  P« 
for  a  South  r'ampm  withti 
after  a  meet  ins  with  (ede 
here  Thursday. 

The  meeting  yieldeu 
breakihrough  in  the  sta 
cernins;  how  much  the  coll< 


cost  and  support  "  data  as 
programs  which  he  he¬ 
lp  the  FAA  or  the  college 
lid  the  meeting  adjourned 
lerslanding  that  if  Adams 
tp  enough  programs,  the 
t  receive  conveyance  at  the 


EXPANDED  YEAR  END  LINAGE  REPDRT 


ie  F.\A  *This 
t  benefits  we 
ayment. 


n  with  area 
as  the  first 
mentioned 


Because  some  yrar  end  Iina9e  leports. 
tor  those  newspapers  carrying  over 
tO.000,000  lines  >n  1974.  were  not 
available,  this  report  contains  all  of 
those  papers  reporting  in  this 
category 


Currkul 
Chief  P 
Award 
To  Oral 


'Mia.Aiiil  ro^. 


Your  cooperation  is  appreciated 


fauke>i 


Tounty  school  Supt  Will 
w  ill  beconir  program  sui 
tor  instruction  when  his 

The  county  school  boat 
objections  of  board  membei 
and  chairman  Andrew  M. 
pointed  Drainer  to  the 
Thursday,  minutes  after  i 
him  Interim  superintendent 
Drainer,  who  resigned 
ago.  will  be  returning  to  I 
'>•  curriculum  —  as  chief 
tuinal  services  department 


day  he  delivered  $39,444  ia 
ecka  tn  an  attempt  to  pur- 
of  approval  (or  the  project 
7S  of  the  South  Florida  lU- 
I  tng  Council  (SFBPC). 
Minahinc  Ranches  resident, 
jor  wiincM  called  by  Dade 
^be  dropped  hfa  opposition 
HKhen  Levy  iffered  him  a 
^Bct  at  140.000  yearly  ta 
^■residency  of  the  Fla- 
^Hsidiary 


nne.ip^! 


Fort  land  ,  Or»»£ionJ_an 


n d  1  a r. anolls  Sta : 


Co  l_ur.t  u: 


TRIPP  AND  Mav  rides 
the  move,  caiimg  it  the  ert 
other  level  of  management 
The  schuol  system  alrea 
rector  of  mstructiiMial  ser 
tStfIden  I'nder  Drainer's 
would  serve  above  Ualdei 
the  new  superintendent 
Drainer  has  indicate< 


3-.  Hartford  Courar.t 


Jackso  n  V 1 1 1  r  _7_l_-e  s  - 1>.  1  o: 


•algary  He ral d 


TRIPP  SAID.  *’l  can't 

b<iard  wants  to  create  anc 
between  the  supennteni 
t-sisiing  position  '* 

Mavndes  said.  **I  hav 
With  the  man.  But  thh  flu 
of  every  philosophical  slat 
has  taken,  to  create  ano 
management  We've  been 
down  the  administration  I 
It  down  *' 

He  said  the  board  wouk 
new  superintendent  a  diss 
allowing  him  to  place  Draii 


^2-'  !^rand  Par  Ids 


Honpiuju 


^^Llement  containing 
^^Bcreases  for  Holly- 
will  be  recom* 
^^^^^Kunnaloo  4uly  3 
ige^NP^asons 
.'I  administrator  Donald 
'hursday  the  Fraternal  CTr¬ 
ee  and  the  city  admints* 
reached  agreement,  the 
itified  It  and  city  commis- 
•as  all  that  remained. 


8^  Chlca£0_  Sun  Tine: 


**><H'’RE  CREATING 
tendent."  the  chairman  sai 
Vice  chairman  Kathleet 
the  hoard  had  asked  Dra 
himself  in  a  new  job  and 
understand  why  the  bo« 
hesitant  to  follow’  through. 

Mavndes  said  that  tn  ■ 
with  Drainer,  the  superi 
mentioned  jobs  currently  < 
rational  chart,  not  the  ere. 
post 


bAID  the  agreement  con- 
n*  cent  general  increase  for 
‘  officers  and  an  overall  in- 
lut  6  per  cent 

sergeants  and  lieutenants 
htly  larger  increases  in  the 
iring  their  salary  ranges  in 
range  with  other  area  po- 

d  this  brought  the  overall 
per  cent. 


'lint  Jourr.a  1. 


lolly  wood  Sun-Ta* 


DR.AINFR  verified  th 
Ulked  about  was  area  si 
which  1  felt  the  new  si 
should  fill  The  other  was 
struction.  which  this  is  " 
t>oUye  Woodside.  past 
the  County  Council  of  PTA 
legislative  chairman,  bac 
•"This  IS  the  best  position 
ner  In  addition,  it  will  W 
xibility  for  the  new  su 
whoever  hr  or  she  is."  she 
The  vote  to  make  Dr- 
superintendent  was  $-1,  w 
mg  against  it. 


Rochester 


'ay ton  Dally 


>410  contract  negotiations 
ith  both  the  International 
of  Fire  Fighters  and  the 
ederalion  of  State.  County 
al  Employes 

the  fire  fighters'  contract 
■tiled  by  early  July  but  be 
e  AFSCME  settlement  to 
OUCE.  3A.  Col.  1 


10  month  total  duo  to_  w^oi 


'Reporting  linage  to  ANCAM  Eichengc 


Iso  would  repeal  the  excise 
>al  tires  and  intercity  buses 
X  credits  for  the  purchase 
•wered  automobiles 


ANCAM  Exchanges  31 


Match,  1975, 


After  a  lengthy  d 
tbe  school  board  vote 
Appointments  to  the 

2A. 

•POL^'NESIAN  piep-iing  m  »  in 

for  the  7  p  m  Power  Squadron  and  Auxiliary  luau.  The  day -long  story 
is  in  today's  women's  section  Page  16 

•  DEL  CiAIZO  —  Pembroke  Pines'  resident  Jitn  Del  Cairo  learned 
Thursday  that  the  New  York  Giants  have  signed  another  quarterback, 
providing  Del  Cairo  with  competition  behind  Craig  Morton  Despite  the 
sign:ng.  Del  Cairo  seems  unconcerned  Sports  editor  Ed  Plaisied  spoke 
with  IN  VFL  quarterback  and  his  column  appears  in  todav  s  sports 
sectioo  P«ge  ID 


JCANS  criticized  the  bill  on 
toes  little  to  encourage  U.S. 
uction  It  would  be  better  to 
at  all  argued  Hep  William 
M  Kelchum.  R-Calif  The  .Amerrcan 
people  saved  two  million  barrels  of  oil  a 
day  last  year  with  no  legislation  at  all. ' 
he  said 

And  some  Democrats  contended  ibc 
bill  had  been  watered  down  too  mueb. 
Said  Rep  Sam  Gibbons.  D-Fla  "This 
bill  IS  about  one  ounce  conservaiioo  and 
a  barrel  of  loopholes  " 

Long  indicated  the  Senate  bill  would 
probably  parallel  the  House  provision 
"I  think  that  we  can  propose  something 
where  people  who  waste  energy  will 
have  to  pay  more  for  the  privilege  (4 
wasting  energy."  he  said.  "And  Ukose 
who  conserve  energy  will  be  benefr 


taking  shape  in  the  House  Commerce 
Committee  This  one  would  attempt  to 
keep  price  lids  on  I'.S  oil  and  provide 
Ford  standby  authority  to  impose  gaso- 
bne  rationing,  subject  to  congressional 
approval. 


be  exempted  from  the  tax  on  the  use  of 
oil  and  gas  The  transportation,  hous¬ 
ing.  mining  and  farming  industries 
would  be  exempt,  as  would  portions  of 
the  glass  and  textile  industries  The 
Federal  Energy  Administration  may 
recommend  other  exemptions 

To  encourage  energy  conservation 
and  a  shift  toward  noo-oil  energy 
sources,  the  bill  would  give  lax  breaks 
and  fast  tax  writeoffs  for  home  in¬ 
sulation.  users  of  solar  energy,  buyers 
of  recycling  and  waste-burning  equip¬ 
ment  and  investments  in  coal  mining, 
coal  slurry  pipelines,  oil  shale  and  coal 
gasification  protects 


Dr.  Crook 
Dr  Lamb. 
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